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Picturec/'jn  L  S  I  TODAY’S  ncvssroom  are  retired  (iannett  Chairman 
M/  Seiiharth  (left)  and  Chairman.  President  and  CTO  John  Curley. 


Curley  new 
chairman 
at  Gannett 

John  Curley  and  AI 
Neuharth  remember 
their  professional  roots, 
as  reporters.  They  do 
their  homework.  They 
ask  tough  questions.  | 
They  listen.  They  don't 
mince  words.  On  April 
Isl,  President  and 
CEO  Curley  succeeded 
Neuharth  as  Gannett's 
chairman,  continuing  a 
company  tradition  of  . 
hands-on  leaders  who 
came  up  through  the 
news  ranks. 
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Beaumont  Enterprise 


Bcdun>onl  Tciat  2S6 


70%  reached  with  a  single  issue 


In  Beaumont,  Texas  the  Beaumont  Enterpise  is  Routinely''  delivered  in  our 
city  zone  to  seven  out  often  homes  each  weekday  and  eight  out  often  each  Sunday. 
That's  effective  coverage  with  just  one  issue. 

Reaching  our  150,000 readers  and  getting  a  share  of  our  market's  2.6  billion 
in  retail  sales  starts  with  an  advertisement  in  the  Beaumont  Enterpise  -  the  best 
media  buy  in  Southeast  Texas. 

Beaiimoiiit  Enterprise 


A Hearst Newsp<^>er  P.O.Box 3071  Beaumont, Texas  77704  409/838-2842 
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APRIL 

16- 17 — “Ethics  in  the  Media:  A  Question  of  Privacy,”  Conference,  University 

of  Rhode  Island,  Kingston,  R.l. 

19-21— PNPA/IAMA  Joint  Advertising  (Conference,  Eden  Resort  Inn,  Lan¬ 
caster,  Pa. 

21-22 — Wisconsin  News  Photographers  Association,  Convention,  Civic 
Center  Inn,  Eau  Claire. 

23- 26 — Newspaper  Purchasing  Management  Association,  Convention, 

Westin  Hotel,  Chicago. 

24- 26 — American  Newspaper  Publishers  Association,  Convention,  Hyatt 

Regency,  Chicago. 

27-29— Southern  Circulation  Managers  Association,  Spring  Meeting, 
Ramada  Inn  Renaissance,  Jackson,  Miss. 

MAY 

6- 7 — Society  of  Professional  Journalists  Distinguished  Sen/ice  Awards 

Conference,  Nashville,  Tenn. 

7- 9— Ohio  Circulation  Managers  Association,  New  Market  Hilton  Hotel, 

Canton. 

7-11 — International  Press  Institute,  Hotel  Intercontinental,  Berlin. 

10-12— Newspapers  in  Education,  Conference,  Fairmont  Hotel,  Dallas. 
10-12 — Northwest  International  Circulation  Executives,  Conference,  Shera¬ 
ton  Cavalier,  Calgary,  Alberta. 

12-14 — Pittsburgh  Conference,  Sponsored  by  the  Pittsburgh  Press,  Airport 
Marriott,  Pittsburgh. 

14-16— National  Society  of  Newspaper  Columnists,  Ramada  Inn,  Mystic, 
Conn. 

14-17— International  Newspaper  Financial  Executives,  Marriott’s  Harbor 
Beach  Hotel,  Ft.  Lauderdale. 

17- 20— Association  of  Alternative  Newsweeklies,  Hollywood  Roosevelt 

Hotel,  Los  Angeles. 

21-24 — New  England  Association  of  Circulation  Executives,  Spring  Confer¬ 
ence,  Portsmouth  Sheraton  Hotel,  Portsmouth,  N.H. 

21-24 — New  York  State  Circulation  Managers  Association,  Conference, 
Castle  Inn,  Orlean,  N.Y. 

30-6/2 — International  Newspaper  Marketing  Association,  J.W.  Marriott  Hotel, 
Washington  D.C. 

30-6/2 — Canadian  Managing  Editors  Conference,  Saint  John,  New  Bruns¬ 
wick. 

SeminarsiWorkshopsIClinics 

APRIL 

21-22 — Georgia  Press  Association,  Ad  Seminar,  Hyatt  Ravinia,  Atlanta. 
21-22 — CNPA  Basic  Newsroom  Training  Seminar,  North,  Vallejo,  Calif. 
26-27 — NENA,  Visual  Journalism  Workshop,  Sheraton- Portsmouth  Hotel  & 
Conference  Center,  Portsmouth,  N.H. 

29— Science  and  Journalism  Conference,  Harvard  Medical  School,  Medi¬ 
cal  Education  Center  Amphitheater,  Boston.  Cosponsors  include  the 
Boston  Globe  and  New  England  Newspaper  Association. 

30-5/5 — American  Press  Institute,  Advertising  Executives,  over  75,000  circu¬ 
lation,  Reston,  Va. 

30-5/5— The  Poynter  Institute  for  Media  Studies,  MACTRAC:  Intermediate, 
St.  Petersburgh. 

MAY 

4-6— NENA,  Workshop,  Managing  the  Weekly  Newspaper,  Mystic  Hilton, 
Mystic,  Conn. 

7-10— ANPA  Foundation  Seminar,  Newsroom  Management,  Fort  Lauder¬ 
dale,  Fla. 

7- 13 — American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

8- 10— ANPA/ ASNE/APME,  Leadership  in  the  Newsroom,  Workshop,  Omni 

Georgetown  Hotel,  Washington,  D.C. 

8-12— ANPA,  Management  Introduction  to  Newspaper  Technology,  Semi¬ 
nar,  The  Newspaper  Center,  Reston,  Va. 

10-12 — ANPA,  Compensation  Planning  and  Administration  for  Newspapers, 
Workshop,  Palmer  House,  Chicago. 

10- 11 — Inlarxf  Press  Association,  Small  Newspaper  Seminar:  Economic 

Survival,  Hyatt  Regency  O’Hare  Hotel,  Chicago. 

11- 12— Inland  Press  Association.  Seminar,  Keeping  the  Family  Business 

Healthy,  Hyatt  Regency  O’Hare  Hotel,  Chicago. 

11-13— Southern  Short  Course  (Photography),  Charlotte,  N.C. 
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By  Doug  Borgstedt 


About  Awards 


NENA  newspapers  of  the  year.  Eight  daily  newspapers 
and  two  weeklies  were  honored  recently  as  1989  Newspa¬ 
pers  of  the  Year  by  the  New  England  Newspaper  Associa¬ 
tion.  First-place  winners  were: 

Category  1,  dailies  11,999  and  under:  the  Beverly 
(Mass.)  Times;  Category  2,  dailies  12,000-19,999:  the 
Journal  Tribune,  Biddeford,  Saco,  Maine;  Category  3, 
dailies  20,000-34,999:  the  Stamford  (Conn.)  Advocate; 
Category  4,  dailies  35,000-59,999:  The  Day,  New  London, 
Conn.;  and  Category  5,  dailies  60,000-99,999:  the  Patriot 
Ledger,  Quincy,  Mass. 

Also:  Category  6,  Sundays  49,999  and  under:  the  News- 
Times,  Danbury,  Conn.;  Category  7,  Sundays  50,000- 
199,999:  The  Register,  New  Haven,  Conn.;  Category  8, 
Metro,  100,000  daily,  200,000  Sunday:  the  Providence 
(R.l.)  Journal  Bulletin;  Category  9,  weeklies  5,000  and 
under:  the  Watertown  (Mass.)  Sun;  and  Category  10, 
weeklies  5,001  and  up:  Old  Colony  Memorial,  Plymouth, 
Mass. 

Carriers  honored.  Two  carriers  who  made  lifesaving 
emergency  calls  were  given  Community  Service  Awards 
by  the  California  Newspaper  Carriers  Foundation  Inc. 

Eleven-year-old  Brian  Damron,  who  delivers  for  the 
Porterville  Recorder,  summoned  medical  aid  for  a  sub¬ 
scriber  he  found  bleeding  and  unconscious  on  a  front 
porch  after  a  fall. 

The  youngster  went  to  a  nearby  grocery  store  and  dialed 
the  police  emergency  number. 

Heidi  O’Brien,  an  adult  motor  route  driver  for  the 
Alameda  Times-Star,  was  making  deliveries  early  one 
morning  when  she  spotted  a  garage  fire,  which  quickly 
spread  to  an  adjacent  house. 

Before  speeding  off  to  call  the  fire  department,  she 
awakened  the  occupants  of  the  house. 

She  returned  in  time  to  witness  firefighters  rescue  a  4- 
year-old  child  trapped  on  the  second  floor  of  the  house. 
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The  Anchorage  Daily  News 

won  the  1989  Pulitzer  Prize  for  meritorious  public 
service  with  a  44-story  series  about  the  problems  of 
alcohol  and  suicide  among  native  Alaskans. 

Fifty-eight  Daily  News  staffers  were  involved  in  the 
effort,  which  led  to  a  high  level  of  public  discussion 
and  a  crackdown  on  the  flow  of  illegal  alcohol  into 
the  Alaskan  Bush. 


McClatchy  Newspapers 

employees  join  their  Alaskan 
colleagues  in  celebration  of  The  Daily 
News'  second  Pulitzer  Gold  Medal 
for  public  service. 


IN  BRIEF 


UPl  changes 
story  code 
classification 

United  Press  International  has 
changed  the  computer  codes  that 
classify  stories  by  subject  and  route 
them  to  clients. 

The  change  on  April  9  was  the  first 
since  UPI  introduced  Custom  Codes 
in  1983. 

New  eight-character  codes  are 
designed  to  improve  the  classification 
and  selectability  of  stories.  They  are 
aimed  in  part  at  making  access  easier 
for  new  corporate  and  non-media 
clients,  UPI  said. 

New  codes  were  distributed  to 
bureaus  in  pink  booklets  in  March. 
Codes  show  major  categories  such  as 
news,  sports,  financial,  industry  and 
entertainment.  They  also  show  top¬ 
ics,  subtopics  and  states. 

Columbia  names 
‘board  of  visitors’ 

Columbia  University’s  Graduate 
School  of  Journalism  has  named 
12  leading  journalists  and  media 
executives  to  a  “board  of  visitors” 
who  will  advise  the  school  and  share 
their  expertise  on  various  matters. 

The  board  members,  who  agreed  to 
serve  for  three-year  terms,  will  meet 
three  times  a  year. 

They  are:  Louis  D.  Boccardi,  presi¬ 
dent  of  the  Associated  Press;  Alvah 
H.  Chapman  Jr.,  chairman  of  Knight- 
Ridder  Inc.;  John  J.  Curley,  chair¬ 


man,  president  and  CEO  of  Gannett 
Co.;  Katharine  Graham,  chairman 
and  CEO  of  the  Washington  Post  Co. ; 
Charlayne  Hunter-Gault,  national 
correspondent,  the  MacNeillLehrer 
NewsHour;  John  H.  Johnson,  presi¬ 
dent  and  publisher,  The  Johnson 
Publishing  Co.;  C.K.  McClatchy,  edi¬ 
tor  and  chairman  of  McClatchy 
Newspapers. 

Also,  Nicholas  J.  Nicholas  Jr., 
president  and  COO  of  Time  Inc.;  Bill 
Moyers,  producer  and  correspon¬ 
dent,  Public  Affairs  Television  Inc.; 
Warren  H.  Phillips,  chairman  and 
CEO  of  Dow  Jones  &  Co.;  Diane 
Sawyer,  ABC  Television  News;  and 
Arthur  O.  Sulzberger,  chairman  and 
publisher  of  the  New  York  Times. 

Coke  exec  runs 
for  Post  Co.  board 

Donald  R.  Keough,  president  and 
chief  operating  officer  of  the  Coca 
Cola  Company,  has  been  nominated 
for  a  seat  on  the  Washington  Post 
Co.’s  board  of  directors. 

The  election  will  take  place  during 
the  company’s  May  II  annual  meet¬ 
ing  in  Washington,  D.C. 

Reuters  to  convert 
its  Class  A  shares 

Reuters  Holdings  PLC  has  reached 
an  agreement  with  its  largest  share¬ 
holders  to  convert  all  of  its  closely 
held  Class  A  shares,  which  have  extra 
voting  power,  into  ordinary  stock. 

Reuters  said  the  conversion  will 


give  it  more  flexibility  in  raising  capi¬ 
tal  and  making  acquisitions. 

The  conversion  will  not  affect  the 
Founders  Share,  which  is  held  by  the 
Reuters  trustees  and  has  full  veto 
power  to  block  any  takeover  attempt. 

The  Class  A  shares  represent  23% 
of  the  equity  but  have  54%  of  the 
voting  power.  The  conversion  will 
increase  the  number  of  common 
shares  outstanding  to  412  million. 

The  97.3  million  A  shares, 
with  four  votes  each,  are  owned  by 
Britain’s  domestic  news  agency,  the 
Press  Association,  some  members  of 
the  Newspaper  Publishers  Associa¬ 
tion  and  The  Australian  Associated 
Press. 

About  48%  of  the  B  shares,  with 
one  vote  each,  are  held  in  the  United 
States  in  the  form  of  American 
depository  receipts. 

Vt.  daily  seeks 
reversal  of  adverse 
libel  verdict 

The  Rutland  Herald  has  asked  the 
Vermont  Supreme  Court  to  overturn 
a  $5,001  libel  verdict  over  a  news 
story  that  had  incorrectly  linked  a 
trucker  to  an  unlicensed  dump. 

DanRyan  of  Benson,  Vt.,won$l  in 
compensatory  damages  and  $5,000  in 
punitive  damages  in  Rutland  Superior 
Court  after  a  jury  found  harm  and 
actual  malice. 

The  newspaper’s  attorney  con¬ 
tended  that  no  malice  had  been 
proved  and  punitive  damages  should 
not  be  allowed. 


Smudged  puppies  get  a  new  bed 


First  lady  Barbara  Bush  recently 
dropped  the  New  York  Times  in  favor 
of  the  Washington  Post  —  not  neces¬ 
sarily  because  of  her  reading  prefer¬ 
ences,  but  rather  because  of  a  certain 
group  of  “news  hounds.” 

After  discovering  that  the  notori¬ 
ously  smudgy  ink  of  the  Times,  which 
was  being  shredded  and  used  as  bed¬ 
ding  for  first  dog  Millie’s  puppies, 
was  turning  the  beloved  newborns 
gray,  Mrs.  Bush  switched  to  the 
Washington  Post. 

The  “announcement”  was  made 
during  a  luncheon  with  reporters  at 
the  White  House,  when  she  turned  to 
a  Times  reporter  and  told  him  of  her 
“enormous  gripe”  with  the  newspaper. 


“My  puppies,  my  beautiful  dogs 
sleep  on  shredded  newspapers  and 
they  were  great  until  this  week  when 
they  started  turning  gray  in  front  of 
me,”  she  was  quoted  by  the  Washing¬ 
ton  Post.  “Do  you  know  what  the 
difference  is?  The  ink!  I  said  to 
George,  ‘What’s  happened  to  my 
beautiful  puppies?  They  turned  gray.’ 
Well,  today  we  have  switched  back  to 
the  Washington  Post.” 

“That  is  not  the  use  of  the  newspa¬ 
per  that  we  intend  when  we  publish 
it,”  Times  spokesman  Bill  Adler  com¬ 
mented  with  a  laugh. 

There  was  more  to  the  story,  how¬ 
ever,  as  the  White  House  apparently 


prefers  newsprint  with  no  printing  on 
it  at  all,  a  position  shared  by  many 
previous  tenants  of  1600  Pennsylva¬ 
nia  Ave.,  no  doubt. 

To  rid  itself  of  this  smudge  problem 
altogether  —  and  apparently  avoid 
becoming  the  Gray  House  —  the 
White  House  asked  the  Washington 
Post  pressroom  for  some  unused,  and 
un-inked,  newsprint. 

The  Post  reported  that  after  the 
White  House  picked  up  the  “mattress 
material,”  foreman  Fred  Charest, 
who  had  been  assigned  to  coordinate 
the  effort,  received  a  call  from  Presi¬ 
dent  Bush  himself,  thanking  Charest 
for  helping  with  the  puppy  paper  proj¬ 
ect. 
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MODESTO 

The  Modesto  Bee  has  raised  the  stacked-couple  configuration  lets 
curtain  on  a  new  world-class  per-  you  put  color  where  you  want  it 

former,  the  Goss  Flexoliner  press.  without  sacrificing  paging.  Its 

Serving  an  affluent  and  quality-  modular  design  lets  you  expand 
conscious  market  of  readers  and  to  increase  color  and  paging, 
advertisers,  The  Bee  needed  a  And  its  advanced  automation 
press  that  would  deliver  vibrant  simplifies  setup,  provides  unit 
flexographic  color  and  consis-  protection  and  delivers  cost  effi- 
tent  print  quality.  The  Flexoliner  cient  operation, 
press  is  meeting  these  demands.  We  worked  closely  with  The 

without  compromising  produc-  Bee,  coordinating  all  training  and 
tivity  or  ease  of  operation.  Its  installation,  to  bring  the  Goss 

Flexoliner  press  on  edition.  We 
can  do  the  same  for  you.  For  infor¬ 
mation,  contact  Goss  Newspaper 
Products,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650 
312/656-8600. 

Rockwell  International 

. .  .where  science  gets  down  to  business 

Aerospace/Electronics/ Automotive 

General  Industries/A  B  Industrial  Automation 
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A  change  in  slogans? 

The  speech  of  the  deputy  director  general  of  UNESCO  to  the 
board  of  directors’  meeting  of  the  Inter  American  Press  Association 
in  Asuncion,  Paraguay,  should  have  provided  encouraging  words 
when  he  said  that  UNESCO  had  changed  directions,  would  not  go 
back  to  what  it  was,  and  that  the  New  World  Information  Order 
belongs  to  the  past. 

But  what  he  said  in  addition  to  that  suggests  this  might  be  only  a 
change  in  slogans. 

UNESCO’s  “Medium-Term  Plan”  which  is  to  be  submitted  to  the 
25th  general  conference  in  Paris  late  this  year  was  described  by  Dr. 
Eduardo  Portella  with  phrases  like  this:  “communication  at  the  ser¬ 
vice  of  mankind”;  the  free  circulation  of  words  and  images”;  “com¬ 
munication  at  the  service  of  development.” 

There  was  a  lack  of  a  clear  explanation  of  what  these  terms  mean  so 
we  will  have  to  wait  for  the  UNESCO  meeting  to  find  out  whether 
this  represents  a  change  in  direction  for  UNESCO  or  pursuit  of  the 
same  New  World  Information  Order  under  an  assumed  name. 

Certainly,  if  Dr.  Portella  doesn’t  know  it,  the  UNESCO  secretar¬ 
iat  should,  that  there  are  at  least  three  excellent  annual  independent 
studies  of  press  freedom  around  the  world  conducted  by  the  Interna¬ 
tional  Press  Institute,  Freedom  House  in  New  Y ork  and  the  Commit¬ 
tee  to  Protect  Journalists,  not  to  mention  the  excellent  work  by 
lAPA  in  this  hemisphere  updated  semiannually. 

Why  does  UNESCO  plan  to  work  this  area  that  has  been  so  well 
plowed  by  independent  press  groups  of  the  Western  world?  Is  it 
because  it  doesn’t  believe  what  has  already  been  reported,  or  because 
it  feels  the  reportage  needs  a  new  “slant?  ” 


Victory  and  the  need  for  vigilance 

The  midwinter  meeting  of  the  board  of  directors  of  the  Inter 
American  Press  Association  was  held  in  Asuncion  in  a  state  of 
euphoria  over  the  return  of  press  freedom  and  observance  of  human 
rights  in  Paraguay. 

That  nation’s  dictator  of  almost  35  years  was  ousted  on  Feb.  3. 
Plans  for  the  meeting  were  made  months  before  that  as  a  challenge  to 
the  regime.  It  was  turned  into  a  victory  celebration  as  one  lAPA 
member  newspaper  returned  to  publication  after  five  years  of  sus¬ 
pension  by  government  order  and  a  suppressed  weekly  paper  and  a 
radio  station  also  were  reborn. 

lAPA  cannot  claim  credit  for  Paraguay’s  return  to  freedom  but  it 
should  be  credited  with  having  kept  the  spotlight  of  publicity  on  the 
oppressions  of  the  Stroessner  regime.  It  has  done  the  same  with 
other  governments  that  deprived  their  people  of  press  freedom  and 
civil  rights.  It  met  in  Chile  under  the  nose  of  the  Allende  govern¬ 
ment.  It  is  now  considering  a  meeting  a  year  hence  in  Managua, 
Nicaragua.  This  has  been  the  role  of  lAPA  for  38  years  in  which  its 
members  can  have  pride. 
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Letters  to  the  Editor 


Contends  MacDougall  was  not  spoofing 


It  is  amusing  —  and  also  a  bit 
pathetic  —  to  read  that  A.  Kent  Mac¬ 
Dougall  continues  to  insist  he  was 
only  spooflng  when  he  confessed  that 
he  spent  20  years  of  his  professional 
life  as  a  reporter  for  the  Wall  Street 
Journal  and  Los  Angeles  Times  as  a 
Marxist  mole  “Boring  From  Within 
the  Bourgeois  Press.”  He  also  insists 
that  we  took  his  revelations  seriously 
(E&P,  March  18,  1989). 

On  behalf  of  Accuracy  in  Media,  I 
spent  about  45  minutes  on  the  phone 
with  MacDougall  on  Jan.  9,  asking 
about  his  Monthly  Review  articles 
containing  his  confessional.  Not  once 
did  MacDougall  state  he  was  writing 


in  a  spoofing  vein.  He  did  say  that, 
had  he  written  for  a  journalistic  audi¬ 
ence,  he  would  have  used  “different 
terminology.”  Once  AIM  Report 
exposed  how  MacDougall's  ideology 
indeed  had  tainted  his  reportage,  the 
man  tried  to  laugh  off  the  entire  exer¬ 
cise  as  a  sort  of  Journalistic  joke.  Pre¬ 
dictably,  the  editors  were  not  fooled 
for  a  minute  —  that  he  was  a  fine 
reporter  and  a  good  man  to  have 
around  the  newsroom. 

AIM  spent  several  thousands  of 
words  analyzing  MacDougall’s  work. 
Anyone  interested  in  reading  some¬ 
thing  about  MacDougall  that  is  other 
than  a  self-portrait  painted  in  white¬ 


wash  can  have  a  copy  gratis  by  writ¬ 
ing  to  Accuracy  in  Media,  1275  K 
Street,  N.W.,  Suite  1150,  Washing¬ 
ton,  D.C.  20005. 

After  30-odd  years  in  the  writing 
business,  I  do  not  consider  profes¬ 
sional  deception  a  laughing  matter. 
But,  again,  MacDougall  always  did 
heed  a  different  drummer  than  most 
of  us. 


Joseph  C.  Goulden 

(Goulden  is  director  of  media  analy¬ 
sis  for  Accuracy  in  Media  based  in 
Washington,  D.C.) 


Comments  on  the  commentary 


I’d  like  to  comment  on  Richard 
O’Mara’s  commentary  in  the  Feb.  1 1 
issue  of  E&P  on  “Let’s  separate  the 
press  from  the  media.” 

I’ve  been  bothered  by  the  strange 
way  in  which  those  two  categories  are 
separated  not  only  by  us 
professionals  —  to  whom  I  assume 
O’ Mara  addressed  his  remarks  —  but 
also  by  the  conceptions  of  the  general 
public. 

To  most  of  the  general  public, 
including  those  involved  in  sociologi¬ 
cal  pursuits,  “media”  means  televi¬ 
sion.  As  a  reporter  and  as  a  journalism 
professor,  I  have  sat  through  many  a 
meeting  and  many  a  speech  in  which 
the  practices  and  actions  of  “the 
media”  were  castigated  —  and  some¬ 
times  praised  —  and  shuddered  with 
indignation  at  what  I  thought  were 
misrepresentations  or  misunder- 

Journalists  are 
participants 

Richard  O’Mara’s  attempt  {E&P, 
Feb.  11,  Shop  Talk)  to  distinguish  the 
press  from  the  media  is  both  specious 
and  intellectually  dishonest. 

As  pollster  Pat  Caddell  noted 
recently,  the  press  are  no  longer 
observers  and  reporters  of  the  goings- 
on  in  presidential  campaigns,  they  are 
participants. 

Or,  as  Angela  Davis  put  it  more 
bluntly  nearly  two  decades  ago, 
“America  is  a  whorehouse,  and  the 
media  are  its  piano  players.” 

Bill  Huey 
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standings  of  what  print  media  and 
print  media  people  do,  only  to  realize 
eventually  that  the  speakers  were 
indignant  at  television  news,  televi¬ 
sion  reporters,  and  television  camera¬ 
men. 

The  continuing  experiences  have 
caused  me  to  limit  “media”  to  televi¬ 
sion  in  my  writing  and  speaking 
because  that  is  what  I  find  is  the  gen¬ 
eral  public  conception  outside  the 
profession. 


Coast  Guard 
offers  help 
to  journalists 

This  year,  the  Coast  Guard  will 
celebrate  its  bicentennial.  Our  history 
dates  back  to  1789  when  the  colonies 
gave  the  new  federal  government  a 
dozen  lighthouses  and  the  U.S.  Light¬ 
house  Service  was  bom.  Soon  after, 
Alexander  Hamilton  organized  a  fleet 
to  fight  smuggling,  creating  the  U.S. 
Revenue  Cutter  Service.  In  1915, 
(Continued  on  page  42) 
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WtTRE 

PUUIZER 

Proud 


Detroit  Free  Press  Photographer  Manny 
Crisostomo  was  recently  awarded  a  Pulit¬ 
zer  Prize  in  the  Feature  Hiotography  cate¬ 
gory  for  his  wwk  entitled  "  A  Clas  Act,"  a 
special  section  documenting  life  at  Smithwestem 
Hig|i  School  in  Detroit 

This  is  the  seventh  Pulitzer  Prize  awarded  to  the 
Free  Press.  That's  mwe  than  aD  other  Michigan 
newspapers  combined,  and  twice  as  many  as  any 
other  single  newspaper  in  the  state.  The  Pulitzer 
reflects  the  joumaUsticexcellencethatthe  Free  Press 
has  so  proudly  displayed  for  more  than  157  years. 


Plus,  this  year,  the  Free  Press  has  been  awarded  25 
major  awards  for  journalistic  achievement  including: 

World  Press  nioto  Foundation:  Photo  of  the  Year 

International  Pictures  of  the  Year: 

Best  use  of  Pictures  in  Newspapers 

A  National  Journalism  Writing  Award 

J.C.  Penney-University  Missouri 
Newspaper  Awards:  Consumer  Affairs  Reporting 

The  Detroit  Free  Press...Michigan's  grest  morning 
tradition,  and  Detroit's  most  hmiored  newspaper. 
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Defining  the  ‘Suliivan’  decision 

Judges,  lawyers  meet  to  discuss  interpretation  of  the  landmark 
1964  Supreme  Court  ruling  in  the  Times  v.  Suliivan  libel  case 


By  Andrew  Radolf 

Federal  Judge  Pierre  N.  Leval,  who 
presided  over  Westmoreland  v.  CBS, 
has  added  his  voice  to  those  calling 
for  a  new  approach  to  libel  suits  that 
would  avoid  the  costly  and  conten¬ 
tious  litigation  under  New  York  Times 
V.  Sullivan. 

Speaking  at  a  special  meeting 
March  30  of  the  New  York  Bar  Asso¬ 
ciation  to  commemorate  the  land¬ 
mark  ruling.  Judge  Leval  said  that 
libel  suits  in  which  plaintiffs  agree  to 
forego  damage  claims  and  seek  only  a 
declaration  of  truth  or  falsity  of  a 
story  do  not  fall  under  the  Sullivan 
ruling  which  established  the  con¬ 
stitutional  malice  standard  for  public 
officials. 

However,  other  attorneys  warned 
that  a  judgment  that  a  story  is  false 
could  still  have  severe  consequences 
for  the  press  in  cases  involving  politi¬ 
cally  motivated  libel  suits  even  if  no 
monetary  damages  were  awarded. 

The  New  York  Times,  when  the 
ruling  was  issued,  faced  1 1  libel  suits 
arising  from  its  coverage  of  the  Civil 
Rights  movement. 

In  the  Sullivan  case,  a  Montgom¬ 
ery,  Ala.,  commissioner  sued  the 
newspaper  and  four  black  ministers 
for  libel  over  some  inaccuracies  in  an 
ad  seeking  support  for  the  Civil  Rights 
movement.  Sullivan  won  a  $500,000 
libel  verdict  against  the  Times  and 
each  of  the  four  ministers.  Damages 
in  a  second  libel  suit  had  been 
awarded  against  the  Times  when  the 
Supreme  Court  made  its  ruling. 

The  “thrust”  of  the  U.S.  Supreme 
Court’s  1964  ruling  revolved  around 
the  question  of  damages,  Leval  said, 
citing  the  opening  line  of  Justice  Wil¬ 
liam  Brennan’s  majority  opinion: 
“  ‘We  are  required  in  this  case  to 
determine  for  the  first  time  the  extent 
to  which  the  constitutional  protec¬ 
tions  for  speech  and  press  limit  a 


state’s  power  to  award  damages  in  a 
libel  action  brought  by  a  public  offi¬ 
cial  against  critics  of  his  official  con¬ 
duct.’ 

“It  is  my  proposal,”  Leval  con¬ 
tinued,  “that  under  existing  law,  Sul¬ 
livan  simply  does  not  have  a  role  in 
that  kind  of  case  —  where  the  plain¬ 
tiff  does  not  want  damages,  just  a 
declaration  of  falsity,  if  he  can  prove 
it.” 

Such  a  suit,  he  said,  would  “not  get 
into  any  questions  of  malice.” 


The  Sullivan  ruling  “does  not  make 
the  press  immune  to  all  charges  of 
defamatory  statements,”  Leval  said, 
adding  that  plaintiffs  “who  give  up 
their  rights  to  damages  are  afforded 
all  the  protections  that  Sullivan  was 
intended  to  give.” 

Leval  argued  that  plaintiffs,  by 
relinquishing  money  damages  claims, 
are  really  “giving  up  nothing.” 

First  of  all,  the  judge  said,  the 
Sullivan  standard  makes  it  “nearly 
impossible  to  win”  damages  in  the 
first  place.  And  secondly,  the  plaintiff 
can  still  seek  to  accomplish  his  goal  of 
clearing  his  reputation. 

“Even  a  deserving  plaintiff  will 
probably  lose  [under  the  Sullivan 
standard]  unless  he  can  prove  inten¬ 
tional  or  reckless  falsity,”  Leval  said. 
“A  plaintiff  regards  Sullivan  as  beside 
the  point  to  his  desire  to  clear  his 
reputation.” 

Leval  remarked  that  the  Sullivan 
ruling  also  has  had  costs  for  the  press. 

The  Sullivan  rule’s  requirement 


that  plaintiffs  prove  actual  malice  has 
“converted  libel  suits  into  an  attack 
on  the  press  defendant’s  integrity,” 
he  said,  and  exposes  “the  previ¬ 
ously  inviolate  privacy”  of  the  inves¬ 
tigative  and  editorial  processes. 

A  trial  seeking  only  to  determine 
truth  or  falsity  would  be  “easier  and 
cheaper”  to  litigate,  he  said. 

Leval  also  believes  that  plaintiffs 
foregoing  damage  claims  would  still 
find  lawyers  willing  to  represent 
them.  “Libel  suits  are  not  financed  by 


expectation  of  damages,”  he  said. 
“They’re  financed  by  volunteer  attor¬ 
neys  or  backers  of  the  cause.” 

However,  if  the  question  of  attor¬ 
neys’  fees  in  such  litigation  does  come 
up,  Leval  conceded  he  does  “not 
have  a  firm  answer.” 

Richard  Winfield,  a  partner  with 
Rogers  and  Wells  who  represents  the 
Associated  Press,  pointed  out  that 
attorneys’  fees  themselves  can 
become  quite  burdensome.  Compell¬ 
ing  media  defendants  to  pay  attor¬ 
neys’  fees  if  they  lose  a  falsity  judg¬ 
ment  would,  in  effect,  be  reintroduc¬ 
ing  the  question  of  damages,  Winfield 
said. 

Other  attorneys  at  the  meeting 
also  pointed  out  that  trying  to  deter¬ 
mine  truth  or  falsity  of  a  news  story 
was  often  the  lengthiest,  most  conten¬ 
tious  and  most  costly  part  of  the  libel 
litigation  process. 

“In  most  cases,  truth  is  a  far  more 
complex  question  than  the  fault  of  the 
(Continued  on  page  10) 


The  Sullivan  ruling  “does  not  make  the  press  immune 
to  all  charges  of  defamatory  statements,”  Leva!  said, 
adding  that  plaintiffs  “who  give  up  their  rights  to 
damages  are  afforded  all  the  protections  that  Sullivan 
was  intended  to  give.” 
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Sullivan 

(Continued  from  page  9) 

media,”  said  George  Freeman,  senior 
attorney  for  the  New  York  Times. 
“Most  libel  cases  are  not  over  what 
the  facts  are  but  what  the  article 
means. 

“What  about  what  was  false  but 
published  in  good  faith  from  all  the 
facts  at  [the  newspaper’s]  disposal?” 
he  continued,  adding  that  “in  today’s 
People  magazine  society,  there’s  a 
real  question  as  to  what  damage  to 
reputation  means.” 

Winfield,  in  his  own  presentation, 
spoke  about  the  Associated  Press  v. 
Walker  case  which  extended  the 
scope  of  Sullivan  from  public  officials 
to  public  figures.  The  Walker  case,  he 
said,  demonstrated  why  having  pro¬ 
ceedings  only  to  determine  truth  or 
falsity  could  still  be  highly  damaging 
to  the  press. 

Winfield  recalled  that  AP’s  story 
said  that  retired  Gen.  Edwin  Walker 
had  assumed  command  of  a  crowd  of 
students  protesting  the  admission  by 
the  University  of  Mississippi  of  James 
Meredith,  its  first  black  student,  and 
led  a  charge  against  federal  marshals. 

The  AP  reporter’s  story  was  based 
on  his  own  eyewitness  account,  since 
he  was  “literally  six  feet”  from 
Walker  during  the  riot,  Winfield  said. 

Libel  verdicts  of  seven  figures  were 
awarded  by  local  juries  in  Louisiana 
and  Texas  at  trials  in  which  “Walker 
and  his  supporters  testified  with 
straight  faces  that  he  really  counseled 
restraint  and  peaceful  protest  and 
exercised  no  control  over  the 
crowd,”  Winfield  said.  Without  the 
protections  of  the  Sullivan  standard, 
AP’s  defense  that  its  reporter  and 
other  eyewitnesses  “believed  in  good 


faith  in  the  reality  of  what  they  saw” 
proved  irrelevant,  he  said. 

If  there  had  just  been  a  proceeding 
to  determine  only  truth  or  falsity, 
Winfield  said.  Walker  “could’ve  got¬ 
ten  the  same  juries  to  declare  [AP’s] 
stories  were  a  political  libel.  Gen. 
Walker  and  his  supporters  would 
have  been  vindicated.”  But  with  the 
been  disgraced.  “But  with  the 
Supreme  Court’s  ruling  “extending 
Sullivan  to  Walker,”  Winfield  said, 
he  “had  to  prove”  AP’s  eyewitness 
account  was  written  with  actual 
malice. 

Rodney  Smolla,  a  law  professor  at 
William  and  Mary  College  and  head  of 
the  Annenburg  Libel  Project, 
explained  the  project’s  proposal  that 
either  side  be  able  to  opt  for  “a 
declaratory  judgment”  of  truth  or  fal¬ 
sity  to  resolve  libel  suits. 

The  Annenburg  proposal  first 
requires  plaintiffs  to  seek  a  retraction 
or  to  be  able  to  reply  to  the  story, 
Smolla  said.  If  granted,  there’s  no 
lawsuit. 

If  not,  then  the  case  enters  the 
“second  stage”  in  which  either  side 
can  “opt  for  a  declaratory  judgment” 
proceeding  requiring  the  plaintiff  to 
prove  with  clear  and  convincing  evi¬ 
dence  that  he  was  libeled.  Attorneys’ 
fees  would  be  awarded  to  the  winner. 

The  third  stage,  Smolla  said,  would 
be  a  lawsuit  to  determine  truth  or 
falsity  under  “a  narrowed  scope  of 
action  for  defamation  [and  a] 
broadened  definition  of  opinion. 

“Our  proposal  gives  litigants  on 
both  sides  what  they  need  in  a  way 
that  doesn’t  undercut  Sullivan,” 
Smolla  said,  but  “vindicates”  the 
important  values  of  the  case. 

The  Annenburg  proposals  met  the 
same  objections  that  Leval’s  did  — 
that  libel  suits  were  generally  too 
complex  for  black  and  white  determi¬ 


nations  of  truth  or  falsity  to  apply, 
that  often  political  agendas  were  the 
motivations  for  the  litigation  and  that 
legal  fees  themselves  can  be  a  form  of 
damages. 

“Effort  to  prove  truth  is  often  the 
most  expensive  component  of  discov¬ 
ery  and  trial,”  said  Dean  Ringel,  an 
attorney  with  Cahill,  Gordon.  The 
Annenberg  proposal  would  put  pres¬ 
sure  on  smaller  publishers  “to  choose 
in  favor  of  minimal  expenditures” 
and  opt  for  declaratory  judgment.  A 
finding  of  falsity  would  be  made,  he 
said,  “in  a  setting  where  it  is  not  fully 
litigated”  and  “injure  the  public  inter¬ 
est  even  as  it  improves  the  bottom 
line.” 

Ringel  also  warned  that  juries  might 
be  more  easily  “swayed  by  senti¬ 
ment”  in  a  trial  seeking  to  determine 
only  truth  or  falsity,  convincing  itself 
the  plaintiff  “  ‘is  a  nice  guy.  Let’s 
help  him  out.  It  won’t  cost  the 
publisher  anything.’  ” 

Bruce  Sanford,  an  attorney  with 
Baker  and  Hostetler,  told  the  meeting 
that  the  future  of  the  Sullivan  rule 
seemed  secure. 

That  was  not  the  case  about  five 
years  ago  during  the  “era  of  celebrity 
libel  plaintiffs”  who  were  testing  the 
libel  law,  he  said. 

“A  new  generation  of  [Supreme 
Court]  justices  has  signed  onto  the 
basic  premise”  of  the  Sullivan  ruling, 
Sanford  said,  citing  the  9-0  ruling  in 
favor  of  Hustler  magazine  in  the  suit 
brought  by  the  Rev.  Jerry  Falwell 
over  a  satirical  cartoon.  Sanford 
noted  that  Chief  Justice  William 
Rhenquist  wrote  the  decision. 

“It  just  doesn’t  seem  to  be  in  the 
cards”  that  “the  Court  would  do  any¬ 
thing  to  modify  or  fundamentally 
change  the  Sullivan  doctrine,”  San¬ 
ford  said.  “The  crisis  may  come  in  the 
privacy  area.” 
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Reuters  opens 
Atlanta  bureau 

Reuters  America  has  opened  a  new 
editorial  bureau  in  Atlanta,  Ga.,  and 
assigned  new  correspondents  to  its 
bureaus  in  Pittsburgh,  Pa.,  and  Dal¬ 
las,  Texas,  after  a  period  in  which 
the  two  offices  were  unsatisfied. 

Reuters  America  now  has  14 
bureaus  in  the  United  States. 

Richard  Walker,  a  Kentucky  nat’ve 
who  is  a  veteran  of  Reuters  assign¬ 
ments  in  Detroit  and  Chicago,  will 
head  the  Atlanta  bureau. 

Michael  Clancy,  a  Virginia  native, 
will  staff  the  Dallas  bureau.  In  con¬ 


junction  with  the  Houston  bureau,  he 
will  cover  general  news  as  well  as 
corporate  and  oil  industry  develop¬ 
ments. 

Patricia  Zengerle,  a  New  Jersey¬ 
ite,  will  be  Reuters’  correspondent 
in  Pittsburgh,  where  her  beat  will 
include  energy,  steel  and  manufac¬ 
turing. 

Dow  Jones  wire 
to  offer  PR  News 

The  full  texts  of  corporate  and 
financial  news  releases  transmitted  to 
the  news  media  by  PR  Newswire  are 
now  available  .within  15  minutes  to 


subscribers  of  the  Dow  Jones  News/ 
Retrieval  Service. 

PR  Newswire  is  being  offered  in  a 
new  DJN/R  service  called  the  Corpo¬ 
rate  Release  Wire. 

Gannett  Center 
to  be  expanded 

The  Gannett  Foundation’s  trustees 
have  approved  a  report  recommend¬ 
ing  that  the  5-year-old  Gannett 
Center  for  Media  Studies,  based  at 
Columbia  University,  be  continued 
and  expanded. 

The  center  has  received  $15  million 
(Continued  on  page  22) 
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Newspapers  urged  to  please  the  reader 

Knight-Ridder  president  says  they  must  take  a  more  activist 
roie  in  the  poiiticai  process  and  in  community  affairs 


By  M.L.  Stein 

Newspapers  must  take  an  activist 
role  in  the  political  process  and  other 
community  concerns  to  compete  in 
the  1990s,  Knight-Ridder  president 
and  chief  executive  officer  James  K. 
Batten  told  a  Riverside,  Calif.,  audi¬ 
ence  recently. 

Batten  stressed  that  newspapers 
must  shed  their  traditional  stance  of 
merely  being  observers  and  reporters 
and  get  involved  in  issues  that  affect 
readers.  Moreover,  he  urged  the 
press  to  brighten  up  and  discard  the 
notion  that  newspapers  cannot  be 
entertaining. 

Batten,  who  began  his  career  as  a 
reporter  on  the  Charlotte  Observer, 
spoke  at  the  24th  annual  Riverside 
PVess-Enterprise  Lecture  at  the  Uni¬ 
versity  of  California,  Riverside  cam¬ 
pus. 

Also  in  the  audience  were 
publishers  and  editors  from  the 
Knight-Ridder-owned  Long  Beach 
Press-Telegram  and  Pasadena  Star- 
News,  as  well  as  the  Los  Angeles 
Times  and  the  Daily  News  of  Los 
Angeles. 

Noting  the  steady  drop  in  newspa¬ 
per  readership.  Batten  urged  a  virtual 
turnaround  in  the  way  newspapers 
operate  and  in  their  relationship  to 
their  readers. 

“We  have  tended  too  much  to  take 
our  customers  for  granted,  not  con¬ 
sciously  in  most  cases,  but  you  could 
see  it  in  our  reflexes,”  he  stated. 

“We  prided  ourselves  on  our  abil¬ 
ity  to  tell  our  critics  to  go  to  hell.  After 
all,  we  were  the  press  —  beholden  to 
no  one  and  proud  of  it.” 

But  readers  are  changing  in  ways 
that  put  them  at  odds  with  newspa¬ 
pers’  traditional  assumptions  and 
their  sense  of  mission,  he  continued. 

“We  need  to  develop  a  new  and 
fierce  commitment  to  pub¬ 
lishing  .  .  that  strains  to  please 

and  satisfy  our  customers  every 
day,”  Batten  declared.  “The  days 
when  we  could  conduct  newspaper- 
ing  our  way  and  tell  the  world  to  go  to 
hell  if  they  didn’t  like  the  results  are 
gone  forever.” 

One  area  in  which  newspapers  can 


James  Batten 


play  an  active  role  is  in  the  election 
process,  the  speaker  said. 

Pointing  out  that  the  U.S.  has  the 
lowest  level  of  voter  turnout  of  any 
democracy.  Batten  suggested  that 
newspapers  do  more  than  simply 
write  about  that  fact. 


reforms  that  make  registration  easier  I 
and  by  making  issues  crackle  in  our 
news  and  editorial  columns. 

“We  must  drop  our  bland  assump¬ 
tion  that  we  have  done  our  obligatory 
bit  by  printing  dull  Op-Ed  pieces  that 
few  bother  to  read.” 

A  similar  activist  approach  can  be 
taken  on  environmental  and  other 
important  issues  such  as  bringing 
more  jobs  into  a  community.  Batten 
asserted. 

He  suggested  that  a  newspaper 
bring  in  experts  on  particular  subjects 
to  appear  at  well-promoted  public 
forums  sponsored  by  the  paper, 
which  would  give  the  debate  “strong 
coverage  the  following  morning.” 

Readers  would  then  voice  their 
reactions  through  invited  phone  calls 
or  letters  to  the  editor. 

“In  other  words,”  he  said,  “let’s 
don’t  wait  for  important  issues  to 
struggle  to  the  surface  and  then  fail  to 
get  the  debate  and  resolution  they 
deserve.  Newspapers  should  intelli¬ 
gently  help  set  our  community’s 
agenda  .  .  .  more  energetically  and 
more  creatively  than  we  have  ever 
done  it.” 


“The  days  when  we  could  conduct  newspapering 
our  way  and  tell  the  world  to  go  to  hell  if  they  didn’t 
like  the  results  are  gone  forever.” 


He  termed  voter  apathy  a 
“natural”  for  newspapers.  “We  can 
tackle  head-on  the  pathetically  low 
rate  of  voter  turnout,”  he  explained. 
“We  ought  to  make  that  issue  our 
own  with  verve  and  imagination  that 
readers  could  not  ignore. 

Media  critics  hove  a  different  point 
of  view  on  how  newspapers  should 
cover  things.  See  related  story  on  Page 
14. 

“We  can  make  common  cause  with 
get-out-the-vote  efforts,”  he  went  on, 
“and,  between  elections,  we  can  be 
much  more  inventive,  pushing  for 


Batten  also  advocated  more 
emphasis  on  entertaining,  as  well  as 
informing,  the  newspaper  audience. 

“Let’s  be  done  with  the  all-too- 
common  queasiness  about  entertain¬ 
ing  readers,”  he  observed.  “Too 
many  editors  and  reporters  think 
there’s  something  demeaning  and 
unworthy  about  making  newspapers 
entertaining  and  enjoyable.  That  is 
nonsense.  Entertainment  always  has 
been  a  part  of  the  appeal  of  mass-cir¬ 
culation  newspapers  in  this  country.” 

For  years,  the  Knight-Ridder  chief 
said,  newspapers  have  nurtured  the 
idea  that  readers’  affection  for  them 
(Continued  on  page  42) 
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Scholarly  get-together 

U.S.  reporters  and  academics  meet  in  Moscow  to  share 
their  ideas  on  current  developments  in  the  Soviet  Union 


By  Edwin  Diamond 

Reporters  and  academics  have 
been  known  not  to  get  along.  Journal¬ 
ists  often  think  the  scholars  are  too 
vague  and  leisurely  in  their  work; 
scholars  often  accuse  the  journalists 
of  haste  and  hype.  In  one  of  the  more 
unusual  gatherings  in  recent  years, 
the  two  camps  have  discovered  how 
much  they  may  need  each  other. 

The  occasion  was  a  two-day  brief¬ 
ing  on  current  developments  in  the 
Soviet  Union  held,  appropriately 
enough,  at  the  National  Hotel  in 
downtown  Moscow,  across  Marx 
Prospect  from  the  Kremlin. 

The  participants,  on  the  one  side, 
included  some  30  resident  American 
correspondents  from  the  major  U.S. 
newspapers,  wire  services,  maga¬ 
zines  and  broadcast  networks,  and, 
on  the  visitors’  side,  a  team  of  four 
American  experts  on  the  Soviet 
Union  —  an  all-star  group  represent¬ 
ing  the  best  talent  American  universi¬ 
ties  and  private  policy  institutes  can 
field. 

The  meetings’  sponsor  —  the 
facilitators  of  the  good  talk  and  the 
hosts  right  down  to  the  catered  blini- 
and-caviar  midmorning  breaks  — 
was  the  Center  for  the  Study  of  War, 
Peace  and  the  News  Media,  a  non¬ 
profit  research  group  based  at  New 
York  University. 

The  idea  for  the  meetings  came 
from  the  co-director  of  the  center, 
writer  and  journalist  Robert  Karl 
Manoff,  a  former  managing  editor 
of  Harper’s  magazine  and  a  member 
of  the  constructivist  school  of  press 
criticism. 

Manoff  does  not  just  wring  his 
hands  and  deplore  the  press’s  perfor¬ 
mance  in  pursuit  of  complex,  contra¬ 
dictory  and  fast-changing  news  sto¬ 
ries.  He  tries  to  do  something  about 
the  needs  of  reporters  for  time  and 
specialized  resources,  even  if  it 
means  setting  up  temporary  shop 


(Diamond  is  a  professor  of  Journal¬ 
ism  at  New  York  University,  as  well  as 
media  columnist  for  New  York  maga¬ 
zine.  He  attended  the  Moscow  meet¬ 
ings  as  an  observer.) 


under  the  Kremlin’s  walls. 

Manoff’s  positive  approach  con¬ 
trasts  significantly  from  the  old 
school  of  academic  criticism;  see,  for 
example,  the  essay  in  the  fall  1986 
issue  of  Columbia  Journalism  Review 
in  which  professor  Alexander  Dallin 
flatly  announced:  “Coverage  of 
Soviet  news  in  the  United  States  mass 
media  may  be  said  to  vary  from 
excellent  to  execrable,  with  a  heavy 
concentration  in  the  poor-to-miser- 
able  range.” 

Beyond  helping  the  coverage  of  the 
Soviet  story,  the  Center’s  Mission  to 
Moscow  suggests  practical  steps  the 
press  can  take  to  serve  its  readers  all 
across  the  range  of  news  topics. 


The  life  of  an  American  foreign  cor¬ 
respondent  in  Moscow  is  frequently 
nasty,  bewildering  and  short  —  it  is 
not  all  blini  and  caviar  certainly.  The 
U.S.S.R.  is  a  vast  beat  —  20  or  30 
different  ethnic  nationalities,  1 1  time 
zones,  a  smothering  bureaucracy  that 
gives  new  meanings  to  the  word  indif¬ 
ferent. 

Leaving  aside  the  barriers  of  lan¬ 
guage  and  red  tape,  most  American 
journalists  can  now  move  comfort¬ 
ably  around  in  Moscow,  if  not  always 
around  the  whole  country,  but  the 
typical  tour  of  duty  at  a  U.S.  news 
organization  comes  with  built-in 
problems. 

According  to  a  Center  survey,  the 
current  group  of  resident  American 
correspondents  have  been  in  the 
Soviet  Union  on  average  only  two 
years.  The  week  of  the  meetings  at  the 
National,  no  fewer  than  four 
correspondents  —  Allison  Mitchell 
of  Newsday,  Francis  X.  Clines  of  the 
New  York  Times,  Jim  Laurie  of  ABC 
News  and  Bob  Abernathy  of  NBC 


News  —  had  just  arrived  for  their 
first-time  tours.  Fifteen  others, 
including  the  bureau  chiefs  of  the 
Washington  Post,  the  Los  Angeles 
Times,  Cox  Newspapers  and  the  Chi¬ 
cago  Tribune,  came  in  1988.  With 
three  years  of  service,  Steve  Golds¬ 
tein  of  the  Philadelphia  Inquirer  is  the 
Grand  Old  Man  of  current  American 
correspondents  in  Moscow. 

The  idea  grew  out  of  conversations 
among  some  Moscow  correspondents 
and  Manoff.  They  were  talking  about 
ways  that  research  groups  like  the 
Center  could  aid  Moscow  correspon¬ 
dents  working  under  near-Hobbesian 
conditions. 

One  idea  was  an  expert  reader’s 


panel:  the  body  of  dispatches  filed 
from  Moscow  by  an  individual  corre¬ 
spondent  would  be  read  by  desig¬ 
nated  Soviet  specialists,  annotated, 
and  the  results  sent  back  to  the 
reporter. 

Some  editors,  for  example  at  the 
Wall  Street  Journal,  resisted  the  plan 
as  a  seeming  assumption  of  their  own 
duties;  other  editors,  however,  had 
no  problem  agreeing. 

In  the  event,  a  grander  idea  took 
hold  —  why  not  bring  the  U.S. 
experts  to  Moscow  to  discuss  in  a 
systematic  way  the  long-wave  trends 
and  developments  that  reporters  were 
covering  right  now,  or  likely  to  be 
covering  in  the  next  few  months  or 
years? 

Manoff  and  the  Center  did  the  first 
Moscow  meeting  in  1987.  This  year, 
there  was  financial  assistance  from 
the  Winston  Foundation,  as  well  as 
support  from  the  Carnegie  and 
Mac  Arthur  Foundations. 

From  the  start,  care  was  taken  to 
avoid  the  familiar  traps  that  both  jour- 


The  secret  was  to  make  the  meetings  true 
collaborations,  not  venerable  teachers  lecturing 
greenhorn  pupils  but  rather  a  seminar  of  equals,  with 
those  having  specialized  information  at  their 
fingertips  doing  more  of  the  talking. 
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Ed  Hewett  of  the  Brookings  Institu¬ 
tion,  for  example,  arranged  fora  sheaf 
of  economics  articles  from  academic 
journals  and  conferences.  These 
materials  came  complete  with  bibliog¬ 
raphies.  Manoff  also  brought  over 
recently  published  books  on  U.S.- 
Soviet  relations  by  the  speakers  — 
including  Hewitt’s  Reforming  the 
Soviet  Economy  and  Russia  and  the 
West  by  Professor  Jerry  Hough  of 
Duke.  (The  books  were  contributed 
by  their  American  publishers,  and  the 
Moscow  reporters  scooped  up  38 
copies  in  all.) 

The  collegial  feeling  was  height¬ 
ened  in  personal  exchanges.  Profes¬ 
sor  Ronald  Gregor  Suny,  a  specialist 
in  Soviet  nationalities  issues  from  the 
University  of  Michigan,  sought  out 
Bill  Keller,  Moscow  bureau  chief  of 
the  New  York  Times,  to  compliment 
him  on  his  coverage  of  Soviet  affairs. 
Suny  daily  clips  and  dutifully  files  the 
Times’  Russian  coverage  from  the 
paper’s  national  edition  on  sale  in 
Ann  Arbor. 

The  newspeople  repaid  the  compli¬ 
ments.  NBC’s  Abernathy  enticed 


Tribune  Co.  acts  to  prevent  takeover;  expands  ESOP 


The  Tribune  Co.  of  Chicago  has  The  ESOP’s  purchase  of  the  pre-  a  Bass  move  lay  behind  the  ESOP 

issued  $350  million  of  a  new  series  of  ferred  shares  is  being  financed  by  a  announcement, 

convertible  preferred  stock  to  its  loan  from  the  company,  which  is  “That  rumor  [about  Bass]  has  been 
Employee  Stock  Ownership  Plan  and  expected  to  be  refinanced  through  a  around  for  a  year  and  two  months,” 

will  use  the  proceeds  from  the  sale  to  private  placement  of  Tribune-guaran-  one  executive  said, 

the  ESOP  to  buy  back  up  to  8  million  teed  notes.  The  Tribune  Co.  has  a  number  of 

shares  of  its  common  stock  on  the  The  Tribune  Co.  announced  the  anti-takeover  measures  in  place, 

open  market.  ESOP  plan  in  the  wake  of  speculation  including  staggered  terms  for  the 

The  Tribune  Co  has  already  repur-  financier  Robert  Bass  had  board,  a  requirement  that  an  80%  vote 

chased  about  8.6  million  shares  out  of  acquired  about  2%  to  3%  of  the  com-  of  outstanding  shares  must  approve 
a  previously  authorized  buyback  of  contemplating  a  any  takeover  bid,  and  a  poison  pill 

up  to  10  million  shares.  takeover  bid.  ^  defense  that  takes  effect  when  an  out- 

However,  company  officials  dis-  side  bidder  acquires  10%  of  the  com- 
The  sale  to  the  ESOP  will  increase  missed  the  notion  that  concern  about  pany’s  stock, 
the  plan’s  ownership  of  Tribune  stock 
to  10%  from  1%  and  increase  total 

employee  ownership  to  more  than  BOStOII  GlObO  anSWGfS 

15%,  the  company  said.  The  sale  will  « 

increase  the  percentage  of  shares  con-  QUGStlOnS  300111  uOnatlOn 

trolled  by  managers,  directors, 

employees  and  the  ESOP  to  about  ^  .  .  _  ,  ,  ^  ^ 

38%,  the  company  said.  William  O.  Taylor,  publisher  of  the  Cntics  of  the  power  plant  had  ques- 

’  .  .  Boston  Globe,  was  unaware  of  a  tioned  the  Globe’s  donation  to  the 

The  new  1.6  million  convertible  group’s  lobbying  efforts  on  behalf  of  Coalition  Reliable  Energy,  saying  it 
preferred  shares  have  a  purchase  Seabrook,  N.H.,  nuclear  power  might  have  compromised  the  paper’s 

P'1‘1®  ^  plant  when  he  approved  a  $10,0(X)  objectivity. 

7.75%  dividend  per  year.  The  shares  donation  to  it  last  year,  the  newspaper  Taylor  was  quoted  in  the  Globe  as 

are  convertible  into  approximately  saying  the  donation  was  a  business 

6.36  million  shares  of  Tribune  com-  “We  were  not  aware  of  the  lobby-  decision  based  on  the  newspaper’s 

mon  stock  at  $55  a  share,  a  rate  of  four  aspects  of  the  organization  at  the  reliance  on  large  amounts  of  energy, 

common  shares  foreach  preferred  share.  time  the  grant  was  made,”  said  Globe  He  said  the  donation  was  made 

The  convertible  preferred  shares  can  spokesman  Richard  Gulla.  “We  did  “without  any  regard  to  news  cover- 

be  voted  with  the  common  shares,  but  not  do  our  homework  as  well  as  we  age  or  editorial  position  of  the  paper.” 

will  have  4.58  votes  per  share.  should  have.”  (Continued  on  page  22) 


Hough  out  of  the  hotel  during  a  break 
and  taped  an  interview  with  him  on 
Marx  FYospect.  Hewett’s  and  Suny’s 
names  and  quotes  showed  up  in  news 
stories  in  U.S.  papers  the  next 
weekend. 

Good  timing,  of  course,  helped 
contribute  to  the  good  feelings. 

The  plenum,  or  full  meeting  of  the 
Soviet  Communist  Party  Central 
Committee,  had  gathered  that  same 
week  in  the  Kremlin,  and  was  making 
front-page  news  on  three  straight 
days.  Outside  the  hotel,  too,  cam¬ 
paign  posters  proclaimed  the  aston¬ 
ishing  fact  of  the  first  contested  elec¬ 
tions  in  70  years  of  Soviet  history.  On 
Soviet  television,  meanwhile, 
viewers  could  watch  a  series  of  candi¬ 
date  debates,  including  a  prime-time 
Sunday  night  showdown  between 
Boris  Yeltsin,  the  telegenic  “popu¬ 
list”  leader,  and  his  gray-suited,  gray 
faced,  gray-sounding  Party-approved 
opponent. 

All  it  takes  is  real  news  —  a  good 
story  —  to  make  journalists  and 
academics  happy.  Manoff  and  the 
Center  are  already  planning  next 
year’s  meetings  in  Moscow. 


nalistic  and  academic  camps  tradi¬ 
tionally  fall  into.  The  academics  were 
made  aware  of  reporters’  sensitivity, 
as  one  participant  put  it,  “to  profes¬ 
sors  who  tell  us  we  don’t  know  any¬ 
thing,  and  then  go  back  and  rip  off  our 
work  in  their  work.”  The  reporters 
were  made  to  realize  that  academics 
honestly  care  enough  about  their  spe¬ 
cialties  to  share  what  they  know.  On 
its  part,  the  Center  minimized  the 
chances  for  blow-hard  exchanges  of 
hot  air  and  the  bruising  of  overly  deli¬ 
cate  egos. 

The  secret  was  to  make  the  meet¬ 
ings  true  collaborations,  not  vener¬ 
able  teachers  lecturing  greenhorn 
pupils  but  rather  a  seminar  of  equals, 
with  those  having  specialized  infor¬ 
mation  at  their  fingertips  doing  more 
of  the  talking. 

Manoff  and  the  Center  used  ques¬ 
tionnaires  and  evaluations  at  the  first 
meeting  to  invite  the  journalistic  par¬ 
ticipants  to  nominate  possible  speak¬ 
ers  as  well  as  preferred  topics. 

Thick,  photocopied  “dossiers”  of 
relevant  reading  were  prepared.  One 
of  the  seminar  speakers,  economist 


EDITOR  &  PUBLISHER  for  April  15,  1989 


13 


Press  critics  criticize 

Charge  newspapers  with  caving  in  to  advertisers,  ducking 
sensitive  stories  and  faiiing  to  examine  themseives 


By  M.L.  Stein 

Five  of  the  nation’s  leading  media 
critics  meeting  in  Berkeley  recently, 
alleged  there  are  gaps  in  news  cove’’- 
age  wide  enough  to  accommodate  a 
circulation  truck. 

They  didn’t  exactly  say  the  sky  was 
falling  on  the  news  business,  but  they 
lambasted  it  for  caving  in  to  advertis¬ 
ers,  ducking  complicated  and  some 
sensitive  issues,  relying  too  much  on 
official  sources,  and  failing  to  exam¬ 
ine  itself  under  a  hard  light. 

Eleanor  Randolph,  who  writes  a 
weekly  column,  “The  News  Busi¬ 
ness,”  for  the  Washington  Post, 
observed,  “We  don’t  cover  stories 
that  are  too  hard  .  .  .  or  complicated. 
We  don’t  cover  stories  that  are  too 
close  to  home  —  ourselves.  We  don’t 
cover  stories  that  will  kill  off  our 
lifeline  —  our  sources  —  and  we 
don’t  cover  stories  that  stray  too  far 
from  the  established  prejudices  of  the 
day.  It’s  not  because  the  stories  are 
too  racy,  but  because  they  aren’t  racy 
enough.” 


Sitting  with  her  were  Albert  Scar- 
dino.  New  York  Times  press  corre¬ 
spondent;  UC  professor  Ben  H.  Bag- 
dikian,  author  and  a  former  Washing¬ 
ton  Post  editor  and  ombudsman;  Los 
Angeles  Times  media  writer  David 
Shaw;  and  Richard  Zoglin,  Time 
magazine  associate  editor  and  tv 
critic.  School  dean  Tom  Goldstein,  a 
former  New  York  Times  reporter, 
moderated. 

Scardino  contended  that  newspa¬ 
pers,  including  his  own,  are  generally 
dancing  to  tunes  played  by  advertis¬ 
ers.  He  attributed  the  development  in 
recent  years  of  newspaper  food,  busi¬ 
ness  and  special  sections  to  a  manage¬ 
ment  drive  for  more  ad  revenue. 

Focusing  on  the  rise  of  food  sec¬ 
tions,  Scardino  asked,  “Was  that 
caused  by  an  outbreak  of  concern 
about  our  dietary  habits?  Were  jour¬ 
nalists  seized  with  an  awareness  that 
Americans  needed  to  eat  more  beef 
and  pork?  No,  editors  became  aware 
through  their  advertising  departments 
that  grocery  stories  had  become 
supermarkets  and  supermarkets  had 


“Did  readers  demand  to  see  an  orange  roast  beef  or 
a  pink  apple  pie?”  he  inquired.  “No.  Salem  wanted  its 
cigarette  packages  to  appear  in  green.” 


In  Washington,  she  continued, 
“there  are  entire  buildings  full  of  peo¬ 
ple  who  make  complicated 
policy  .  .  .  but  who  have  never  been 
covered  by  the  big  media.” 

Randolph  cited  the  Bureau  of 
Mines  as  an  example  of  an  untouched 
“sexy  story.” 

“How  often  does  the  New  York 
Times  visit  the  Bureau?”  she  asked. 
Yet,  Randolph  said,  her  own  inquiries 
revealed  that  it  harbors  a  significant 
air  pollution  story  that  will  break 
soon,  prompting  editors  to  bemoan 
their  lack  of  attention  to  it. 

Randolph  appeared  on  a  panel 
called  “Uncovered  Stories:  What  the 
Media  Misses  and  Why,”  which  was 
part  of  the  20th  anniversary  celebra¬ 
tion  of  the  University  of  California’s 
Graduate  School  of  Journalism. 


become  their  biggest  advertisers.  The 
big  advertiser  wanted  compatible 
news  wrapped  around  his  ads.  So  we 
developed  food  sections.” 

The  spreading  use  of  color  also  is 
inspired  by  advertisers,  Scardino 
maintained. 

“Did  readers  demand  to  see  an 
orange  roast  beef  or  a  pink  apple 
pie?”  he  inquired.  “No.  Salem 
wanted  its  cigarette  packages  to 
appear  in  green.” 

Scardino  said  the  New  York  Times, 
a  pioneer  in  Newspaper-in-Education 
programs,  dropped  its  NIE  activities 
“because  advertisers  hated  the  pro¬ 
gram.” 

He  recalled  that  students  wanted  a 
discount  on  such  ads  as  Washington 
Birthday  sales  and,  since  the  Times 
already  was  losing  money  on  sub¬ 


scriptions,  “all  it  took  was  a  few  com¬ 
plaints  from  advertisers  and  the  com¬ 
pany  folded  the  program  overnight.” 

As  a  result,  he  went  on,  young  peo¬ 
ple  do  not  read  the  Times  now,  or  any 
other  paper. 

At  the  same  time,  he  pointed  out, 
ad  revenue  is  slipping  as  retailers  put 
more  money  into  direct  mail. 

This,  the  panelist  said,  could  have  a 
healthy  effect  if  newspapers  raise 
their  circulation  prices  and  thus 
restore  the  dominance  of  the  editorial 
side,  making  newspapers  less  depen¬ 
dent  on  ad  dollars. 

“We  on  the  news  side  would  get 
our  audience  back,”  he  reasoned. 
The  Times  critic  singled  out  the  “con¬ 
centration  of  American  media”  as 
“the  biggest  story  we  have  missed.” 

Citing  the  growth  of  chains  and  the 
recent  Time-Warner  Communica¬ 
tions  merger  as  examples,  he 
declared,  “We  have  left  the  job  of 
covering  this  to  a  few  lonely  individu¬ 
als,”  naming  Bagdikian  as  one  of 
them. 

Both  Bagdikian  and  Shaw  lamented 
what  they  see  as  narrowing  range  of 
news,  opinion  and  information  in  the 
media. 

“Among  the  mainstream  media  of 
the  developed  democracies  in  the 
world,  ours  presents  the  narrowest 
spectrum  of  political  and  economic 
information  and  ideas,”  Bagdikian 
remarked. 

He  claimed  that,  both  in  news  and 
commentary,  “American  newspa¬ 
pers  are  disproportionately  oriented 
around  the  voices  of  official  and 
corporate  authority.” 

The  bent,  he  added,  goes  from  cen¬ 
ter  to  right,  “creating  an  illusion  that 
that  this  is  the  only  truly  meaningful 
part  of  social,  political  and  economic 
events  ...” 

Bagdikian  faulted  newspapers  for 
being  slow  and  timid  in  reporting  on 
Watergate,  Vietnam,  former  Presi¬ 
dent  Reagan’s  “disastrous”  eco¬ 
nomic  policies  and  conflicts  in  Nica¬ 
ragua  and  El  Salvador. 

Of  the  latter,  he  stated, 
”...  There  has  been  an  astonishing 
failure  of  the  media  to  continue 
reporting  from  the  field.  They  did  not 
check  out  declarations  of  the  White 
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House,  the  State  Department  and  the 
National  Security  Council  by  report¬ 
ing  from  the  societies  where  the 
events  were  actually  happening.  This 
is  simply  bad  journalism.” 

Bagdikian  urged  stronger  staff  con¬ 
trol  of  the  newspaper  by  having  news¬ 
room  professionals  elect  editors  in  the 
manner  of  some  European  papers  as  a 
means  of  detaching  “ownership  poli¬ 
tics  and  economics  from  the  profes¬ 
sional  and  independent  coverage  of 
the  news. 

“I  don’t  advise  holding  your  breath 
while  waiting  for  this  to  happen,”  he 
added. 

According  to  Shaw,  the  main¬ 
stream  news  publications  pride  them¬ 
selves  on  being  non-ideological, 
making  the  U.S.  political  spectrum 
“far  narrower  than  in  many  other 
countries.” 

“I’m  not  suggesting  that  newspa¬ 
pers  should  run  out  and  hire  several 
declared  left-wingers  or  right-wingers 
to  report  the  news,”  he  said,  “but  I 
still  think  ideology  often  clouds  judg¬ 
ment  and  impedes  fairness  ...  the 
virtual  absence  of  the  true  left  from 
the  nation’s  political  and  journalistic 
dialogue  diminishes  that  dialogue.” 

The  scarcity  of  women  and  minori¬ 
ties  in  mainstream  journalism  also 
limits  news  coverage,  Shaw  argued. 

“One  need  not  be  black  or  white  to 
write  about  racism  or  poverty  —  or 
female  to  write  about  abortion  or 
rape  —  but  there  is  no  question  that 
some  issues  and  some  points  of  view 
are  far  more  likely  to  appeal  to  those 
directly  affected  by  them  than  those 
who  are  not,”  he  said. 

Shaw  also  blamed  the  “NIH”  (not 
invented  here)  and  “NIMBY”  (not  in 
my  back  yard)  factors  for  the  press 
skirting  certain  stories. 

In  the  first,  he  said,  the  editor’s 


reasoning  is  that  another  paper  broke 
the  story  first  and  will  get  credit  for  it, 
so  why  waste  resources  on  it. 

In  the  second,  Shaw  went  on,  a 
paper  assumes  that  since  the  story  did 
not  happen  in  its  circulation  area,  it 
does  not  interest  its  readers,  so  why 
cover  it? 

Such  attitudes,  he  asserted, 
resulted  in  most  major  media  report¬ 
ing  late  and  skimpily  on  immigration, 
the  drought,  the  1970s  taxpayers’ 
revolt,  the  burgeoning  economic 
power  of  Asia  and  “various  other 
issues  that  neither  happened  in  nor 
impinged  upon  the  Manhattan  media 
mafia.” 

Bagdikian  scored  the  media  for 
bowing  to  pressure  by  conservative 
intellectuals  and  others  who  have 
waged  a  20-year  campaign  “to  accuse 
American  journalists  of  being  radicals 
out  to  ruin  the  establishment.” 

Although  the  charge  is  false,  he 
said,  it  has  been  so  effective  that  “the 
main"  media  have  been  leaning  over 
backward  to  avoid  being  called  unfair 
to  conservatives  ...  it  is  possible  to 
lean  over  so  far  backward  that  you 
can  fall  flat  on  your  face  .  .  .  leaning 
over  backward  to  be  fair  is  fine  but 
when  was  the  last  time  an  owner  said 
to  an  executive  editor  that  the  news 
was  being  unfair  to  liberals,  or  Com¬ 
mon  Cause,  or  Ralph  Nader? 


Ben  Bagdikian 


news. 

“How  little  it’s  covered  is  amaz¬ 
ing,”  he  exclaimed.  “The  New  York 
Times  does  almost  nothing  on  local  tv 
news,  and  radio  has  become  the  for¬ 
gotten  medium”  in  terms  of  coverage, 
he  said. 

Zoglin  also  maintained  the  media 
should  cover  entertainment  tv  with 
the  same  kind  of  “serious  and  sus¬ 
tained”  media  criticism  as  news 


“Good  citizenship  can  get  you  into  hot  soup,”  he 
warned.  “The  newspaper’s  professionai  integrity  can 
be  compromised.  Newspt\oers  shouid  not  engage  in 
anything  more  than  gathering  and  pubiishing  news.” 


“Does  this  mean  most  American 
journalists  are  corrupt  or  stupid?  I 
think  not.  It  does  mean  we  have  per¬ 
mitted  too  many  unprofessional  stan¬ 
dards  to  infiltrate  our  convention  of 
what  constitutes  objective  news.” 

Zoglin  rapped  broadcast  news  and 
criticism  of  it  for  some  of  the  same 
sins  of  which  print  media  was 
accused. 

He  lamented  a  “celebrity 
approach”  to  broadcast  journalism, 
with  critics  absorbed  by  such  matters 
as  “Who  was  first  on  the  air?  What 
anchor  made  the  most  flubs?”  and 
“behind-the-scenes  gossip  and 
executive  shakeups”  at  the  three 
major  networks. 

“We  learn  more  about  [network] 
office  politics  than  journalistic  perfor¬ 
mance,”  Zoglin  said.  “Instead  of 
learning  about  Bryant  Gumbel’s 
memos,  I  want  to  know  how  good 
Gumbel  is.” 

Television  critics,  he  continued, 
spend  little  time  evaluating  local  tv 


shows.  He  contended  that  the  Johnny 
Carson  Show,  for  example,  provides 
as  much  insight  into  what  America  is 
thinking  than  does  ABC’s  Nightline. 

Commenting  later  on  the  panel  dis¬ 
cussion,  Howard  Simons,  curator  of 
Harvard’s  Nieman  Fellowship  pro¬ 
gram,  was  doubtful  that  newspapers 
would  make  improvements  suggested 
by  the  critics. 

“There  are  institutional  limitations 
of  time  and  space  and  also  costs,” 
said  Simons,  former  managing  editor 
of  the  Washington  Post.  “The  bean 
counters  are  really  taking  away  from 
editors  the  control  of  the  newspaper. 
When  they  do  that  they  shrink  the 
budget  and  you  can’t  afford  to  have 
investigative  reporters.  Very  few 
papers  are  willing  to  spend  six  months 
on  a  story.” 

Simons  said  it  is  a  mistake  to  think 
that  “we  can  change  things  greatly  in 
American  journalism.” 

One  reason,  he  added,  is  that  news- 
{Continued  on  page  42) 
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Victory  celebration  in  Paraguay 

inter  American  Press  Association  meets  in  Asuncion  where  the 
press  has  been  freed  from  the  dictatorship  of  Aifredo  Stroessner 


By  Robert  U.  Brown 

The  midwinter  board  of  directors 
meeting  of  the  Inter  American  Press 
Association,  held  in  Asuncion,  Para¬ 
guay,  April  2-6,  had  been  planned  to 
challenge  the  oppressive  35-year  dic¬ 
tatorship  of  General  Alfredo  Stroess¬ 
ner. 

It  turned  out  to  be  a  victory  celebra¬ 
tion  for  the  people  and  the  press  of 
Paraguay. 

The  daily  newspaper,  ABC  Color, 
an  lAPA  member  which  had  been 
closed  for  five  years  by  the  govern¬ 
ment,  was  back  on  the  streets  as  was 
the  weekly  El  Pueblo,  which  had  also 
been  suppressed.  Radio  Nanduti, 
which  the  government  had  closed, 
was  also  back  on  the  air  and  broad¬ 
casting  restrictions  had  been  lifted  on 
other  stations. 

General  Andres  Rodriguez,  the 
provisional  president  who  had  ousted 
General  Stroessner  in  a  coup  on  Feb. 
3,  spoke  to  the  175  lAPA  members 
and  guests  promising  a  more  open 
society,  freedom,  and  respect  for 
human  rights.  An  election  is  sched¬ 
uled  for  May  1 . 

Leaders  of  the  four  political  parties 
who  also  spoke  to  the  group  appeared 
to  be  in  agreement  that  freedom  in 
Paraguay  is  here  to  stay.  Diplomats, 
politicians  and  the  press  in  Ascuncion 
appeared  to  be  taking  President 
Rodriguez  at  his  word,  but  there 
remained  a  “wait-and-see”  attitude. 

An  example  of  what  the  future 
could  hold  under  the  old  laws  and 
decrees  of  the  Stroessner  regime 
occurred  while  the  lAPA  meeting  was 
in  session.  Aldo  Zuccolillo,  publisher 
of  ABC  Color,  reported  that  the  gov¬ 
ernment  office  of  communications, 
Intelco,  announced  the  enforcement 
of  a  Stroessner  decree  of  1963  requir¬ 
ing  ID  cards  from  all  broadcasters, 
plus  submission  of  program  schedules 
and  materials  30  days  in  advance  of 
broadcasting.  Thirty  broadcasting 
reporters  and  editors  who  would  have 
been  affected  appealed  to  I APA  for  its 
help. 

Within  hours,  however,  Zuccolillo 
reported  that  President  Rodriguez 
had  interceded  by  suspending  the 


order  for  60  days  so  that  it  could  be 
considered  further. 

The  lAPA  committee  on  freedom 
of  the  press  reported  a  brighter  pic¬ 
ture  in  the  hemisphere.  Six  months 
ago  the  committee  reported  five  coun¬ 
tries  in  which  there  was  no  freedom  of 
the  press.  After  a  country-by-country 
review  at  this  meeting,  the  committee 
reported  that  Paraguay  and  Chile  had 
been  removed  from  that  list,  leaving 
only  Nicaragua,  Cuba  and  Panama. 

In  a  series  of  resolutions  passed  by 
the  board  on  the  recommendation  of 
its  free  press  committee,  I  APA: 

•  Noted  the  improved  conditions 
in  Chile,  but  asked  the  government  to 
reject  existing  laws  restricting  press 
freedom  and  objected  to  a  proposal 
for  a  new  press  law. 

•  Deplored  the  murder  and  intimi¬ 
dation  of  reporters  and  editors  in 
Colombia  and  asked  for  more  protec¬ 
tion  from  the  government. 

•  Asked  Costa  Rica  to  eliminate 
the  obligatory  licensing  of  journalists 
which  had  been  found  in  violation  of 
the  Human  Rights  Convention. 

•  Asked  the  government  of  Ecua¬ 
dor  to  reject  a  law  being  considered 
that  would  hold  news  media  responsi¬ 
ble  for  the  content  of  advertising. 

•  Asked  the  government  of  Mex¬ 
ico  for  more  vigorous  law  enforce¬ 
ment  and  investigation  of  the  murders 
of  more  than  30  journalists  in  recent 
years. 

•  Made  official  protests  to  the  gov¬ 
ernments  of  Panama  and  Nicaragua 
for  their  restrictions  of  press  freedom. 

•  Demanded  that  the  government 
of  Peru  investigate  murders  of  jour¬ 
nalists  there  and  punish  the  criminals. 

•  Asked  the  U.S.  and  Canada  to 
remove  the  provision  in  the  Trade 
Agreement  defining  a  journalist  as  a 
person  with  a  bachelor’s  degree  and 
three  years’  work  experience. 

•  Condemned  drug  trafficking  and 
called  on  all  governments  in  the  hemi¬ 
sphere  to  use  all  legal  means,  singly 
and  in  concert,  to  eliminate  this 
scourge. 

•  Rejected  the  “right  of  reply” 
being  considered  in  some  countries  as 
a  restriction  on  a  free  press. 


•  Condemned  the  practice  of 
licensing  journalists  through  a  “cole- 
gio.” 

•  Demanded  an  end  to  the  practice 
of  using  official  advertising  and  the 
provision  of  materials,  credits,  and 
newsprint  as  a  form  of  pressure  and 
discrimination. 

Dr.  Eduardo  Portella,  deputy  direc¬ 
tor  general  of  UNESCO,  assured  the 
lAPA  that  both  organizations  pursue 
the  same  objectives:  promoting  and 
preserving  the  free  circulation  of 
information. 

“While  the  free  access  and  free 
circulation  of  information  are  clear 
and  unrestricted  principles  of  our 
actions,  UNESCO  is  also  conscious 
of  the  existing  inequalities  in  the 
world  due  to  the  considerable 
advances  in  communications  technol¬ 
ogy  and  the  great  production  of  news 
in  the  industrial  nations,”  he  said. 
UNESCO  is  trying  to  correct  this 
situation  through  its  International 
Program  for  the  Development  of 
Communication  (PIDC)  inaugurated 
in  1980  to  help  developing  nations.  He 
asked  for  lAPA  cooperation  in  this 
effort  through  the  Technical  Center 
and  the  Scholarship  Fund. 

Portella  announced  that  the  new 
entity  of  UNESCO  is  not  to  go  back  to 
what  it  was.  In  response  to  a  question, 
he  said  that  the  New  World  informa¬ 
tion  Order  (NWIO)  “belongs  to  the 
past”  and  that  there  is  a  substantial 
change  in  direction  for  UNESCO. 

It  is  currently  preparing  its 
Medium-Term  Plan  in  which  “com¬ 
munication  at  the  service  of  man¬ 
kind”  is  one  of  the  major  programs.  It 
will  be  submitted  for  approval  at  the 
25th  general  conference  in  Paris  at  the 
end  of  this  year. 

In  the  framework  of  the  program  on 
“the  free  circulation  of  ideas  by  word 
and  image”  it  plans  to  intensify  the 
free  circulation  of  information 
through  the  exchange  of  professionals 
and  material. 

“It  hopes  at  the  same  time  to  bring 
together  diverse  experiences  through 
the  existing  networks  of  communica¬ 
tors,”  he  said.  “The  ‘free  circulation 
of  ideas  and  images’  program  will  be 
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complemented  by  one  of  ‘communi¬ 
cation  at  the  service  of  development,’ 
since  communication  is  a  fundamen¬ 
tal  component  and  clear  indicator  of 
all  developmental  processes.  In  car¬ 
rying  out  this  objective,  new  initia¬ 
tives  have  been  launched,  such  as  the 
development  of  the  rural  press, 
regional  news  agencies  and  commu¬ 
nity  radio  stations. 

“In  the  general  context  of  trying  to 
improve  the  international  flow  of 
information,  this  program  should  help 
production,  at  the  local  as  well  as  the 
national  level,  of  programs  and  news 
material  that  acknowledge  the  socio¬ 
cultural  specialty  and  the  different 
cultural  identities.  The  free  flow  of 
this  in-house  production  will  permit 
the  beginning  of  a  more  equal  dia¬ 


logue  and  a  more  integral  participa¬ 
tion  by  marginalized  sectors  and  com¬ 
munities  or  of  those  outside  the  mass 
news  circuits.” 

Dr.  Portella  announced  that  in  the 
next  two  years  UNESCO  plans  to 
carry  out  a  survey  “on  the  currently 
available  information  on  freedom  of 
the  press  in  the  world”  and  asked  for 
the  help  of  lAPA  and  other  organiza¬ 
tions.  UNESCO  is  the  “pilot  agency” 
for  the  World  Decade  for  Cultural 
Development  launched  in  January 
1988  by  U.N.  Secretary  General 
Javier  Perez  de  Cuellar.  A  final  pro¬ 
gram  he  announced  is  The  Interna¬ 
tional  Year  of  Literacy  in  1990. 

Former  ambassador  to  Paraguay 
and  current  ambassador  to  Panama 
Arthur  Davis  complimented  lAPA  for 


I  its  vigorous  protests  against  viola¬ 
tions  of  press  freedom. 

“In  defense  of  democracy,  the  role  of 
a  free  press  is  indispensible,”  he  said. 

He  added  that  the  people  of 
Panama  want  a  change  and  that  the 
Noriega  regime  fears  free  and  fair 
elections.  He  was  not  optimistic 
about  the  future,  suggesting  that  the 
Noriega  regime  would  probably  con¬ 
tinue  in  power  through  election  fraud. 

“The  U.S.  cannot  have  normal 
cooperative  relations  with  a  govern¬ 
ment  that  is  indifferent  to  human 
rights  issues,”  he  said. 

The  lAPA  membership  committee 
reported  that  with  the  addition  of  15 
new  members  at  this  session,  lAPA 
membership  now  includes  1,349 
newspapers. 


Conclusions  of  the  lAPA  free  press  committee 


The  following  report  on  the  state  of 
the  press  in  the  Southern  Hemisphere 
was  prepared  after  a  country-by¬ 
country  analysis  at  the  Inter  Ameri¬ 
can  Press  Association  meeting  in 
Paraguay. 

For  “35  unending  years,”  as  one 
Paraguayan  journalist  put  it,  the  peo¬ 
ple  of  Paraguay  struggled  against  a 
brutal  dictatorship.  Then,  one  Febru¬ 
ary  morning,  the  days  of  repression 
were  over.  Or  were  they? 

It  is  still  too  early  to  answer  that 
question.  The  tremendous  strides 
toward  freedom  the  provisional  gov¬ 
ernment  has  taken  since  Feb.  3,  how¬ 
ever,  offer  hope  for  Paraguay’s 
future. 

If  the  transition  is  made  complete, 
Paraguay  will  have  joined  a  growing 
list  of  former  Latin  American  dicta¬ 
torships  that  have  thrown  off  repres¬ 
sion  for  democratic  rule.  In  no  other 
area  has  the  change  been  more  dra¬ 
matic  than  in  the  various  govern¬ 
ments’  relationships  with  the  press. 

In  Paraguay,  a  once-steady  stream 
of  human  rights  violations  and  press 
crackdowns  have  ended,  with  some 
few  exceptions.  ABC  Color,  the  coun¬ 
try’s  largest  independent  newspaper, 
began  publishing  again  on  March  22, 
1989,  the  fifth  anniversary  of  its  clo¬ 
sure  by  the  Gen.  Alfredo  Stroessner 
dictatorship.  Radio  Nanduti  also  is 
broadcasting  again,  after  having  been 
driven  off  the  air  two  years  ago. 

The  arrests,  beatings  and  torture  of 
journalists  and  others  seen  as  a  threat 
to  the  government  have  ceased.  Gen. 
Andres  Rodriguez,  the  provisional 
president,  says  journalists  never 
again  will  be  arrested  for  carrying  out 
their  duties,  and  previous  human- 
rights  violators  will  be  prosecuted. 


Still,  there  are  danger  signals.  Chil¬ 
ean  photojoumalist  Alejandro  Melld 
Latorre  —  who  had  been  tortured 
severely  —  was  released  by  the  new 
government  from  nine  years’  impris¬ 
onment.  He  was  then  deported  to 
Chile,  however,  where  his  safety 
could  not  be  assured. 

A  play  written  by  ABC  columnist 
Alcibiades  Gonzalez  Delvalle  has 
been  banned.  The  play,  San  Fer¬ 
nando,  satirizes  the  rule  of  early  Para¬ 
guayan  hero  Marshal  Francisco  Sol¬ 
ano  Lopez. 

Generally,  however,  the  movement 
by  the  new  regime  has  been  in  the 
right  direction. 


year,  Reyes  Montts  Pacheco,  corre¬ 
spondent  for  El  Espectador  in  Col- 
osco,  Sucre  province,  also  was  mur¬ 
dered.  The  body  of  yet  another  jour¬ 
nalist,  Gustavo  Gonzdlez  Lopez,  was 
found  in  Bogotd  nearly  a  month  after 
he  had  disappeared. 

Late  last  year,  the  murders  in  Bra¬ 
zil  of  Luiz  Octavio  Monteiro,  police 
reporter  for  Amazonas  Em  Tempo  in 
Manaus,  and  of  Luiz  Alberto  Mon¬ 
tenegro  Rodriguez,  journalist  in 
Baura,  Sao  Paulo  state,  added  to  the 
death  toll. 

So  did  the  killings  of  Peruvian  jour¬ 
nalists  Hugo  Bustios  of  Caretas,  Luis 
Picone  Soto  of  Radio  Independencia, 


Governments  must  be  educated  in  a  simple  truth: 
they  need  the  press  more  than  the  press  needs  them. 


Elsewhere  in  the  hemisphere,  some 
small  progress  has  been  made  toward 
press  freedom  in  other  countries 
where  none  has  been  tolerated 
before. 

These  gains  have  been  more  than 
offset,  though,  by  a  series  of  threats  to 
press  freedom  in  other  countries. 
Nowhere  is  this  more  severe  than  in 
the  murder  of  journalists,  the  ultimate 
human-rights  violation. 

Colombia  recently  recorded  its 
35th  assassination  of  a  journalist  in 
the  past  12  years.  The  slaying  of  Hec¬ 
tor  Giraldo  Galvez  of  El  Espectador 
(whose  editor,  Guillermo  Cano,  was 
assassinated  on  order  of  the  drug 
mafia  in  December  1986)  was 
believed  to  have  been  in  reprisal  for 
stories  the  Bogota  newspaper  had 
carried  on  the  drug  trade.  Early  this 


and  Juvenal  Farfdn  Anaya  of  Expec- 
tavita  magazine,  who  was  murdered 
with  his  wife  and  two  of  his  children. 

With  the  slayings  of  Mexican  jour¬ 
nalists  Alberto  Ruvalcaba  Torres  of 
Novedades  in  Zapopdn  and  of  Eze- 
quiel  Huerta  Acosta  of  Revista 
Avances  Politicos  of  Saltillo,  at  least 
31  journalists  have  been  murdered  in 
Mexico  in  the  past  six  years. 

The  fatal  shootings  of  three  jour¬ 
nalists  in  El  Salvador  as  they  tried  to 
cover  the  recent  presidential  election 
adds  another  sad  chapter  to  that  coun¬ 
try’s  recent  history.  Salvadorean 
photographer  Roberto  Navas,  Salva¬ 
dorean  soundman  Mauricio  Pineda  d** 
Le6n  and  Dutch  television  earner 
man  Comeel  Lagrouw  were  slain  on 
March  19, 1989,  either  by  crossfire  or 
(Continued  on  page  18) 
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by  government  troops. 

Seventeen  journalists  died  vio¬ 
lently  in  Latin  America  in  1988  alone. 

In  Panama,  the  Gen.  Manuel  Anto¬ 
nio  Noriega  dictatorship’s  strangle¬ 
hold  on  the  press  is  as  tight  as  ever. 
The  major  independent  daily  newspa¬ 
per,  La  Prensa,  remains  closed,  as  do 
the  dailies  Extra  and  El  Sigh  and  the 
weekly  Quiubo.  Radio  KW  Con- 
tinente.  Mondial  and  other  indepen¬ 
dent  radio  and  television  stations 
remain  off  the  air. 

Alberto  Conte,  president  of  the 
Association  of  Journalists,  was 
detained  and  tortured,  and  Alfredo 
Jimenez  V61ez  and  members  of  the 
staff  of  Hoy  were  arrested  and  tempo¬ 
rarily  detained.  Leading  journalists 
have  gone  into  exile,  including  1. 
Roberto  Eisenmann  Jr.,  director  of 
La  Prensa;  Guillermo  Sanchez  Bor- 
bon,  columnist  for  that  newspaper; 
and  Mayfn  Correa  of  Radioper- 
iodico  Hoy. 

In  Nicaragua,  La  Prensa  still  is 
publishing,  though  against  almost 
overwhelming  odds.  A  license  for  an 
independent  television  station  has 
been  denied. 

In  Chile,  press  restrictions  remain 
in  effect  and  several  journalists  are 
being  held  subject  to  charges  by  the 
government.  A  proposed  new  press 
law  threatens  to  subject  journalists  to 
military  courts  and  increased  restric¬ 
tions. 

Even  in  democratic  Brazil,  the  new 
constitution  contains  a  right-of-reply 


provision.  The  same  “right”  hinders 
the  practice  of  journalism  in  several 
other  countries  as  well. 

So,  too,  does  the  obligatory  licens¬ 
ing  of  journalists,  which  continues  in 
spite  of  a  1985  ruling  against  it  by  the 
Inter-American  Court  of  Human 
Rights.  President  Oscar  Arias  of 
Costa  Rica  disappointed  journalists 
throughout  the  hemisphere  by 
declaring  his  support  for  obligatory 
licensing. 

One  small  shaft  of  light  appeared  in 
totalitarian  Cuba  with  the  release  of 
two  journalists  from  Castro’s  political 
prisons.  Luis  Rodriguez  Rodriguez 
was  released  on  Nov.  20,  1988,  after 
26  years,  10  months  in  prison;  Guil¬ 
lermo  Rivas  Porta  was  released  on 
Jan.  4,  1989,  after  22  years  in  prison. 

The  list  of  Cuban  journalists  in 
prison  has  been  replenished,  in  the 
meantime,  with  the  arrest  of  nine 
samizdat  journalists  attempting  to 
maintain  the  flow  of  information  in  an 
otherwise  closed  society.  For  “vio¬ 
lating  the  law  of  clandestine  publica¬ 
tions,”  five  of  the  journalists  are  in 
prison:  Manuel  Gonzalez  Sr.,  Lidia 
Gonzalez  Garcia,  Manuel  Gonzalez 
Gonzalez,  Roberto  Pagan  Diaz  and 
Leonardo  Rubio  Mantalvo.  Four 
have  been  fined:  Samuel  Martinez 
Lara,  David  Moya  Alfonso,  Carlos 
Pablo  Segrera  Martin  and  Raiil  Moya 
de  Cespedes.  Martinez  Lara  and 
Moya  Alfonso  since  have  been  rear¬ 
rested. 

The  clandestine  publications  — 
Franqueza;  Paz,  Amor  y  Libertad; 
Peace,  Love  &  Freedom,  and 
Disidente  —  have  been  joined  by 
Aurora,  published  by  the  political 
prisoners  of  Combinado  del  Este 


prison  and  circulated  outside.  Thus 
does  a  new  generation  of  Cuban  jour¬ 
nalists  carry  on  the  fight  for  freedom 
of  expression  under  the  most  difficult 
circumstances. 

The  economic  problems  that  beset 
most  countries  in  Latin  America  are 
reflected  by  the  press  itself.  It  is  esti¬ 
mated  that  the  purchase  of  a  daily 
newspaper,  in  some  countries,  can 
cost  as  much  as  15%  of  the  minimum 
wage  of  a  worker.  As  a  consequence, 
circulations  have  diminished.  Apart 
from  the  economic  impact  of  reduced 
revenues  on  the  newspapers  them¬ 
selves,  this  circumstance  has  a  fur¬ 
ther  and  deeply  disquieting  effect. 
People  in  the  lower-income  bracket 
are  not  fully  represented  in  newspa¬ 
per  readership  and  there  is  a  danger 
that  the  popular  press  of  Latin  Amer¬ 
ica  will  become  elitist. 

Illiteracy  also  appears  to  be  grow¬ 
ing,  and  this  will  also  mean  shrinking 
circulations  unless  the  problem  is 
addressed.  In  the  United  States, 
many  newspapers  are  actively 
involved  in  literacy  campaigns. 

The  increasing  concentration  and 
centralization  of  power  in  govern¬ 
ments,  which  all  too  often  use  modern 
media  methods  to  the  detriment  of 
freedom  of  the  press,  represent 
another  challenge  to  the  press 
throughout  the  hemisphere.  Govern¬ 
ments  must  be  educated  in  a  simple 
truth:  they  need  the  press  more  than 
the  press  needs  them. 

Without  a  free  and  prosperous 
press,  governments  will  not  receive  a 
full  range  of  information  that  adminis¬ 
trations  need  to  govern  fairly,  hon¬ 
estly,  and  in  the  interests  of  all  the 
people. 


lAPA  holds  seminar  for  Paraguayan  journalists 


The  Technical  Center  of  lAPA  — 
which  is  now  renamed  the  Technical 
Institute  —  held  a  seminar  for  Para¬ 
guayan  newsmen  just  prior  to  the 
lAPA  board  meeting  as  a  refresher 
course  on  reporting,  editing  and 


graphics  techniques.  It  was  held  in  the 
offices  of  ABC  Color  which  had  just 
renewed  its  publishing  schedule  after 
five  years  of  suppression. 

Participating  were:  Eduardo  Uli- 


barri,  director  of  La  Nation,  Costa 
Rica;  Mario  Garcia,  professor  at  the 
University  of  South  Florida;  Hector 
Davalos,  Diario  de  la  Tardes,  Mex¬ 
ico  City;  and  Victor  Olmos,  director 
of  the  Spanish  news  agency  EFE. 


lAPA  may  meet  in  Nicaragua 


The  Inter  American  Press  Associa¬ 
tion  executive  committee,  with  the 
approval  of  the  board  of  directors, 
announced  that  it  felt  the  organization 
should  meet  in  the  troubled  spots  of 
the  hemisphere  as  was  its  original 


plan  for  the  meeting  in  Paraguay. 

It  was  given  approval  to  canvass 
the  membership  about  holding  the 
next  meeting  of  the  board  in  Man¬ 
agua,  Nicaragua,  a  year  from  now, 
which  would  be  approximately  two 


weeks  after  the  promised  national 
elections  there. 

The  next  meeting  of  the  General 
Assembly  is  scheduled  for  Monter¬ 
rey,  Mexico,  next  October. 


Former  newsboy’s  104th  birthday  celebrated 


The  Herald  of  New  Britain,  Conn., 
recently  noted  on  Page  One  the  104th 
birthday  of  Horace  Hart,  the  oldest 
surviving  former  Herald  newsboy. 


The  newspaper  noted  that  Hart  sold 
the  Herald  for  a  penny  profit  along 
New  Britain’s  Washington  St.  before 
the  turn  of  the  century. 


Hart  is  a  descendant  of  Stephen 
Hart,  who  helped  found  Hartford, 
and  “Honest  John”  Hart,  a  signer  of 
the  Declaration  of  Independence. 
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WANTED 

Newspaper  Editors 


I^THE 

ITTSBURGH 

CONFERENCE 

MAT  12>14,  1989 


w 

E  JUDGE  OURSELVES  by  what  we  feel  ca¬ 
pable  of  doing,  while  others  judge  us  by  what  we  have 
already  done.  If  you  feel  capable  of  doing  more  than 
you  have  accomplished,  then  this  conference  is  for  you. 

The  fifth  annual  PITTSBURGH  CONFERENCE 
offers  newspaper  editors,  as  well  as,  of  course,  photogra¬ 
phers,  artists  and  picture  editors,  a  chance  to  exchange 
new  ideas,  as  well  as  old,  and  take  back  information 
you  can  use  immediately. 

This  is  an  accelerated  program  that  will  help  you 
have  a  better  understanding  of  all  phases  of  visual  jour¬ 
nalism  and  help  you  manage  your  graphics  department 
into  the  ’90s. 

This  year’s  speakers;  Alex  MacLeod,  The  Seattle 
Times;  Bill  Winter,  American  Press  Institute;  Madelyn 
Ross,  The  Pittsburgh  Press;  Tom  Kennedy,  National 
Geographic;  Sharon  Polansky,  Gallup  Organization; 
Carolyn  Lee,  The  New  York  Times;  Jon  Falk,  The  Phil¬ 
adelphia  Daily  News;  Bill  Luster,  Louisville  Courier- 
Journal;  Sam  Hundley,  Virginian-Pilot  and 
Ledger-Star;  Michael  Evans,  Atlanta  Journal-Constitu¬ 
tion;  Doug  Kapustin,  Patuxent  Publishing;  Chuck 
Scott  and  Terry  Eiler,  Ohio  University;  and,  John  Kap¬ 
lan,  The  Pittsburgh  Press,  who  is  this  year’s  POY 
Newspaper  Photographer  of  the  Year  and  winner  of  the 
Robert  F.  Kennedy  award  for  photography. 

This  is  an  opportunity  for  you,  the  editor,  to  join  the 
more  than  400  journalists  who  will  participate  in  the 
5th  Annual  PITTSBURGH  CONFERENCE,  May  12- 
14.  Professional  registration  is  only  $60. 

For  additional  information,  write:  J.  Bruce  Bau¬ 
mann,  Assistant  Managing  Editor/Graphics,  The 
Pittsburgh  Press,  34  Blvd.  of  the  Allies,  Pittsburgh, 

Pa.  15230,  or  call  (412)  263-1502. 
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Proudly  represented  by 
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IN  BRIEF 


First  ad  sent  via 
AD/SAT  in  Chicago 

Leo  Burnett  Company  Inc. 
recently  became  the  first  Midwest- 
based  advertising  agency  to  transmit 
an  ad  via  satellite  to  newspapers  from 
AD/SAT’s  Chicago  Transmission 
Center. 

The  ad  for  Philip  Morris’  Alpine 
cigarettes  was  transmitted  to  28  net¬ 
work  newspapers  throughout  the 
United  States  from  the  new  AD/SAT 
transmission  center  in  Chicago. 

SFW  names  L.A. 
regionai  manager 

John  Kephart  has  been  named  Los 
Angeles  regional  manager  by  Sawyer 
Ferguson  Walker  Co.,  newspaper 
advertising  sales  representatives. 

Kephart  is  replacing  Daniel  She- 
han,  who  is  retiring  after  25  years 
with  SFW,  the  last  three  as  L.A. 
regional  manager. 

Kephart  has  been  a  member  of  the 
Los  Angeles  regional  ad  staff  for  nine 
years. 

Board  at  Penn  State 
to  evaluate  j-school 

At  Penn  State  University’s  School 
of  Communications,  a  Board  of  Visi¬ 
tors  has  been  formed  to  make  an 
annual  evaluation  of  the  entire  range 
of  the  school’s  teaching,  research  and 
service  activities.  The  board  will  be 
chaired  by  Everette  Dennis,  director 
of  the  Gannett  Center  for  Media 
Studies  at  Columbia  University  in 
New  York. 

Serving  on  the  board  will  be:  Ralph 
Baruch,  founder  of  Viacom  and  a 
senior  fellow  at  the  Gannett  Center; 
Donald  P.  Bellisario,  film  and  televi¬ 
sion  producer  and  creator  of  the 
Magnum  P.I.  television  series; 
James  Carey,  dean  of  the  College  of 
Communications  at  the  University  of 
Illinois,  Champaign/Urbana;  John  J. 
Curley,  president  and  chief  executive 
officer  of  Gannett  Co.  Inc.;  Karen 
Elliot-House,  foreign  editor,  the  Wall 
Street  Jofdrnal;  Thomas  Goodgame, 
president.  Television  Station  Group 
of  the  Westinghouse  Broadcasting 
Co.;  James  P.  Jimirro,  president  and 
chief  executive  officer,  J-2  Communi¬ 
cations,  and  founder  of  the  Disney 
Channel;  Preston  Padden,  president, 
the  Association  of  Independent  Tele¬ 


vision  Stations;  Gene  Roberts,  execu¬ 
tive  editor,  the  Philadelphia  Inquirer, 
and  president,  Philadelphia  Newspa¬ 
pers  Inc.;  and  Lyn  Salzberg,  senior 
vice  president  and  management 
supervisor,  Saatchi  and  Saatchi  DFS 
Compton. 

Judge  rejects  bias 
suit  by  students 

A  federal  judge  in  Concord,  N.H., 
rejected  a  bias  suit  brought  by  three 
white  staffers  of  the  conservative,  off- 
campus  Dartmouth  Review  who  were 
ordered  on  suspension  by  Dartmouth 
College  after  allegedly  provoking  a 
confrontation  with  a  black  music  pro¬ 
fessor. 

Judge  Share  Devine,  in  U.S.  Dis¬ 
trict  Court,  granted  the  college’s 
motion  to  dismiss  the  case. 

The  three  students,  Christopher  R. 
Baldwin,  John  J.  Sutter  and  John  W. 
Quilhot,  claimed  they  were  singled 
out  for  discipline  and,  in  effect,  cen¬ 
sored  by  Dartmouth  because  of  their 
race  and  outspoken  conservative 
views. 

In  an  earlier  case  in  Grafton  Supe¬ 
rior  Court,  Judge  Bruce  E.  Mohl 
ordered  a  new  disciplinary  hearing 
after  determining  that  one  of  the  pro¬ 
fessors  who  served  on  the  original 
disciplinary  panel  that  ordered  the 
suspensions  was  biased  because  in 
1987  he  had  signed  an  anti-Review 
letter. 

Dartmouth  decided  not  to  pursue 
the  disciplinary  process  after  the  rul¬ 
ing. 

News/Sun-Sentinel 
plans  events  for 
young  readers’  year 

To  celebrate  the  Year  of  the  Young 
Reader  in  1989,  the  Fort  Lauderdale 
(Fla.)  News/Sun-Sentinel  and  the 
Broward  County  Library  are  planning 
to  sponsor  activities  throughout  the 
year.  Each  month  has  been  assigned  a 
special  theme.  For  example,  Febru¬ 
ary  was  Black  History  Month. 

The  Year  of  the  Young  Reader  was 
nationally  proclaimed  by  the  Library 
of  Congess,  with  first  lady  Barbara 
Bush  as  honorary  chairperson. 

Major  programs  in  Florida  include 
the  debut  of  Dial-a-Story  in  March, 
which  offers  a  free  story  over  the 
telephone,  and  a  Children’s  Reading 
Festival  in  April. 


NYT  sponsors  walk 
for  good  health 

The  Good  Health  Magazine,  a  Part 
2  section  of  the  New  York  Times  Sun¬ 
day  Magazine,  will  sponsor  a  3.2-mile 
“Good  Health  Walk’’  on  April  16. 

The  walkers  will  proceed  at  10  a.m. 
from  the  New  York  Times  building  at 
229  West  43rd  St.  to  City  Hall  Park 
in  lower  Manhattan,  where  there  will 
be  food  and  beverage  sampling, 
bands,  theater  presentations  and  clin¬ 
ics  on  golf,  tennis  and  volleyball. 

The  New  York  Times  Co. 
publishes  Golf  Digest  and  Tennis 
magazines. 

The  New  York  City  Department  of 
Parks  and  Recreation  is  a  co-sponsor 
of  the  walk,  which  will  be  conducted 
by  the  Roadrunners  Club. 


Globe 

(Continued  from  page  13) 


Executive  editor  John  S.  Driscoll 
said  “no  one  in  the  news  department 
knew  of  this  donation’’  and  dismissed 
any  suggestions  that  it  influenced 
news  coverage. 

Loretta  McLaughlin,  deputy  edito¬ 
rial  page  editor,  said  the  newspaper’s 
editorial  policy  on  nuclear  power  had 
remained  consistent  for  years.  “Edi¬ 
torially,  the  Globe  has  consistently 
supported  careful,  cautious  develop¬ 
ment  of  nuclear  power  in  the  safest, 
cleanest  terms  possible,”  she  said. 

In  1987,  Massachusetts  Attorney 
General  James  Shannon  sued  the 
Coalition  for  Reliable  Energy  on 
charges  of  unfair  and  deceptive 
advertising  for  failing  to  say  where  the 
group  gets  its  money.  The  coalition 
denied  breaking  the  law  and  is  con¬ 
testing  the  suit. 

Critics  charge  that  the  coalition  has 
not  disclosed  that  most  of  its  funds 
come  from  12  New  England  utilities 
that  built  Seabrook. 

—  AP 


Gannett 

(Continued  from  page  10) 


in  Gannett  Foundation  support  since 
1984. 

The  Gannett  Center  has  been 
authorized  to  continue  its  residential 
fellowships,  conferences,  technology 
program  and  publications.  When 
additional  funding  becomes  available, 
the  center  is  expected  to  expand  inter¬ 
national  activities  and  in-house 
research  capabilities. 
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LAT-WP 

BASIC 


The  Time  is  Now. 


The  new  LAT-WP  Basic  Service  caters  to  small  daily  news¬ 
papers.  And  weeklies.  It’s  a  compact,  easy  to  handle  package  of 
25,000  to  30,000  words  per  day — both  spot  news  and  features. 
The  average  story  is  600  words. 

LAT-WP  Basic  gives  you  analysis,  commentary,  and  col¬ 
umns  on  television,  health  and  medicine,  travel,  video,  stamps  & 
coins,  cuisine,  books  and  more.  Traditional  reporting  and  writing 
qual  ity  of  The  Times  and  The  Post,  tightly  edited  to  fit  the  needs  of 
small  newspapers. 

To  learn  your  rate,  start  a  test,  or  order  the  service  contact 
John  Payne  at  (202)  334-61 76.  LAT-WP  Basic.  The  time  is  now. 


LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
Times  Mirror  Square,  Los  Angeles,  CA  90053  (213)  237-7832 
Sales;  1150  15th  Street  NW,  Washington,  DC  20071  (202)  334-6173 


Two  publishers  support  indicted  former  Drexel  exec 


Two  newspaper  publishers  were 
among  the  prominent  business  execu¬ 
tives  who  signed  a  full-page  ad  in  sup¬ 
port  of  Michael  Milken,  the  former 
Drexel  Burnham  Lambert  executive 
who  pioneered  junk  bond  financing 
and  has  been  indicted  on  98  felony 
counts  of  fraud,  racketeering  and 
insider  trading. 

The  ad  was  headlined:  “Mike 
Milken,  We  Believe  in  You,”  and  ran 
in  the  New  York  Times,  Wall  Street 
Journal,  Washington  Post  and  Los 
Angeles  Times  at  a  cost  of  about 
$200,000. 

The  signers  included  Hank  Green- 
spun,  publisher  of  the  Las  Vegas  Sun , 
and  Ralph  Ingersoll  II,  head  of  Inger- 
soll  Publications  Co. 

“Mike  cares  about  people,”  the  ad 

Scripps  may  bid  for 
business  journals 

The  E.W.  Scripps  Co.  says  it  may 
offer  to  acquire  a  controlling  interest 
in  American  City  Business  Journals 
Inc.  for  $22  a  share. 

Scripps  already  owns  21%  of 
American  City,  which  publishes 
weekly  business  journals. 


MikeMilkffli, 

Vlfebdieveint^ 


This  full-page  ad  supporting 
Michael  Milken  was  placed  in  the  New 
York  Times. 

stated.  “Mike  has  always  performed 
according  to  the  highest  standards  of 
professionalism,  honesty,  integrity 
and  ethical  conduct.” 

Ingersoll  also  has  been  speaking 
publicly  in  defense  of  Milken,  who  is  a 


friend  and  helped  provide  the  junk 
bond  financing  that  enabled  him  to 
build  his  newspaper  company. 

He  appeared  on  ABC’s  Nightline. 
following  Milken’s  indictment  and 
contended  that  Milken  was  the  victim 
of  “leaks  to  the  press  and  innuendo” 
and  that  his  civil  rights  were  being 
violated  in  actions  “reminiscent  of 
nothing  more  or  less  than  the  McCar¬ 
thy  era.” 


Ohio  daily  marks 
150th  anniversary 

The  Akron  (Ohio)  Beacon  Journal 
celebrated  its  150th  anniversary  on 
April  15. 

On  April  13,  the  newspaper  pub¬ 
lished  a  special  section  commemo¬ 
rating  its  history,  which  has  included 
three  Pulitzer  Prizes.  The  newspaper 
also  profiled  150  people  who  have 
played  an  important  role  in  the  history 
of  Akron. 

The  Beacon  Journal  also  ran  a  con¬ 
test  featuring  prizes  awarded  to  peo¬ 
ple  with  the  oldest  copies  of  the  news¬ 
paper. 


TMFORMSl? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese" 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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The  I^opulation  Institute 


Global  Media  Awards 

FOR  EXCELLENCE  IN  POPULATION  REPORTING 

1989  Call  for  Entries 


Global  Media  Award  Guidelines 


Award’s  Purpose 

The  Population  Institute  Media 
Awards  are  devoted  to  drawing 
attention  to  worldwide  population 
issues.  The  awards  are  given  to 
honor  those  who  have  contributed 
to  creating  awareness  of  popula¬ 
tion  problems  through  their  jour¬ 
nalistic  endeavors  in  a  meritorious 
manner. 

The  Population  Institute  is  dedi¬ 
cated  to  making  population  an  in¬ 
ternational  priority  by  creating 
awareness  of  population  problems 
and  their  relationship  to  resources 
and  the  environment  and  develop¬ 
ing  strong  leadership  prepared  to 
design  and  implement  rational  and 
humane  solutions  to  population 
problems  throughout  the  world. 
The  Population  Institute,  a  private 
non-profit  public  interest  group,  is 
interested  in  encouraging  individ¬ 
ual  editors,  news  directors  and 
journalists  to  acquire  a  more  in- 
depth  knowledge  of  population 
issues,  as  well  as  helping  stimulate 
high  standards  of  journalism. 


Guidelines 

1.  The  awards  for  excellence  in 
population  reporting  are  made 
by  a  distinguished  Panel  of 
Judges.  The  judges  exercise 
their  independent  and  collec¬ 
tive  judgement. 

2.  Entries  may  be  made  by  any  in¬ 
dividual  or  organization  from 
material  appearing  in  the  print 
and  electronic  media. 

3.  Entries  must  be  submitted  in 
writing  to  the  Population  Insti¬ 
tute  and  accompanied  by  jus¬ 
tification  for  entry  and  a  photo 
of  the  nominee. 

4.  Eligible  works  must  have  been 
published  or  aired  between 
September  15,  1988  and  Sep¬ 
tember  15,  1989. 

5 .  Any  media,  including  previous 

I  winners ,  are  eligible  for  consi- 

1  deration  each  year. 

I, 

i 

f 


Categories 

1.  Best  Columnist 

2.  Best  Individual  Reporting 
Effort 

3-  Best  Major  Daily 

4.  Best  International  Daily 
Newspaper 

5.  Best  Periodical 

6.  Best  Cartoonist 

7.  Most  Conscientious  News 
Service 

8.  Best  Editorial  Support  for 
Solutions  to  Population 
Problems 

9.  Best  Radio  Program 

10.  Best  T.V.  Documentary 

11.  Best  Population/Environ¬ 
mental  Reporting  Effort 

12.  Best  Team  Reporting  Effort 

1 3 .  Best  Population  Journal 

14.  Best  Combined  Media  Effort 
on  Behalf  of  Population 

15.  Special  Country  Award 

All  awards  are  given  for  distin¬ 
guished  examples  of  reporting  on 
population  issues.  Nominees  for 
the  awards  include  institutions  or 
journalists.  All  works  are  to  be 
characterized  by  a  high  quality  of 
writing  and  factual  reporting.  Mul¬ 
tiple  awards  may  be  given  within 
certain  catefgories.  It  is  the  intent 
of  the  Panel  of  Judges  to  recognize 
work  in  all  categories. 

How  To  Submit 

Entries  must  be  submitted  in 
writing  and  addressed  to  the 
Secretary  of  the  Media  Awards  Pro¬ 
gram,  The  Population  Institute, 
1 10  Maryland  Avenue,  N.E.,  Wash¬ 
ington,  D.C.  20002.  Each  entry 
shall  be  accompanied  by  a  state¬ 
ment  as  to  why  the  nominator 
believes  that  this  particular  entry 
merits  a  Media  Award.  Entries  must 
also  be  accompanied  by  an  exhibit 
as  published  or  broadcast,  includ¬ 
ing  the  name  of  the  media  outlet 
and  the  date  of  its  use.  No  entry  fee 
required. 

For  more  information,  call  the 
Population  Institute  at  (202) 
544-3300. 


THE 

POPULATION 
INSTITUTE 
110  Maryland  Ave.,  NE 
Washington,  DC  20002 
(202)  544-3300 


What  You  Win  | 

Each  winner  will  receive  an  ex¬ 
pense  paid  2-week  study-tour  of 
Turkey  from  November  24  to 
December  10,  1989. 

Deadline 

The  deadline  for  entries  is  Septem¬ 
ber  15,  1989.  All  eligible  works 
must  have  been  published  or  aired 
between  September  15,  1988  and 
September  15,  1989. 

1989  Judges 

Distinguished  Panel  of  Judges  i 

Romeo  B.  Abundo  i 

Editorial  Director  : 

Press  Foundation  of  Asia  i 

Miguel  Aleman  | 

Executive  Vice  President 

Televisa,  S.A.  Mexico  ! 

Dr.  Esther  Boohene 

Ministry  of  Health 

Zimbabwe 

Dr.  Norman  Borlaug 
Nobel  Peace  Prize  Winner,  1970 

Werner  Fomos 
President 

The  Population  Institute 
Sigurd  Hennum 
Managing  Editor 
Aftenposten,  Oslo,  Norway 

Jack  Howard 

Chairman  of  the  Executive  Committee 
E.  W.  Scripps  Company 
John  Karefa-Smart,  M.D.,  M.P.H 
Former  Foreign  Minister  of  Sierra  Leone 
Victor  Morgan 
Vice  President 

International  Bank  of  Costa  Rica 

Aida  Mustapha  Morlaq  Qanah 

Jordan  National  Consultative  Council 

Rahul  Singh,  Chairman 

Editor  in  Chief 

The  Sunday  Observer 

Bombay,  India 

Mary-jane  Snyder 
Presidmt,  M.J.  Enterprises 
Wilmette,  Illinois 


Nathan  Schafer 

Chairman,  Media  Awards  Trust  Fund 

Organization  and  affiliation  of  judg/es 
listed  for  identification  purposes  only. 


THE  MISSING  ELEMENT 
By  Werner  Fornos 

President  of  The  Population  Institute 


A.  whole  new  array  of  scientific  terms  is  fast  becoming  a  part  of  our 
global  vocabulary.  Phrases  like  ozone  depletion,  the  greenhouse  effect  and 
acid  rain  have  come  to  dominate  daily  headlines.  Yet  so  often  when  pointing 
to  the  dire  implications  of  such  trends  for  the  2 1st  century,  scientists,  policy 
makers,  and,  yes,  journalists  are  loath  to  point  out  one  of  the  primary  forces 
behind  these  emerging  threats  to  the  survival  of  mankind:  our  growing  human 
numbers. 

Last  year  world  population  grew  by  more  than  90  million  people,  the 
largest  annual  population  growth  in  recorded  history.  With  more  than  three 
billion  young  people  entering  their  reproductive  years  over  the  next  genera¬ 
tion,  the  proWems  of  carbon  ^oxide  build-up,  waste  disposal,  ozone  depletion 
and  the  like  will  only  be  exacerbated. 

As  global  population  soars  toward  the  six  billion  mark  projected  by  the 
year  1995,  the  grave  consequences  of  an  overcrowded  earth — proliferations 
of  poverty,  unemployment,  hunger,  environmental  degradation  and  civil 
unrest — must  be  conveyed  to  the  general  public  and  national  leaders  of  both 
the  developing  and  industrialized  worlds.  Only  through  this  communication 
will  leaders  attach  to  the  population  issue  the  priority  commitment  required 
for  its  solution. 

Last  December,  the  editors  of  Time  magazine  chose  to  devote  an  entire 
issue  to  the  urgent  crises  facing  pl^et  earth  as  we  near  the  21st  century. 
“Ultimately,”  it  concluded,  “no  problem  may  be  more  threatening  to  the 
earth’s  environment  than  the  proliferation  of  the  human  species.”  By  focusing 
on  this  missing  link,  we  may  be  able  to  come  up  with  long-term  solutions 
to  these  life-threatening  phenomena. 

At  the  heart  of  the  issue  of  overpopulation  is  the  value  we  as  individuals 
place  upon  our  common  environment^  heritage  and  the  quality  of  life  shared 
by  peoples  around  the  world.  Too  often  we  place  the  burden  of  solving  such 
problems  on  scientific  bodies  and  government  institutions.  The  media  plays 
a  critical  role  in  educating  the  public  and  assuring  that  the  individual  can  make 
a  difference. 

The  Population  Institute,  a  private,  non-profit  organization  working  for 
a  more  equitable  balance  between  the  world’s  human  numbers  and  its  resources, 
firmly  believes  that  effective  communication  of  information  and  education 
is  the  most  vital  prerequisite  for  achieving  concerted  international  action.  The 
Institute  recognizes  that  an  enlightened  media,  functioning  within  the  highest 
journalistic  traditions  of  accuracy,  objectivity,  and  adherence  to  the  princi¬ 
ple  of  the  public’s  right  to  know  will,  to  a  large  extent,  determine  the  world’s 
success  in  stabilizing  its  population. 


The  Population  Institute  is  a  501(cX3).  All  contributions  are  tax  deductible. 


World  Population  Awareness  Week,  October  22-28 
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LEGAL 


California  legislators  try  to  justify  closed  meetings 


By  M.L.  Stein 

California  legislators  are  using  a 
secret  legal  opinion  to  justify  their 
closed  meetings  in  defiance  of  a  ballot 
proposition  forbidding  most  such 
gatherings,  the  San  Jose  (Calif.)  Mer¬ 
cury  News  reported. 

The  story  by  the  paper’s  Sac¬ 
ramento  correspondents,  Bert  Robin¬ 
son  and  Gary  Webb,  prompted  a  for¬ 
mal  letter  from  the  California  Capitol 
Correspondents  Association  to  a  leg¬ 
islative  official ,  asking  for  an  explana¬ 
tion. 

In  addition,  California’s  First 
Amendment  Coalition,  at  the  urging 
of  Mercury  News  executive  editor 
Robert  Ingle,  will  investigate  the 
allegation  through  its  attorney. 

In  a  March  22  front-page  story, 
Robinson  and  Webb  disclosed  they 
had  obtained  a  copy  of  the  secret 
opinion  written  in  June  1986  by  the 
legislative  counsel’s  office  a  month 
after  an  appeals  court  had  upheld  por¬ 
tions  of  Proposition  24  that  sharply 
limited  lawmakers’  privilege  of  hold¬ 
ing  executive  sessions. 

The  opinion,  the  newspaper  said, 
held  that  legislators  have  the  right  to 
“govern  their  own  procedure  ...  on 
an  all-inclusive  basis.’’  As  a  result, 
the  opinion  continued,  lawmakers 
need  not  be  bound  by  the  will  of  the 
voters. 

The  California  Legislature  is 
exempt  from  the  state’s  open  meet¬ 
ings  act,  but  a  section  of  the  state 
constitution  bars  closed  sessions 
unless  they  are  specifically  allowed 
by  law  or  permitted  by  a  two-thirds 
vote  of  both  houses. 

The  Mercury  News  reporters  said 
the  opinion  had  never  been  publicly 
released  and  that  its  author,  deputy 
legislative  counsel  Christopher  J. 
Zirkle,  refused  to  admit  that  he  wrote 
it. 

Zirkle  was  quoted  as  saying,  “I 
know  it  seems  ridiculous  but,  if  it 
hasn’t  been  released.  I’m  not  allowed 
to  acknowlege  the  opinion  exists.’’ 

He  explained  that  state  law  pre¬ 
vents  him  from  discussing  legal  work 
done  for  legislators. 

Robinson  and  Webb  noted  that 
among  the  secret  meetings  by  the 
Legislature  was  one  in  which  their 
newspaper’s  request  for  legislators’ 
driving  records  was  discussed. 

The  Mercury  News  story  also 
reported  that  Assembly  Speaker  Wil¬ 
lie  Brown  admitted  that  the  body  held 


a  1987  secret  meeting  to  talk  about  the 
purchase  of  a  $250,{X)0  double  indem¬ 
nity  life  insurance  policy  for  each 
Assembly  member.  The  policies  were 
eventually  bought  at  an  annual  cost  of 
$106,400  to  the  taxpayers,  according 
to  the  story. 


In  a  March  27  article,  Robinson  and 
Webb  reported  they  interviewed  sev¬ 
eral  legislators,  who  said  they 
believed  both  houses  operate  under 
pre-1984  rules,  meaning  “internal 
house  management  remains  fair  game 
for  secret  sessions.’’ 

The  letter  from  the  Capitol  Corre¬ 


spondents  Association  to  Tom  Bane, 
chairman  of  the  Legislature’s  joint 
rules  committee  asked  for  a  written 
copy  of  the  Legislature’s  current 
open  meetings  policy,  including  the 
date  the  policy  was  adopted,  and  a 
recounting  of  the  vote  in  each  house. 


The  association  also  requested 
“specific  justification  for  the 
Assembly’s  closed  meetings’’  on  life 
insurance  and  members’  driving  rec¬ 
ords. 

Bane  was  further  asked  if  the 
Legislature  intends  to  adopt  “stricter 
(Continued  on  page  42) 


“CROSSCURRENTS’ 

By  Ed  Grimsley 


“Crosscurrents”  is  serious  social 
commentary  with  Just  the  right  touch  of 
down  home  good  natured  humor,  by  Ed 
Grimsley,  a  fixture  on  the  editorial  pages 
of  the  Richmond  Times  Dispatch  for  the 
past  three  decades. 

Whether  he  is  taking  on  the  opponents  of 
Confederate  memorials  or  the  pragmatic  Robin 
Hoods  that  infest  Washington,  Ed  Grimsley  is  a 
writer  who  indulges  neither  the  pompous  nor  the 
foolish. 

Grimsley  joined  the  news  staff  of  the  Richmond 
Times  Dispatch  in  1953  and  was  their  chief 
political  writer  for  several  years  before  becoming 
editor  of  the  editorial  page  in  1970.  Grimsley’s 
news  stories,  columns,  and  editorials  have  won 
numerous  prizes;  and  in  April  1988,  Heritage 
Features  began  syndicating  his  weekly  column. 

The  weekly  “Crosscurrents”  column  is  available 
by  mail  or  by  AP  DataFeature  wire. 

For  more  information  or  a  free  trial  subscription, 
just  write  or  phone  Andy  Seamans,  Heritage 
Features  Syndicate,  214  Massachusetts  Ave., 
N.E.,  Washington,  D.C.  20002.  His  direct  line 
is  (202)  543-0440. 


The  California  Legislature  is  exempt  from  the  state’s 
open  meetings  act,  but  a  section  of  the  state 
constitution  bars  closed  sessions  unless  they  are 
specifically  allowed  by  law  or  permitted  by  a  two- 
thirds  vote  of  both  houses. 
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NEWSPEOPLE  IN  THE  NEWS 


Ken  Bode  Tom  Opdyke  John  W.  Curley 


Ken  Bode,  national  political  corre¬ 
spondent  for  NBC  News  and  former 
politics  editor  for  The  New  Republic 
magazine,  has  been  appointed  direc¬ 
tor  of  DePauw  University’s  Center 
for  Contemporary  Media  in  Green- 
castle,  Ind.,  and  adjunct  senior  fellow 
of  the  Hudson  Institute,  which  has 
headquarters  in  Indianapolis. 

An  NBC  correspondent  since  1979, 
he  has  covered  the  past  three  pres¬ 
idential  campaigns  and  in  1988  served 
as  the  Poynter  Fellow  in  Journalism  at 
Yale  University. 

Bode's  first  assignment  at  Hudson 
is  host/moderator  and  executive  pro¬ 
ducer  of  the  institute’s  “American 
Survival”  series  which  will  air  its  first 
quarterly  television  program  this 
summer. 

The  university  center  will  offer  stu¬ 
dents  opportunity  to  learn  about  the 
media,  regardless  of  their  academic 
majors.  The  center  will  bring  together 
all  communication  facilities  on  the 
DePauw  campus  including  the  stu¬ 
dent  newspaper  and  will  add  televi¬ 
sion  and  film  production  units  and  a 
photography  and  graphics  laboratory. 

Bode  began  teaching  political  sci¬ 
ence  at  Michigan  State  University 
and  the  State  University  of  New  York 
at  Binghamton  in  the  late  ’60s  and 
afi.;r  working  in  several  political  orga¬ 
nizations  joined  The  New  Republic  as 
Elections  ’76  editor. 

*  *  * 

Tom  Trapnell,  formerly  editorial 
art  director  for  the  Los  Angeles 
Times,  was  promoted  to  editorial 
design  director,  replacing  Ken 
Bruns,  who  is  now  marketing  design 
director. 

Trapnell  is  responsible  for  editorial 
graphics  throughout  the  newspaper 
and  reports  to  Terry  Schwadron, 
assistant  managing  editor.  He  joined 
the  Times  in  1981  as  a  staff  artist  in  the 
editorial  art  department  and  subse¬ 
quently  was  art  designer. 


The  appointment  of  Tom  Opdyke 
as  city  editor  of  the  Philadelphia 
Daily  News  tops  a  list  of  editing 
changes  at  the  paper. 

Joining  Opdyke  on  his  city  desk 
team  are  Vince  Kasper  as  deputy  city 
editor  and  Ron  Goldwyn  as  the 
newly  appointed  special  projects  edi¬ 
tor. 

In  the  features  department.  Gene 
Castellano  takes  the  helm  with  Bob 
Eisberg  as  his  deputy. 

Opdyke  moves  up  from  deputy  city 
editor.  A  Philadelphia  native  and 
Temple  University  graduate,  he 
joined  the  Daily  News  in  1986  after  a 
decade  at  suburban  papers  and  in 
Allentown. 

«  :|c  4: 

John  W.  Curley,  publisher  and 
editor  of  the  Aurora  (Ill.)  Beacon- 
News,  will  become  general  manager 
of  the  Union-Tribune  Publishing  Co., 
which  publishes  the  San  Diego  Union 
and  The  Tribune,  at  the  beginning  of 
1990. 

Curley  will  succeed  Gary  Goss, 
who  is  retiring  at  the  end  of  this  year. 

Copley  Press  Inc.  owns  the  San 


Diego  newspapers  and  the  Beacon- 
News  and  nine  other  dailies.  The 
announcement  was  made  by  Helen 
Copley,  chairman  of  the  Copley 
Press  Inc.  and  publisher  of  the  San 
Diego  papers. 

Goss  was  appointed  general  man¬ 
ager  in  1983  after  a  career  with  the 
Union-Tribune  that  began  in  1961 
when  he  became  employee  relations 
manager.  He  was  assistant  general 
manager  15  years  before  assuming  his 
present  position. 

Curley,  a  U.S.  Navy  veteran, 
started  with  Copley  Press  in  1%2  as  a 
data-processing  technician  and  later 
transferred  to  Copley’s  Torrance 
(Calif.)  Daily  Breeze  where  he 
became  assistant  business  manager. 
He  joined  the  Beacon-News  as  busi¬ 
ness  manager  in  1974  and  became 
publisher  and  editor  in  1984.  He  is  a 
vice  president  of  Copley  Press  and  a 
member  of  the  senior  management 
board. 

♦  ♦  ♦ 

David  M.  Espo,  chief  congres¬ 
sional  correspondent  for  the  Asso¬ 
ciated  Press  in  Washington,  D.C.,  has  , 
been  named  assistant  chief  of  bureau. 
Espo  has  been  in  Washington  since 
1977,  covering  Congress  and  serving 
as  AP’s  main  political  writer  for  the 
1984  and  1988  presidential  campaigns 
and  elections.  He  succeeds  Jon  Wol- 
MAN,  who  recently  was  promoted  to 
chief  of  bureau. 

*  ♦  * 

R.  Gary  Kruger,  until  recently 
circulation  director  of  the  Syracuse 
(N.Y.)  Newspapers,  is  now  affiliated 
with  RC Anderson  Associates  Inc., 
Pittsford,  N.Y.,  as  a  circulation  con¬ 
sultant.  A  past  president  of  the  New 
York  State  Circulation  Management 
Association,  Kruger  has  his  office  in 
Liverpool,  N.Y.,  where  he  resides. 
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At  the  Denver  Post,  William 
Taffe  has  been  named  to  the  new 
position  of  executive  sports  editor, 
and  Steve  Larson,  a  former  Post 
photographer  and  photo  editor, 
becomes  managing  editor  for  photog¬ 
raphy  and  graphics. 

Taffe,  as  of  April  24,  will  direct 
sports  coverage  and  Jim  Herre,  Post 
sports  editor,  remains  in  charge  of 
day-to-day  operations. 

Taffe  has  been  a  staff  wrtier  and 
senior  editor  at  Sports  Illustrated  the 
past  seven  years  and  prior  to  that  was 
with  the  Washington  Post  and  the 
now-defunct  Washington  Star. 

Larson  returns  to  Denver  on  May 
16  after  10  years  at  U.S.  News  & 
World  Report,  the  past  five  years  as 
the  magazine's  director  of  photogra¬ 
phy. 

*  *  * 

R.  Dean  Mills,  professor  of  com¬ 
munications  at  California  State  Uni- 
versity-Fullerton,  will  become  dean 
of  the  University  of  Missouri-Colum- 
bia  School  of  Journalism  on  June  15. 

Dr.  Mills,  who  is  coordinator  of 
graduate  studies  and  director  of  the 
Institute  for  Media-Society  Studies  at 
Fullerton,  will  succeed  James  Atwa¬ 
ter,  who  is  resigning  in  May. 

Director  of  the  School  of  Journal¬ 
ism  at  Pennsylvania  State  University 
in  1983-86  and  acting  dean  of  the 
School  of  Communications  at  Penn 
State  in  1985-86,  Mills  earlier  was 
with  the  Baltimore  Sun  as  a  beat 
reporter,  then  bureau  chief  in  Mos¬ 
cow,  and  a  Supreme  Court  and  Jus¬ 
tice  Department  correspondent  for 
two  years. 

He  holds  a  bachelor's  degree  in 
journalism  and  Russian  from  the  Uni¬ 
versity  of  Iowa,  a  master's  in  journal¬ 
ism  from  the  University  of  Michigan 
and  a  1981  doctoral  degree  in  commu¬ 
nications  from  the  University  of  Illi¬ 
nois. 


JOSEPH  S.  TAPPER  3rd  (left  )  is  the  newly  named  publisher  and 
president  of  The  Santa  Barbara  News-Press,  succeeding  B.  DALE  DAVIS, 
who  retired  on  March  31. 

Tarrer,  vice  president  and  deputy  publisher  of  the  News-Press  the  past 
10  months,  has  held  senior  managerial  and  production  posts  with  the 
New  York  Times  Company  and  its  affiliate  newspapers  since  1972. 

Davis,  publisher  of  the  News-Press  since  1984,  retired  after  a  45-year 
career  that  included  senior  news  and  executive  posts  with  the  Detroit 
Free  Press  and  with  the  Philadelphia  Bulletin  where  he  became  vice 
president  and  executive  editor,  holding  the  positions  when  the  Bulletin 
closed  in  1982.  Davis  taught  at  the  University  of  Alaska  before  moving  to 
Santa  Barbara.  He  is  shown  checking  one  of  the  first  copies  of  the 
redesigned  News-Press  when  it  converted  to  morning  publication  two 
years  ago. 


Michael  M.  Weinstein,  chairman 
of  the  economics  department  at 
Haverford  College,  joins  the  editorial 
board  of  the  New  York  Times  on  May 
1.  He  will  write  on  public  policy,  busi¬ 
ness,  finance  and  other  subjects. 

Weinstein  succeeds  Peter  Pas- 
sell,  member  of  the  board  since 
1977,  who  is  now  a  columnist  and 
writer  for  the  news  department  of  the 
Times. 

«  *  « 

Valerie  B.  Salembier,  publisher 
of  TV  Guide  since  last  October  and 
former  senior  vice  president  for 
advertising  at  USA  Today,  moves  to 
president  of  the  New  York  Post  begin¬ 
ning  April  24  supervising  the  business 
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operations,  circulation  and  advertis¬ 
ing  sales. 

She  assumes  the  duties  of  Peter  O. 
Price,  who  resigned  to  become  a 
partner  in  a  communications  com¬ 
pany. 

Salembier,  a  graduate  of  the  Col¬ 
lege  of  New  Rochelle,  earlier  was  vice 
president  and  publisher  of  13/30  Cor¬ 
poration  (now  Whittle  Communica¬ 
tions)  Student  Publication  Division, 
publisher  of  Inside  Sports  magazine 
and  associate  publisher  of  Ms.  maga- 


Nonnan  McMuUin 

current  chairman  of  Inland  Daily  Press 
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mergers-and-acquisitions  firm 

lee  dirks  &  ASSOCIATES 

Suite  210,  255  E.  Brown  St.,  Birmingham,  M!  48009 
313-646-4230 

We  specialize  in  assisting  owners  in  exploring  and 
negotiating  the  sale  of  their  daily  newspapers 


EDITOR  &  PUBLISHER  for  April  15,  1989 


31 


Eva  E.  Curry,  91,  former  editor 
and  publisher  of  the  Chandler  (Okla.) 
News-Publicist  (now  the  Lincoln 
County  News),  died  Feb.  28  in 
Chandler. 

She  and  her  husband,  Dewey  F. 
Curry,  took  over  management  of  the 
Chandler  paper  in  1932  and  owned  it 
until  1%2  w^en  they  sold  it  to  Don 
and  Sally  Ferrell. 

Curry  edited  the  paper  until  1938 
when  she  was  appointed  postmaster 
by  President  Franklin  D.  Roosevelt. 
She  served  30  years,  retiring  in  1968. 
*  *  * 

Elystus  L.  Hayes,  94,  former 
publisher  of  the  San  Jose  (Calif.)  Mer¬ 
cury  Herald  and  Evening  News,  died 
of  pneumonia  March  16  at  the  Victor¬ 
ian  Convalescent  Hospital,  San 
Francisco. 

Hayes  and  his  cousin,  Harold 
Hayes,  replaced  their  fathers  as 
publishers  of  the  Mercury  Herald  in 
1939  and  three  years  later  bought  the 
competing  Evening  News.  They 
remained  with  the  paper  until  its  sale 
to  Northwest  Publications,  a  group 
controlled  by  Bernard  Bidder  which 
merged  with  Knight  Corp.  to  form 
Knight-Ridder  Newspapers  in  1974. 
The  paper  now  is  the  San  Jose  Mer¬ 
cury  News. 

*  *  * 

Gail  T.  Hill,  81,  retired  circula¬ 
tion  manager  of  the  Waterbury 
(Conn.)  Republican-American  news¬ 
papers,  died  March  25  after  a  long 
illness. 

*  *  * 

Harry  Leichter,  72,  a  free-lance 
journalist  who  worked  for  the  Asso¬ 
ciated  Press,  the  New  York  Times, 
Newsday,  Long  Island,  the  Staten 
Island  Advance  and  three  major  wire 
services  for  36  years,  died  March  27 
of  complications  from  Alzheimer’s 
disease. 

He  founded  the  Tower  News  Ser¬ 
vice  in  1948  after  World  War  II  ser¬ 
vice  as  a  lieutenant  in  the  Army  Air 
Force  in  England  and  Scotland.  He 
was  a  graduate  of  the  University  of 
Wyoming. 

Leichter  got  into  journalism  by 
sending  social  items  about  tourists  to 
their  hometown  papers  for  50  cents  an 
article  and  then  made  a  career  out  of 
the  Brooklyn  beat,  specializing  in 
covering  the  courts  and  police  pre¬ 
cincts.  He  retired  in  1982. 

*  *  * 

Thomas  C.  Langdon,  84,  a  retired 
Pittsburgh  Press  editor,  died  March 
24  in  Tucson  of  congestive  heart  fail¬ 
ure  and  pneumonia. 

He  joined  the  Press  in  1926  after 
working  for  newspapers  in  Washing¬ 
ton,  D.C.,  Mississippi  and  West  Vir¬ 


-OBITUARIES  — 


ginia  as  city  editor  and  then  man¬ 
aging  editor  of  the  McKeesport  (Pa.) 
Journal. 

He  left  Pittsburgh  in  six  months  to 
serve  as  managing  editor  of  the 
Altoona  Tribune  and  returned  to  the 
Press  in  1929  and  remained  40  years, 
working  on  the  telegraph,  city,  copy 
and  feature  desks,  and  was  assistant 
news  editor  16  years. 

4i  «  « 

William  Payette,  75,  former  gen¬ 
eral  sales  manager  of  United  Press 
International  and  later  president  and 
chairman  of  United  Features  Syndi¬ 
cate,  died  of  cancer  April  6  at  his 
home  in  Dallas.  He  was  a  former 
president  of  Sigma  Delta  Chi. 

Payette  joined  United  Press  in  1936 
in  Los  Angeles  and  became  the 
bureau  manager  in  1944.  He  went  to 
South  America  in  1949  as  a  manager 
and  then  moved  to  New  York  in  1951 
to  organize  a  television  service  for 
United  Press. 

He  rose  to  general  sales  manager  in 
the  early  ’60s  and  left  the  news  ser¬ 
vice,  then  known  as  United  Press 
International,  in  the  early  ’70s  to 
join  United  Features  Syndicate.  He 
retired  as  syndicate  chairman  in  the 
early  ’80s. 

■'  4c  :|l  sK 

John  H.  Schofield,  54,  news  edi¬ 
tor  of  the  Brockton  (Mass.)  Enterprise 
from  1976  until  he  suffered  a  stroke  in 
1985,  died  of  cancer  on  March  27. 

He  started  at  the  paper  in  1956  as  a 
reporter,  moved  up  to  news  editor, 
and  oversaw  design  and  layout  of  the 
front  page  until  he  retired  in  early 
1988  because  of  illness. 

4<  4<  4: 

Jay  Spry,  72,  a  creator  of  cross¬ 
word  puzzles  with  his  wife,  Carolyn 
Crane  Spry,  and  a  former  reporter/ 
rewrite  man  for  the  Baltimore  Sun, 
died  of  cancer  March  8. 

Spry  joined  the  Sun  as  a  reporter 
for  the  Sun  in  1937  and  moved  to 
rewrite  a  year  later.  He  left  the  paper 
in  1952  for  Esso  Standard  Oil  Co., 
now  Exxon  Oil  Co. ,  and  became  head 
of  corporate  press  relations. 

Taking  early  retirement  in  1968,  he 
spent  time  constructing  crossword 
puzzles  for  various  publications  and 
playing  bridge  but  returned  to  the  Sun 
in  1976  and  retired  in  1982. 

4"  4c  4c 

James  C.  Stratton,  81,  longtime 
Oklahoma  State  University,  Stillwell, 
journalism  professor,  died  Jan.  9  of  a 
massive  coronary. 

Noted  for  his  work  with  high  school 
and  college  newspapers,  he  became 
adviser  to  publications  and  staff  at  the 
University  of  Wyoming  in  1940  and  in 
1946  moved  to  Oklahoma  State.  He 


also  was  adviser  to  the  Daily  O’Colle- 
gian  and  wrote  reviews  and  was  fine 
arts  editor  for  the  Stillwater  News- 
Press. 

4c  4c  4c 

Frederick  G.  Telmos  Sr.,  88, 
founder  and  publisher  of  the  weekly 
Pompano  Beach  (Fla.)  Sun  and  for¬ 
mer  circulation  manager  of  the  Sagi¬ 
naw  (Mich.)  News,  died  March  11. 

He  was  on  the  editorial  staff  of  the 
Port  Huron  (Mich.)  Times  Herald  for 
10  years  and  then  with  the  Detroit 
Free  Press  before  buying  the  St.  Clair 
Press. 

He  founded  the  Sun  in  1955  and 
Gore  Publishing  Co.  bought  the  paper 
in  1960. 

4c  4c  4c 

Elwin  B.  Thompson,  87,  who 
became  a  reporter  while  in  his  teens 
and  spent  his  working  life  in  the  news 
business,  died  March  3  in  Sarasota. 

He  began  as  a  reporter  with  the 
Denison  (Texas)  Herald  and  later 
worked  for  the  Dallas  Morning  News 
and  the  Fort  Worth  Record. 

Thompson  was  an  editor/manager 
at  the  New  York  American,  Univ,;rsal 
Service,  Kay  Features,  the  New  York 
Morning  Telegraph,  Miami  Tribune, 
Philadelphia  Inquirer  and  King  Fea¬ 
tures. 

4c  4c  4c 

Ralph  Thornton,  67,  a  sports- 
writer  and  columnist  for  the  Minne¬ 
apolis  Star  Tribune,  died  March  24 
of  cancer. 

He  had  been  with  the  newspaper 
since  1947  and  a  columnist  since  1963. 
His  subjects  ranged  from  traditional 
sports,  including  the  Olympics,  to  dog 
obedience,  wood  chopping  and  wrist 
wrestling. 

Thornton  joined  the  staff  as  editor 
of  employee  communications,  was 
personnel  director  in  1954-61,  and 
later  moved  to  the  sports  department. 
He  was  a  graduate  of  the  University 
of  Minnesota  after  serving  as  a  Navy 
pilot  during  World  War  II. 

4c  4c  4c 

Andy  Timar,  65,  longtime  rep¬ 
resentative  of  the  Associated  Press  in 
Hungary  and  a  senior  correspondent 
of  the  national  news  agency  MTI, 
died  Feb.  28. 

In  1946-47,  he  worked  with  the 
English-language  section  of  the  Hun¬ 
garian  delegation  to  the  Allied  Con¬ 
trol  Commission  and  then  joined  the 
press  department  of  the  British 
Embassy  in  Budapest. 

He  first  worked  for  AP  as  a  stringer 
in  1957  and  then  was  hired  as  its  rep¬ 
resentative.  He  had  worked  for  MTI 
since  I%2  in  the  department  sending 
news  abroad  and  then  as  an  editor  on 
the  English-language  Daily  News. 
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Newsprint  update 

U.S.  newsprint  consumption  reached  record  ieveis  in  1988 


By  Jim  Rosenberg 

North  American  newsprint  produc¬ 
tion  of  1.31  million  metric  tons  in 
January  represented  a  2.9%  increase 
over  January  1988  levels  and  37,700 
tons  more  than  in  December.  Febru¬ 
ary  production  was  down  to  1.81  mil¬ 
lion  tons  —  a  decline  of  5.5%  from 
the  February  1988  level. 

U.S.  mills  operated  at  93.8% 
capacity  in  February  and  Canadian 
operations  were  at  99%,  both  up 
slightly  over  January  and  down  by  5% 
and  2%,  respectively,  compared  with 
February  1988  (when  Canadian  oper¬ 
ations  posted  figures  surpassing 
capacity). 

U.S.  production  rose  1.7%,  and 
shipments  declined  by  0.1%,  com¬ 
pared  with  last  January,  whereas 
February  showed  a  30,000-ton 
decline,  or  7. 1%,  compared  with  Feb¬ 
ruary  1988.  A  comparison  of  Cana¬ 
dian  year-to-year  figures  for  January 
showed  production  up  3.5%,  and 
shipments  up  6.6%;  February  showed 
a  4.6%  decline  for  Canadian  produc¬ 
ers. 

Daily  newspapers  accounted  for 
718,000  of  the  total  966,000  tons  of 
U.S.  newsprint  consumption  in  Janu¬ 
ary;  in  February  they  used  12,000 
more  tons  of  a  slightly  smaller  total. 
However,  February  showed  a  5% 
decline  in  use  by  daily  newspapers 
compared  with  February  1988.  While 
total  consumption  was  up  by  0.8%  in 
January,  daily  newspapers  used  0.4% 
less  than  in  January  1988. 

Last  year’s  U.S.  newsprint  con¬ 
sumption  rose  slightly  above  1987 
levels  to  a  record  high  of  more  than 
12.3  million  tons.  While  this  reflected 
a  decline  in  use  through  midyear,  the 
last  six  months  showed  “a  steady 
upward  trend,”  according  to  API 
Paper  Group  vice  president  James 
Hutchinson. 

A  shipment  increase  of  100,000 
tons  led  to  a  historic  high  in  newsprint 
exports,  which  reached  almost  5.5 
million  tons. 

At  the  same  time,  imports  were 
down  23%  from  356,000  tons  in  1987, 
the  lowest  level  since  1984’s  194,000 
tons. 

According  to  the  American  News¬ 


paper  Publishers  Association 
survey’s  revised  figures,  publishers’ 
stocks  rose  from  44  days  in  January 
1988  to  46  days  this  past  January,  but 
were  down  from  49  days  in  Decem¬ 
ber.  February  stocks  were  down  to  44 
days,  the  same  level  held  in  February 
1988. 

Three  major  Canadian  newsprint 
manufacturers  were  planning  tempo¬ 
rary  mill  shutdowns  to  moderate 
excessive  production,  cutting  50,000 
tons  from  the  North  American  mar¬ 
ket.  Canadian  Press  reported  several 
thousand  people  were  likely  to  be 
affected  by  the  shutdowns.  It  quoted 


Keith  Newman,  Canadian  Paper- 
workers  Union  research  director 
saying,  “They  knew  what  would  hap- 
pen,  yet  they  went  on  this 
[investment]  binge.” 

Another  round  of  newsprint 
machine  downtime  announcements 
would  come  from  West  Coast  mills, 
according  to  industry  analyst  James 
Rowland. 

Meanwhile,  Abitibi-Price  Inc.  con¬ 
verted  a  newsprint  machine  at  its 
Alma,  Que.,  mill  to  production  of 
another  paper  grade,  with  a  conse¬ 
quent  newsprint  reduction  of  about 
55,000  tons  per  year. 

On  the  up  side.  Pulp  &  Paper 
reported  that  Champion  International 
Corp.  intends  to  upgrade  two 
machines  in  Texas,  spending  $47  mil¬ 
lion  to  improve  paper  quality  (and 
expand  reproduction  somewhat).  It 
noted  a  report  that  much  of  the  Shel¬ 
don  plant’s  output  was  sold  to  USA 
Today. 

It  also  reported  a  $30-million  mod¬ 
ernization  at  Domtar  Inc.’s  Red 
Rock,  Ont.,  newsprint  mill  that  will 
add  24,000  tons  to  its  annual  output, 
and  improvements  to  a  James  River 
Corp.  newsprint  machine  at  its  Clats- 
kanie.  Ore.,  mill  to  improve  quality 
and  expand  capacity. 


An  announcement  of  expansion  at 
Daishowa  America  Co.’s  Port 
Angeles,  Wash.,  mill  was  also 
expected  and  may  include  a  224,000- 
tpy  newsprint  machine. 

Kenaf  International’s  McAllen, 
Texas,  newspiint  mill  is  expected  to 
begin  operations  in  1991-92,  accord¬ 
ing  to  Newsprint  Reporter.  The  proj¬ 
ect  has  been  challenged  on  environ¬ 
mental  grounds  and  awaits  permit¬ 
ting,  but  the  quarterly  publication 
quotes  company  chairman  Jerry  Stan- 
ners  as  attributing  delays  to  further 
analysis  of  agricultural  and  materials- 
handling  processes. 


Presentations  given  during  the 
American  Paper  Institute’s  12th 
annual  Paper  Week  included  explana¬ 
tions  of  two  new,  nonpolluting  pulp¬ 
ing  processes  for  underexploited 
hardwoods.  Both  Canadian  pulp  pro¬ 
ducers  said  they  expected  their  pro¬ 
cesses  can  be  made  to  work  with  soft¬ 
woods  as  well. 

The  pulp  could  conceivably  be 
another  furnish  for  newsprint.  Its  pro¬ 
duction  reduces  cost  and  environ¬ 
mental  contamination  and  increases 
yield,  quality  and  salable  byproducts. 

George  Petty,  chairman  and  CEO 
of  Repap  Enterprises  Corp.,  dis¬ 
cussed  his  company’s  successful 
testing  and  production  start-up  of  the 
Alcell  delignification  process  {E&P, 
Jan.  21).  He  said  the  patented  process 
evolved  from  theoretical  considera¬ 
tions  of  a  pressurized  alcohol-water 
lignin  extraction  technique  dating 
from  1908. 

Petty  reported  that  in  early  March 
his  new  plant  successfully  yielded  sul¬ 
phur-free  lignin  and  the  desired  pulp. 
Alcohol  for  the  process  is  recovered 
for  reuse. 

“The  number  one  ability,” 
according  to  Petty,  “is  to  build  a  rela¬ 
tively  small  economic  unit  .  .  .  [with] 


Last  year’s  U.S.  newsprint  consumption  rose  slightly 
above  1987  levels  to  a  record  high  of  more  than  12.3 
million  tons. 
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a  competitive  advantage  similar  to 
that  enjoyed  by  the  widespread  mini- 
mills  which  will  revolutionize  the 
steel  industry.” 

Repap  has  a  joint  venture  with  a 
large  engineering  subsidiary  of  West 
Germany’s  MAN  to  manufacture  and 
supply  mills  on  a  worldwide  basis. 

His  preliminary  estimate  of  capital 
cost  per  annual  ton  of  production  was 
about  75%  that  of  a  standard  kraft 
mill,  with  a  comparatively  higher 
yield. 

With  “minimal  on-site  erection 
time,”  Petty  predicted  small  mills 
would  be  brought  on  line  in  12  months 


each.  Once  fabrication  is  streamlined, 
he  said  components  would  come  “off 
the  shelf,”  allowing  producers  to  put 
smaller  mills  in  areas  where  the 
amount  of  timber  currently  cannot 
justify  siting  a  large-scale  kraft  mill. 

Stake  Technology  Ltd.  chairman 
and  president  Jeremy  Kendall  out¬ 
lined  Stake's  steam-explosion  pulp¬ 
ing  process,  which  separates  the 
cellulose,  hemicellulose  sugars  and 
lignin  in  hardwoods  and  other 
“underutilized  biomass.”  The  three 
components  are  turned  into  food, 
“high-grade  roughage”  for  cattle, 
fuels  and  chemicals.  High-yield  pulp¬ 


ing  is  the  most  recent  application. 

The  patented  digester  and  pulping 
process  applies  steam  under  high 
pressure  and  temperature  to  prepared 
pulp,  which  breaks  the  components’ 
bonds  and  shortens  reaction  time  to  a 
few  minutes. 

Like  Alcell,  the  process  offers  a 
product  of  hardwood  kraft  quality, 
utilizing  nonchlorinating  peroxide 
bleaching,  that  is  two  to  three  times 
stronger  than  chemi-thermomechani- 
cal  pulp.  Also  like  the  Alcell  process, 
it  is  said  to  incur  lower  energy  costs 
(given  as  a  50-80%  reduction)  and  to 
be  profitable  when  operated  at  a 
smaller  scale  than  CTMP  mills. 


Newsprint  and  eucalyptus 


By  Jim  Rosenberg 

At  a  recent  American  Paper  Insti¬ 
tute  Paper  Week  presentation, 
Jeremy  Kendall,  chairman  of  Stake 
Technology  Ltd.,  noted  that  eucalyp¬ 
tus  had  worked  well  in  tests  of  his 
company’s  steam-explosion  hard¬ 
wood  pulping  process. 

He  said  the  wood  will  be  pulped  in 
quantity  later  this  year. 

Newsprint  was  first  made  from 
eucalyptus  in  1946  in  Tasmania,  Aus¬ 
tralia,  using  mechanical  pulping  that 
reportedly  gave  a  high  yield.  It  is  now 
chemically  processed  in  Brazil  to 
remove  the  binding,  photoreactive 
lignin,  but  not  for  newsprint  produc¬ 
tion,  according  to  Ronald  Slinn,  pulp, 
materials  and  technology  vice  presi¬ 
dent  of  the  American  Paper  Institute. 

Slinn  said  the  Brazilian  cross-bred 
variety  grows  one-half  inch  per  day, 
maturing  in  seven  years.  Brazilian 
groves  were  propagated  through  sev¬ 
eral  generations  from  the  suckers  of 
but  a  few  original  plants,  producing 
uniform,  rapidly  renewing  furnish, 
according  to  Slinn. 

The  winter  1988/89  Update  from 
the  United  Nations  Centre  for  Sci¬ 
ence  and  Technology  for  Develop¬ 
ment  reported  that  the  tress  can  grow 
to  almost  100  feet  in  eight  years  and 
are  now  the  world’s  most  widely 
planted  hardwood.  The  same  report 
said  Brazil’s  eucalyptus  plantations 
occupy  more  than  a  million  hectares. 

Past  trials  of  eucalyptus  grown  for 
pulp  in  the  U.S  were  limited,  and 
species  planted  in  Florida  were  not 
frost-resistant.  But  with  hundreds  of 
varieties  of  the  native  Australian  tree, 
several  U.S.  paper  companies  report¬ 
edly  now  have  eucalyptus  groves. 

Ornamental  varieties  of  the  tree 
thrive  in  California,  where  Simpson 
Paper  Co.  has  used  pulp  imported 


from  Brazil’s  groves.  Jim  Rydelius, 
horticulturist  with  sister-company 
Simpson  Timber,  in  Areata,  Calif., 
said  that  since  “operational  plant¬ 
ings”  began  in  1986-87,  his  company 
has  “been  planting  around  1,200 
acres  a  year”  in  California. 

The  trees  will  be  grown  in  six-  to 
eight-year  rotations.  Unlike  the 
grandus  trees  grown  in  the  Amazon 
basin,  the  variety  Simpson  cultivates 
is  more  suited  to  a  drier  climate  with  a 
winter  season.  Rydelius  said  irriga¬ 
tion  promotes  a  growth  rate  compar¬ 
able  to  that  in  Brazil.  He  further  noted 
that  short-rotation  production  cycles 


of  hybrid  poplars  are  being  tried  by 
companies  in  the  Pacific  Northwest. 

Contrary  to  environmentalists’ 
objections  to  the  trees’  “insatiable” 
need  for  water,  (reported  and  rebut¬ 
ted  in  Update),  Rydelius  noted  that, 
once  established,  the  trees  “will  do 
quite  nicely  without  [supplemental] 
water.” 

Rydelius  reported  that  among  other 
places,  mainland  China  has  been 
planting  thousands  of  acres  of  the 
trees  for  various  purposes.  News¬ 
print  is  not  among  the  papers  manu¬ 
factured  by  Simpson,  which  does, 
(Continued  on  page  42) 


Who  Needs  *Em? 

Not  the  librarians  who 
use  Stauffer  Gold! 

Why  not  start  transferring 
stories  from  your  front-end 
system  to  your  electronic 
library  automatically? 

CALL  (417)  782-0280 
FOR  DETAILS. 


STAUFFER 

«MEDIA  SYSTEMS^^ 

3316  E.  32ND  ST.,  JOPLIN,  MO  64802 


EDITOR  &  PUBLISHER  for  April  15,  1989 


35 


TECHNICAL  BRIEFS 


PC  classified 
ad  system  is 
a  timesaver 

The  39,000-circulation  Alexandria 
(La.)  Daily  Town  Talk  announced 
start-up  of  its  new  CompuClass  clas¬ 
sified  ad  system  from  Houston-based 
CompuText  Inc.,  replacing  a  word 
processor-to-mainframe  system. 

Running  on  networked  IBM-com¬ 
patible  PCs,  the  system  reduced 
transaction  time  by  two  minutes  per 
ad,  allowing  a  staffer  to  take  an  ad, 
style  it  and  quote  its  cost  to  a  cus¬ 
tomer.  A  customer’s  telephone  num¬ 
ber  is  entered  and  the  computer  gives 
all  other  account  information. 

“It  identifies  advertisers  who  have 
accounts  with  us  and  automatically 
uses  the  appropriate  rate  code,”  said 
classified  ad  manager  John  Arrington. 

With  the  system’s  credit  file,  ad 
takers  can  automatically  check  credit 
with  accounting.  Whereas  the  previ¬ 
ous  classified  system  grew  out  of  pro¬ 
duction,  CompuClass  views  classi¬ 
fied  as  a  business  function  and  links  it  • 
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to  the  accounting  department. 

The  Town  Talk  ran  an  article  on  the 
system,  developed  by  CompuText 
president  Jimmy  Connell,  who 
worked  in  the  paper’s  composing  and 
data  processing  departments  until 
1977,  when  he  joined  Harris  Corp. 
(which  supplied  the  paper’s  editorial 
system  and  the  classified  equipment 
Connell’s  system  replaces).  It  said  the 
system  would  eventually  accommo¬ 
date  remote  entry  of  classified  adver¬ 
tising  from  PCs  in  customers’  offices. 

Arrington  noted  that  unlike  the  old 
system,  which  accepted  orders  for  up 
to  a  week,  CompuClass  holds  a 
month’s  orders,  an  important  conve¬ 
nience  considering  that  “the  longer 
the  ad  runs,  the  cheaper  is  the  daily 
rate.” 

While  customers  still  get  ad 
invoices,  they  now  also  receive  end- 
of-month  itemized  statements  on  all 
transactions. 

According  to  general  manager 
Larry  Smith,  the  installation  was  the 
last  of  1988’s  equipment  installations, 
which  included  business  systems, 
typesetters  and  a  managers  network 
of  personal  computers. 

CompuText  co-owner  Suzette 
Connell  is  also  a  former  Town  Talk 
employee,  having  worked  on  the 
newspaper’s  display  ad  staff.  The 
company  said  it  is  developing  other 
newspaper  systems. 

Howard  expands 
its  use  of 
Muller-Martini 

Howard  Publications,  which  now 
uses  a  complete  Muller-Martini  Inc. 
PrintRoll  Inserting  System  at  its 
Oceanside  (Calif.)  Blade-Tribune, 
has  ordered  an  online  PrintRoll  sys¬ 
tem  for  the  Hammond  (Ind.)  Times, 
consisting  of  five  buffer  rolls,  two 
Biliner  model  308  inserters,  three 
stackers  and  Muller-Martini’s  TABA 
topsheet  application  system. 

A  Biliner  with  stacker  has  also 
been  ordered  for  the  group’s  Glens 
Falls,  N.Y.  Post-Star. 

A  PrintRoll  system  with  four  buffer 
rolls  was  recently  installed  at  The 
Herald,  Monterey,  Calif.  It  consists 
of  Daverio  conveyors  from  the  new 
Goss  Flexoliner  press  to  two  model 
308  Biliner  inserting  machines,  three 
counter-stackers  and  K.J.  floor  con¬ 
veyors  to  the  loading  dock. 

Automatic  buffering  of  product 
from  the  press  shingle  stream  onto 
compact  rolls  eliminates  overflow 


and  handling  of  main  jackets  and 
enables  independent  press  and  mail- 
room  operations,  according  to 
Muller-Martini. 

NDC  announces 
licensing  pact 

National  Digital  Corp.  announced  a 
multimillion-dollar  licensing  and 
technolo^  transfer  with  West  Ger¬ 
many’s  Gruner  +  Jahr  printing  and 
publishing  company  and  its  U.S.  sub¬ 
sidiary,  Brown  Publishing  Co. 

The  companies  will  share  develop¬ 
ments  in  image-processing  technol¬ 
ogy  and  Gruner  +  Jahr  will  become  a 
major  shareholder  in  NDC,  enhanc¬ 
ing  its  “capital  position  and  future 
operating  plans,”  according  to  NDC 
chairman  Leon  Liebman. 

In  addition  to  the  appointment  of 
Liebman,  NDC  announced  the  nam¬ 
ing  of  Frank  Roche  Jr.  as  vice  presi¬ 
dent  and  general  manager  and  Frank 
Ripa  as  sales  manager  at  the  New 
York  City  office,  which  has  relocated 
to  909  Third  Ave.  (212/486-4050). 


Jablonski  named 
systems  v.p.  at 
Philadelphia  papers 

Richard  J.  Jablonski  was  named 
systems  division  vice  president  at 
Philadelphia  Newspapers  Inc., 
publisher  of  the  Philadelphia  Inquirer 
and  Philadelphia  Daily  News.  He 
succeeds  Carl  Albers,  who  recently 
resigned. 

Jablonski  moved  to  PNI  from  UGI 
Corp.,  in  nearby  Valley  Forge,  Pa., 
where  he  was  Information  Services 
vice  president,  managing  large  infor¬ 
mation  systems  for  manufacturing 
and  business. 


PIA  conference 

The  Printing  Industries  of  Ameri¬ 
ca’s  Web  Offset  Section  will  hold  its 
annual  conference  May  8-10  in  New 
Orleans. 

General  morning  sessions  include 
business,  printing  processes  and  tech¬ 
nical  issues  for  the  1990s.  Concurrent 
afternoon  sessions  include  further 
discussion  of  the  economic  and  man¬ 
agement  outlook  and  address  more 
specific  technical  issues. 
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ANPA  Technical  Exposition  and  Conference 
New  Orleans,  LA  June  10-14 


New  Orleans,  the  city  of  celebration  is  the  site  for  this  year's  annual  ANPA/TEC  Exposition  and 
Conference.  Come  celebrate  with  E&P  by  placing  your  advertising  message  in  our  three  key 
issues  tied  to  this  great  industry  event!  ^ 

A  ♦  -A 

E&fP  Planning  Issue  — '  Nay  13, 1989  This  issue,  published  a  month  before 

the  main  event,  is  a  favorite  among  conference  attendees.  It  is  in  the  format  of  a  pullout  section 
within  the  regular  E&P  issue  and  is  used  by  our  readers  to  plan  their  convention  time.  It  lists  the  exhibi¬ 
tors  and  what  they  will  be  featuring  at  their  booths  with  special  emphasis  on  "what's  new  "  in  the  industry. 
Your  ad  here  will  reach  high-quality  prospects  who  plan  their  time  carefully  and  will  therefore  ensure  high- 
quality  traffic  at  your  exhibit.  Additionally,  your  ad  here  promotes  your  products  and  services  to  the  entire  list 
of  newspaper  products  and  service  buyers  who  subscribe  to  and  receive  E&P  regularly. 

SPECIAL  OFFER  —  rind  out  about  our  "Exhibitor's  Personal  Memo"  offer  for  the  Planning  Issue!  It’s  a 
new  feature  designed  to  bring  manufacturers  and  buyers  closer  together.  Call  your  local  EdCPad  rep  and  get  all 
the  details!  ^  Closings:  Space  —  May  1,  Ad  Material  —  May  3 

•  •  ♦ 

EfifP's  Conference  Issue  —  June  lO,  1989  This  "at  the  show"  issue 

will  be  distributed  at  the  conference  (in  both  exhibit  halls)  and  of  course,  it  will  go  to  the  complete 
list  of  E8fP  subscribers.  This  issue  gives  your  ad  message  added  exposure  because  it  will  have  an 
impact  on  quality  buyers  at  the  show  as  well  as  those  who  couldn't  make  it  to  the  show  —  our  regular 
subscribers.  The  PIEWS/TEC  environment  of  this  issue  provides  the  ideal  showcase  for  your  products 
and  enhances  your  ad  message  both  with  conference  attendees  and  at  newspaper  plants  around  the 
country.  Closings:  Space  —  May  30,  Ad  Material  —  June  1 

EfifP's  Post  Conference  Issue  —  June  17,  1989  Your  ad  in 

this  issue  serves  to  welcome  your  prospects  home  and  immediately  reminds  them  of  what 
they  saw  at  your  booth.  Your  ad  here  utilizes  the  techniques  of  a  sales-call  follow-up  leaving  a 
strong  impression  on  the  minds  of  the  returning  attendees.  The  editorial  focus  is  on  the  high¬ 
lights  of  the  conference,  giving  your  ad  the  right  setting  to  impress  those  prosf)ects  who  did 
3t  attend  the  conference.  Closings:  Space  —  June  7,  Ad  Material  —  June  9 


Ensure  greater  impact  on  buyers  and  prospects 
with  a  strong  and  focused  advertising  campaign 
in  all  three  EStP  "TEC"  issues! 
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Comic  strips  on  AiDS  spark  controversy 

Voonesbury’  series  is  criticized  and  praised  by  newspapers 


By  David  Astor 

Only  a  few  newspapers  dropped 
part  of  the  just-completed  “Doones- 
bury”  series  about  AIDS,  but  the 
three-week  sequence  still  sparked 
plenty  of  controversy. 

Universal  Press  Syndicate  had 
reports  of  three  papers  pulling  at  least 
some  of  the  series  —  the  Montreal 
Gazette,  Bergen  County  (N.J.)  Rec¬ 
ord,  and  Saranac  Lake  (N.Y.)  Adi¬ 
rondack  Enterprise.  Garry  Trudeau’s 
Pulitzer  Prize-winning  comic  has 
approximately  900  clients. 

The  second  week  of  the  March  27- 
April  15  sequence  was  the  most  con¬ 
troversial,  with  the  strips  featuring  a 
good  deal  of  black  humor  about  the 
deadly  disease  (see  accompanying 
art). 

These  April  3-8  comics  were  the 
ones  dropped  by  the  Montreal 
Gazette.  Editor  Mark  Harrison  said 
he  understood  that  people  with  AIDS 
—  and  people  facing  other  kinds  of 
adversity  —  might  use  “gallows 
humor”  among  themselves  to  try  to 
cope.  But  he  added  that  individual 
strips  that  week  could  be  interpreted 
as  “making  jokes  at  the  expense”  of 
those  with  AIDS. 

Harrison  said  he  had  no  problem 
with  the  April  10-15  segment  when  he 
saw  it  about  a  week  after  making  the 
decision  to  drop  the  April  3-8  strips. 
“It  became  quite  clear  that  Garry 
Trudeau’s  intentions  were  to  sym¬ 
pathize  and  empathize  with  AIDS  vic¬ 
tims,  not  to  poke  fun  at  them,”  stated 
Harrison. 

During  the  third  week  of  the  series, 
the  Dr.  Rudy  Klein  character  tells 
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The  April  4  and  April  6  strips  by  Garry  Trudeau. 


Joanie  Caucus  that  Andy  Lippincott 
(the  friend  she’s  visiting  who  has 
AIDS)  “uses  humor  to  soften  the  rage 
he  feels  and  to  help  him  face  the 
abyss.  I  encourage  it,  because  AIDS 
care  is  about  helping  people  cope, 
helping  them  die  with  dignity  ....  I 
play  straight  man,  and  we’re  both 
screaming  inside,  but  it’s  better  than 


‘Kartoon  Kritic’  offers 
capsule  film  reviews 

A  cartoon  which  reviews  each 
week’s  major  motion  picture  releases 
is  being  syndicated. 

Recent  movies  covered  include 
Crossing  Delancey,  Dangerous  Liai¬ 
sons,  Farewell  to  the  King,  Fletch 
Lives,  Her  Alibi,  Lean  on  Me,  New 
York  Stories,  Skin  Deep,  The  Acci¬ 
dental  Tourist,  The  Adventures  oj 
Baron  Munchausen,  The  Fly  II,  The 
Naked  Gun,  Three  Fugitives,  True 
Believer,  and  Twins. 

“Kartoon  Kritic”  —  which  cur¬ 
rently  appears  in  the  Los  Angeles 
Reader  and  other  papers  —  is  by  Seth 
Feinberg.  He  began  the  feature  last 
August,  and  does  it  one  to  three  times 
a  week. 

Feinberg  is  based  at  P.O.  Box  293, 
Brookline,  Mass.  02146. 


going  mad.” 

Harrison  reported  that  about  210 
readers  phoned  or  wrote  the  Gazette, 
which  has  180,000  weekday  and 
274,000  Saturday  circulation,  after 
the  paper  pulled  the  strips.  Most  criti¬ 
cized  the  dropping  of  “Doonesbury,” 
but  among  the  few  supporters  of  the 
paper’s  action  was  a  person  with 
AIDS,  said  Harrison. 

Many  Gazette  readers  accused  the 
paper  of  censorship,  but  Harrison 
said  the  Gazette  each  day  gets  many 
more  stories  and  other  material  than  it 
can  use,  and  thus  always  makes 
choices  about  what’s  published  and 
what’s  not. 

But  Montreal  Daily  News  publisher 


Mixed  on  'Mississippi.' 
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James  Duff  said  he  does  think  the 
Gazette  was  guilty  of  censorship. 
“And  I  hate  censorship  in  any  form,” 
he  declared. 

The  Daily  News  —  a  year-old  paper 
that  has  about  20,000  circulation  so 
far  —  ran  an  article  about  the 
“Doonesbury”  controversy  April  3. 
Accompanying  the  piece  were  the 
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April  3-8  strips  that  the  Gazette  had 
opted  not  to  carry. 

City  editor  David  Wimhurst  said 
the  Daily  News  felt  that  printing  the 
six  comics  was  important  to  the  story, 
and  added  that  the  paper  did  not  run 
one  strip  a  day  as  a  “Doonesbury” 
client  would.  The  Daily  News  doesn’t 
subscribe  to  T rudeau  ’  s  comic ,  but  is  a 
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There  are  some  youngsters  who  enjoy  the  wheel  thing. 

‘Rockwood’  strip  is  being  offered 


Jonathon  D.  Smith 


“Rockwood,”  a  comic  revolving 
around  a  middle-class  family  of  four, 
is  being  offered. 

The  self-syndicated  strip’s  title 
character  is  a  “smart-aleck”  kid  who 
has  felt  neglected  by  his  parents  since 
his  baby  brother  Chatsworth  was 
born.  Rockwood  expresses  this 
frustration  in  various  humorous 
scenes. 

“Rockwood”  is  by  Jonathan  D. 
Smith,  who  was  born  in  California  but 
grew  up  in  Maryland.  In  1987,  he 
graduated  with  a  bachelor  of  fine  arts 
degree  from  the  Otis/Parsons  School 
of  Design  in  Los  Angeles.  Smith  now 
works  as  a  free-lance  illustrator. 

The  cartoonist  —  whose  comic  cur¬ 
rently  appears  in  the  Florida  Sentinel- 
Bulletin  and  Houston  Defender  —  is 
based  at  1829  W.  25th  St.  #6,  Los 
Angeles,  Calif.  90018. 


Several  features  from  Continental 


Several  new  features  are  being 
offered  by  Continental  Features/Con¬ 
tinental  News  Service. 

Among  them  are  the  political  car¬ 
toons,  caricatures,  and  humor  panels 
of  “Portfolio”  cartoonist  William  F. 
Pike.  They  are  available  in  various 
packages  ranging  from  once  a  week  to 
five  times  a  week. 

Also  available  for  the  next  year  is  a 
weekly  country-by-country  human- 
rights  profile  by  “Freedom  Watch” 
columnist  Glenn  Church.  The  writer, 
who  recently  completed  fact-finding 
and  analysis  work  on  the  Soviet 
Union,  bases  his  column  on  indepen¬ 


Universal  customer. 

Universal  was  not  pleased  with  the 
paper’s  decision  to  print  the  six  strips, 
and  sent  out  a  letter  discussing  legal 
action  and  its  intent  to  seek  monetary 
damages. 

“If  they  fine  us.  I’ll  pay  the  fine,” 
Duff  said.  “I’ll  take  my  lumps.”  But 
he  stated  that  the  principle  of  fighting 
—  and  reporting  about  —  censorship 
was  more  important  than  a  copyright 
violation. 

Universal  vice  president/editorial 
director  Lee  Salem,  talking  about  the 
content  of  Trudeau’s  AIDS  series, 
said:  “1  think  he  handled  the  situation 
very  sensitively  and  humanely.” 

In  a  column,  St.  Paul  Pioneer  Press 
&  Dispatch  editor  Deborah  Howell 
wrote,  “The  AIDS  strips  affected  me 
more  than  anything  he  has  ever 
done.”  She  also  noted  that  she  had 
talked  with  Trudeau  about  why  he  did 
the  strips,  and  that  the  cartoonist  had 
said,  “i  feel  ashamed  that  I  couldn’t 
find  a  way  to  get  at  it  earlier.  1  had  a 
hard  time  finding  the  right 
approach  ....  In  order  to  under¬ 
stand  and  come  to  terms  with  it,  I  had 
to  strip  i»  of  its  taboos,  to  attack  the 
fear  and  ignorance  by  laughing  in  its 
face.”  And  Trudeau  added  that  AIDS 
patients  “are  fellow  human  beings 
(Continued  on  page  40) 


dent  research  and  Amnesty  Interna¬ 
tional  information. 

Continental  has  also  signed  Wis¬ 
consin-based  feature  writer  Ann  Mat¬ 
tes  to  author  a  domestic  and  foreign 
travel  column  called  “The  Happy 
Wanderer.”  Hattes  has  written  for 
the  Federal  Times,  and  currently 
serves  as  Midwest  regional  director  of 
the  International  Food,  Wine  and 
Travel  Writers  Association. 

Continental  —  which  plans  to 
establish  a  business-service  office  in 
Washington,  D.C.  —  is  based  at  341 
W.  Broadway,  Suite  265,  San  Diego, 
Calif.  92101. 


HOW  TO  BREED 
READERS. 


Start  with  the  May/June  romance  of 
our  MOTHER'S  OAY/FATHER'S  DAY 
MINI.  It's  just  one  of  our  25  Special 
Feature  P^kages.  And  it's  fill^ 
with  13  mom-and-pop-inspired 
articles,  plus  art.  When  it  comes  to 
increasing  readership,  it's  in  our 
genes. 

Call  toll-free  800-445-4555  for  our 
family  tree  (or  table  of  contents). 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
diet  the  package  that  ties  up  reader- 
ship  and  revenues. 
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SYNDICATES/NEWS  SERVICES 


LAT-WP  introduces  service  for  smaiier  newspapers 


A  new  compact  newswire  for 
smaller  papers  has  been  created  by 

(Continued  from  page  39) 
with  mothers,  fathers,  friends.” 

Howell  also  wrote  that  “a  staff 
member  active  in  gay  male 
causes  .  .  .  pointed  out  that  comics 
dealing  with  AIDS  are  common  in  gay 
publications.” 

Reaction  among  AIDS  and  gay 
organizations  was  mixed.  Salem  said 
one  AIDS  organization  contacted 
Universal  about  getting  copies  of  the 
“Doonesbury”  series,  and  that  AIDS 
groups  convinced  the  Boston  Globe 
that  it  shouldn’t  pull  part  of  the  series. 

David  Shannon  of  the  Montreal 
AIDS  Community  Care  told  the  Mon¬ 
treal  Daily  News:  “People  with  AIDS 
are  usually  portrayed  as  passive, 
poster-child  victims.  At  least  in  the 
cartoons  the  person  has  some  sort  of 
strength,  humor,  and  life  .  .  .  .” 

Clarissa  Cunningham  of  the  Gay 
Men’s  Health  Crisis  told  the  New 
York  Daily  News  that  she  liked  some 
of  the  “Doonesbury”  AIDS  series 
but  that  Trudeau  on  April  4  (see  art) 
“made  the  people  who  have  been  suf¬ 
fering  the  most  the  butt  of  his  joke.  I 
doubt  very  much  whether  people  with 
lesions  would  find  this  very  funny.” 

Larry  Kramer  of  the  AIDS  Coali¬ 
tion  to  Unleash  Power  told  the  New 
York  Daily  News  that  Trudeau 
“seems  to  be  playing  on  all  the  ste¬ 
reotypes  gays  were  trying  to  erase  — 
hairdressers,  only  interested  in  fash¬ 
ion,  all  of  that.” 

Salem  said  Andy  Lippincott  is 
likely  to  appear  again  this  year  in  a 
home  environment. 


Medicare  fraud  series 
is  coming  from  MNS 

A  three-part  series  based  on  an 
eight-week  investigation  of  Medicare 
system  fraud  and  abuse  is  being 
offered  by  Maturity  News  Service  for 
the  week  of  April  17. 

The  series,  which  includes  photos 
and  graphics,  outlines  how  unscru¬ 
pulous  doctors  and  medical  supply 
salespeople  tap  the  nation’s  health¬ 
care  system  for  the  elderly  for  over  $1 
billion  a  year. 

United  Feature  Syndicate,  which 
syndicates  the  news  service,  said  the 
series  is  being  sent  to  all  120  MNS 
clients  and  offered  to  non-clients  on  a 
one-time  basis. 


the  Los  Angeles  Times-Washington 
Post  News  Service. 

The  “LAT-WP  Basic  Service”  — 
aimed  at  under-25, 000-circulation 
daily  papers  as  well  as  weekly  papers 
—  averages  25,000  to  30,000  words 
per  day  of  spot  news  and  features.  It  is 
available  via  satellite. 

LAT-WP’s  “General  Service” 


averages  100,000  words  a  day,  plus 
35,000  for  sports,  according  to  execu¬ 
tive  vice  president  and  editorial  direc¬ 
tor  Douglas  A.  Gripp. 

“There  are  numerous  smaller 
newspapers  over  the  years  that  have 
expressed  interest  in  LAT-WP  sto¬ 
ries,  but  who  felt  that  our  ‘General 
Service’  was  more  than  they  would 
need,”  said  Gripp. 


Milton  Caniff's  Col.  Steve  Canyon  comic  strip  character  has  retired  from  the  Air 
Force  with  full  military  honors.  In  on  Ohio  State  University  ceremony  earlier  this 
month.  Col.  Edward  T.  White  Jr.,  commander  of  the  Air  Force  ROTC  detachment 
at  OSU,  presented  Canyon's  retirement  certificate  to  Lucy  Caswell,  curator  of 
OSU's  Library  for  Communication  and  Graphic  Arts.  Also  presented  were 
Canyon's  medals,  uniform  with  service  ribbons,  personnel  file,  and  official  flight 
record.  Coniff,  a  1930  OSU  graduate  who  died  lost  April,  gave  many  of  his 
personal  papers  and  original  strips  to  the  Library.  He  created  'Steve  Canyon' 
after  doing  'Terry  and  the  Pirates.' 


'Ask  Shagg'  creator  Peter  Guren  is 
shown  with  some  of  the  entries  from 
over  100,000  youngsters,  grades  K-3, 
who  participated  in  the  Weekly  Read¬ 
er's  Zoo  and  Aquarium  Month  Poster 
Contest.  The  United  Feature  Syndicate 
cartoonist  will  choose  the  winning  sub¬ 
mission,  which  will  become  a  poster 
displayed  at  numerous  zoos  and 
aquariums  during  the  month  of  June. 
The  winner  will  receive  an  all-expenses 
paid  trip  to  the  Audubon  Zoo  in  New 
Orleans.  Zoo  and  Aquarium  Month  is 
sponsored  by  the  American  Association 
of  Zoological  Parks  and  Aquariums, 
which  has  made  Guren's  Shagg  E. 
Dawg  character  its  'spokespup.'  (Photo 
by  Jill  M.  Coder.) 


tne  surroundina  ground  with 
a  ho«  and  lava!  off.  Covar  tha 
bads  wrih  a  2*  to  4*inch  layar 
of  manura,  compost  or 
fartilizad  paat. 

■  Tamp  and  firm  bads'  sidas 


■  Maka  pathways  the  width 
of  an  iroft  raka.  they  can  ba 
covarad  with  grass  dippings 


Block  Planting 

■  Use  large,  sprawling  vegetables,  such  as  corn  or 
tomatoes. 

■  Restrict  width  of  block  to  4  feet  for  easy  access. 

■  Prepare  beds  a  week  or  two  before  planting. 

■  Plant  close  together  so  that  vegetables  just  touch 
each  other  when  they  mature. 


'Garden  Tips'  has  been  introduced  by 
Copley  News  Service  as  part  of  its 
Home  &  Gardens,  Fillers  &  Graphics, 
Good  Life,  and  Variety  packages.  The 
infographic  —  which  can  stand  alone 
or  illustrate  Copley's  weekly  'Back¬ 
yard  Gardener'  column  —  is  drawn  by 
Dan  Clifford  of  the  Miami  Herald. 
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TECHNICAL  BRIEFS 


N.C.  daily  expands 
Triple-I  system 

The  Greensboro  (N.C.)  News  & 
Record  has  expanded  its  Information 
International  Inc.  display  ad  produc¬ 
tion  system  with  two  3810  Laser 
Pagesetters,  two  Sun  3/50-based  clas¬ 
sified  processors,  a  3700  InfoScan 
broadsheet  laser  scanner  supported 
by  an  Artwork  Preparation  Station, 
an  Image  Network  Processor  for 
graphics  database  management  and  a 
VideoPrint  laser  ad  proofer  to  supply 
advertisers  with  11"  x  17"  proofs. 

The  3810s  output  1000-lpi  broad¬ 
sheets  in  a  minute  with  text,  graphics 
and  halftones.  The  Pagesetters 
include  APS  emulation,  for  produc¬ 
tion  of  editorial  and  classified  galleys 
from  front-end  data  in  APS-ICL  for¬ 
mat,  and  triple-I’s  PostScript  server, 
which  functions  with  the  3810  for 
recording  PostScript  images  within  a 
broadsheet  page  at  a  page-per-min- 
ute  speed. 

Classified  processors  work  with 
Greensboro’s  System  Integrators 
classified  pagination  system  to  pro¬ 
duce  pages  with  text  and  graphics  and 
complement  existing  triple-I  Ad  Sta¬ 
tus  Reporting  software  for  ad  produc¬ 
tion  tracking. 

The  initial  order,  eight  Sun  3/60- 
based  Ad  Makeup  Stations,  will  go  in 
this  spring.  The  additional  order  will 
be  installed  in  the  fall. 

The  3810  offers  full  overlap  of  ras¬ 
ter  image  processing  and  page  imag¬ 
ing,  selectable  resolutions  of  800-1200 
Ipi,  film  transport,  color  registration 
and  real-time  halftone  screen  genera¬ 
tor  for  100-mesh  broadsheet  color 
separations  at  a  page-per-minute  rate. 
According  to  triple-I,  orders  for  the 
3810  laser  pagesetter,  introduced  last 
summer,  now  exceed  $3  million,  or 
three  times  the  company’s  forecast. 

Dow  Jones  IS 
offers  new 
on-line  service 

Dow  Jones  Information  Services 
now  offers  Corporate  Ownership 
Watch  on  its  News/Retrieval  on-line 
service. 

Produced  by  Invest/Net  Inc.,  the 
new  service  features  summaries  of 
SEC  filings  by  individuals  or  groups 
owning  more  than  5%  of  a  company’s 
stock,  as  well  as  summaries  of  their 
tender  offer  filings.  It  also  includes 


information  on  stock  transactions  and 
holdings  of  corporate  insiders  (offic¬ 
ers,  directors  or  10%  owners)  previ¬ 
ously  available  in  News/Retrieval’s 
Insider  Trading  Monitor.  '' 

Users  can  research  complete  own¬ 
ership  information  for  more  than 
7,000  publicly  held  companies  and  all 
filings  by  an  individual  or  group. 
Watch  users  can  also  see  which 
stocks  show  the  highest  level  of 
insider  buying  and  selling  over  the 
previous  three  months. 

Philadelphia  papers 
buy  satellite 
print  plant  site 

Philadelphia  Newspapers  Inc.  has 
agreed  to  buy  the  site  of  a  former 
coke-processing  plant  in  Upper 
Merion,  Pa.,  for  construction  of  a 
satellite  printing  and  distribution 
plant.  PNI,  publisher  of  the  Inquirer 
and  the  Daily  News,  said  it  is  com¬ 
pleting  environmental  and  other  tests 
on  50  acres  in  Montgomery  County, 
northwest  of  Philadelphia. 

No  purchase  price  was  disclosed. 

Larry  Marbert,  operations 
research  and  planning  vice  president 
at  PNI,  said  the  new  plant  is  expected 
to  be  operating  in  three  or  four  years, 
according  to  a  report  in  the  Inquirer. 

He  said  approval  was  sought  for 
construction  of  up  to  850,000  square 
feet  of  building  space,  which  would 
also  house  vehicle  maintenance  facili¬ 
ties.  No  determination  was  made  of 
how  much  of  PNI  printing  or  how 
many  of  the  company’s  3,700  employ¬ 
ees  would  be  moved  to  the  new  plant. 

The  Inquirer  reported  that  PNI 
contracted  with  Rockwell  Interna¬ 
tional  for  engineering  work  related  to 
color  printing  and  “has  tentatively 
ordered”  an  undetermined  number  of 
new  presses. 

“We  have  signed  a  letter  of  intent 
for  Goss  Colorliners,”  Marbert  told 
E&P. 

PNI  may  acquire  presses  from  the 
Detroit  Free  Press  if  that  paper  (like 
the  Inquirer,  a  Knight-Ridder  Inc. 
property)  is  not  permitted  to  follow 
through  on  a  previously  approved 
joint  operation  with  Gannett’s  Detroit 
News.  Knight-Ridder  has  said  it 
would  close  the  Free  Press  if  a  JOA  is 
not  ultimately  approved. 

A  publishing  business  source  based 
in  downtown  Philadelphia  said  that 
the  suburban  plant  would  replace  the 
existing  downtown  production  facil¬ 
ity,  that  it  is  “certainly  the  under¬ 


standing  everyone  has.” 

Marbert,  however,  told  E&P  that  a 
decision  has  yet  to  be  made  concern¬ 
ing  the  amount  of  press  capacity  that 
would  go  into  a  suburban  plant. 

Marbert  said  construction  of  new 
office  facilities  was  unrelated  to  pro¬ 
duction/distribution  relocation  and 
that  business  and  editorial  functions 
would  remain  in  their  current  offices 
for  up  to  five  years.  He  mentioned 
building  downtown  (on  existing  com¬ 
pany  property  or  elsewhere)  or 
becoming  a  tenant  at  a  new  downtown 
location  as  possibilities. 

Irish  Echo  buys 
DTI  system 

Digital  Technology  International 
reported  the  sale  of  a  classifed  ad 
system  to  the  56,00()-circulation  Irish 
Echo,  in  New  York  City. 

The  installation  will  include  a 
Cubix  six-user  system  with  85MB 
hard  drive,  60MB  tape  backup  and 
800K  floppy  disk  drive,  classified  ad 
software  and  two  Compaq-based 
AdTaker  workstations  from  DTI. 


“FED-UP” 

By  Don  Feder 


Cutting.  Biting.  Just  plain 
“Fed-Up.”  That’s  Don  Feder, 
the  Boston  Herald's  outspoken 
columnist:  the  journalist 
Boston  liberals  most  love  to 
hate. 

Find  out  by  trying  his  twice-a- 
week  column — available  by  mail  or 
AP  DataFeature  wire. 

For  more  information  or  a  free  trial 
subscription,  just  write  Andy 
Seamans  at  Heritage  Features 
Syndicate,  214  Massachusetts 
Ave.,  N.E.,  Washington,  D.C. 
20002,  or  phone  directly  at  (202) 
543-0440. 
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Shop  talk 


(Continued  from  page  52) 


that  the  Herald  did  not  focus  on  why 
the  police,  the  family  and  the  media 
treated  Tiffany’s  case  so  differently 
and  responded  so  quickly. 

On  the  same  day  Ellis  called  Fra¬ 
zier,  Patrick  Sessions  called  officials 
at  WPLG-Channel  10,  ABC-TV’s 
Miami  affiliate.  It  covered  the  story 
that  weekend. 

News  director  Mike  Sechrist  said 
Sessions’  well-known  name  played  a 
big  part  in  deciding  whether  to  cover 
the  story,  but  station  officials  and 
reporters  are  still  debating  whether 
they  went  overboard  covering  the 
story. 

“He  certainly  got  more  coverage 
than  any  other  missing  child’s 
parent,”  Sechrist  noted.  “Were  we 
manipulated  by  him?  I  think  manipu¬ 
lated  is  too  strong  a  word.  The  guy 
was  able  to  get  publicity  because  of 
who  he  was.  He  was  media-savvy  and 
he  had  the  tools  to  generate  public¬ 
ity.” 

The  Associated  Press  in  Miami  also 
picked  up  the  story.  Gary  Clark, 
Florida  bureau  chief,  pointed  out  that 
other  factors  besides  Sessions’  com¬ 
munity  prominence  prompted  the 
news  service  to  follow  the  story. 

“She  disappeared  off  a  [nearby] 
state  university  campus,”  he  said. 
“That  in  itself  makes  news.  Members 
kept  demanding  more  stories.  We 
have  to  cover  it  so  we’re  competi¬ 
tive.” 

Clark  said  the  AP  tried  to  balance 
the  story  by  running  comments  from 
other  people  with  missing  children 
and  pointing  out  Sessions’  influence. 
He  said,  though,  he  does  not  know  if 
the  AP  were  coerced  by  the  force  of 
Sessions’  media  blitz. 

“Does  the  president  manipulate  the 
media?”  he  asked. 

While  some  state  newspapers  and 
tv  stations  were  rushing  to  report  the 
story,  some  held  off.  A  Florida 
Times-Union  reporter,  Larry  Schnell 
of  the  Gainsville  bureau,  wrote  a 
story  the  day  after  Tiffany  disap¬ 
peared,  but  editors  decided  not  to  run 
it. 

The  newspaper’s  policy  is  to  cover 
missing  persons’  reports  only  when 
police  suspect  foul  play.  Editors  ran 
the  AP  first  story  three  days  after  her 
disappearance  on  an  inside  page  of 
the  state  section,  but  only  after 
checking  with  the  FBI  to  make  sure  it 
was  involved. 

Frederick  W.  Hartman,  Times- 
Union  executive  editor,  said  in  retro¬ 
spect  the  newspaper  may  have  lost 


the  jump  on  the  story  that  other  media 
got,  but  indicated  he  believes  the  pol¬ 
icy  is  a  good  one:  “I  think  it’s  a  good 
rule  and  it  keeps  us  out  of  a  lot  of 
trouble  and  unnecessary  use  of  pre¬ 
cious  space,  ft’s  a  cushion.  If  you  do  it 
for  one,  you  have  to  do  it  for  all.” 

Mann  said  the  wide  coverage  has 
brought  more  attention  to  missing 
persons’  cases  and  has  helped  in  the 
search  for  Tiffany  or  her  remains. 
Officials  have  gotten  more  than  1 ,000 
phone  calls. 

“There’s  been  a  steady  stream  of 
phone  calls,  but  no  major,  significant 
leads,”  he  said.  “I  wish  there  were.” 

Critics 

(Continued  from  page  15) 

papers  are  “reactive  and  rarely 
active,”  reporting  late  on  major  sto¬ 
ries  such  as  race,  energy,  environ¬ 
ment,  immigration  and  consumerism. 

Most  of  these  subjects,  Simons 
said,  are  first  disclosed  in  books  by 
such  authors  as  the  late  Rachel  Car- 
son  and  Ralph  Nader. 

He  also  criticized  publishers  who 
participate  in  community  projects  and 
sit  on  civic  boards. 

“Good  citizenship  can  get  you  into 
hot  soup,”  he  warned.  “The  news¬ 
paper’s  professional  integrity  can  be 
compromised.  Newspapers  should 
not  engage  in  anything  more  than 
gathering  and  publishing  news.” 


Legal 


(Continued  from  page  29) 

procedures”  in  giving  notice  of  pri¬ 
vate  meetings. 

The  correspondents  suggested  that 
lawmakers  follow  the  example  of 
California  city  councils  and  boards  of 
supervisors,  which  publicly 
announce  the  times  of  private  meet¬ 
ings,  the  agenda,  and  the  particular 
law  that  allows  such  secret  gather¬ 
ings. 

“We  strongly  believe  that  the  pub¬ 
lic  interest  will  be  served  by  a  clear, 
tightly  constructed  legislative  open 
meetings  policy  that  conforms  to 
existing  law  and  leaves  little  doubt 
about  the  propriety  of  any  closed  ses¬ 
sion,”  the  letter  stated. 

It  was  signed  by  Jerry  Gilliam,  Los 
Angeles  Times  correspondent  and 
president  of  the  association,  and  all  its 
members.  Also  signing  was  Don  Car- 
son,  president  of  the  Central  Califor¬ 
nia  Chapter  of  the  Society  of  Profes¬ 
sional  Journalists. 


Letters 

(Continued  from  page  7) 


these  two  agencies  were  joined 
together  with  the  Life-saving  Service 
to  form  the  modem  Coast  Guard. 

Often  our  history  goes  untold 
because  we  lack  the  notoriety  of  other 
services.  Coast  Guard  history  is  the 
story  of  heroes:  Joshua  James  saved 
lives  until  the  age  of  75;  Signalman 
Douglas  Munro  won  the  Medal  of 
Honor;  lightkeeper  Katie  Walker 
rescued  more  than  20  people. 

We  are  eager  to  assist  writers  and 
photographers  in  exploring  any 
aspect  of  Coast  Guard  history.  While 
I  cannot  provide  personnel  to  conduct 
research,  we  are  willing  to  guide  writ¬ 
ers  to  the  correct  sources,  and  offer 
what  other  assistance  we  can. 

P.A.  Wolf 

(Wolf  is  Lieutenant,  U.S.  Coast 
Guard,  Public  Affairs  Officer,  by 
direction  of  tbe  Commander  First 
Coast  Guard  District.  He  can  be 
reached  at  617-223-8515.) 


Batten 

(Continued  from  page  1 1) 


would  be  a  sign  of  journalistic  weak¬ 
ness  and  that  they  should  be 
respected  and  nothing  else. 

“Respect  is  indispensable,  but  it’s 
not  enough,”  Batten  said.  “In  these 
days  —  in  addition  to  respect  —  I 
shamelessly  admit  that  I  also  covet 
affection  for  our  newspapers.  I  want 
them  to  be  warm  and  caring,  funny 
and  insightful,  and  human  —  not  just 
honest  and  professional,  as  critical  as 
those  qualities  are.”  , 


Eucalyptus 

(Continued  from  page  35) 


however,  market  its  pulp.  Other  pro¬ 
ducers  believed  to  be  growing 
eucalyptus  did  not  return  calls. 

If  the  quickly  renewable  pulp 
source  can  cut  papermakers’  raw 
materials  cost,  Rydelius  said  any  con¬ 
sequent  reductions  in  pulp  and  paper 
cost  would  not  only  depend  on 
demand  but  on  how  much  eucalyptus 
is  planted  in  the  years  ahead.  Whether 
it  will  someday  become  the  paper  in 
newspapers  remains  to  be  seen. 

He  said  that,  although  Simpson’s 
project  was  a  large  one  for  a  single 
company,  as  far  as  the  price  of  pulp  is 
concerned  “on  a  worldwide  scale,  it 
probajbly  doesn’t  mean  a  thing.” 
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Classifled  Advertisinn 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


AUTO  ROAD  TEST  COLUMN  w/photo, 
weekly.  Free  -  need  exposure,  not 
money.  (714)  761-3204  or  2770  W. 
Lincoln,  No.  49,  Anaheim,  CA  92801. 


COMPUTERS 


COMPUTER  TRENDS-700  words, 
weekly.  Reviews,  tips,  trends.  Excellent 
advertiser  draw.  Features  also  available. 
THE  BROKERAGE,  (619)  739-9305. 


WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 


We  Give  a  lot  to 
Thomas  Edison  -  if  it 
wasn’t  for  him,  we’d 
be  watching  television 
by  candlelight. 

Milton  Berle 


SILVER  ROOTS  -  Commentary  with  a 
maturity  tilt.  Humor.  Controversy.  A 
little  wisdom.  A  lot  of  hollering.  Topical. 
Weekly.  750  words.  Details:  M.M. 
Milbrath,  1349  Douglas,  Flossmoor,  IL 
60422.  (312)  799-6360. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


FREE  FEATURES,  Columns  and  Fillers 
-  Senior  Interest,  Health,  Finance  and 
more,  camera  ready,  9  and  12  pica. 
Free  with  copy  of  your  paper.  Newspap¬ 
er  Feature  Report,  Box  A-1206,  Lans- 
downe,  PA  19050. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


POLITICAL 


ISLAMIC  FUNDAMENTALISM 
Iranian-American  doctoral  student  of 
politics  offers  timely  and  original  prob¬ 
ings  with  focus  on  impact  on  the  West 
and  Israel  that  can  be  attuned  to  events 
as  they  occur.  Religio-political  surveys 
of  Muslims  and  Jews  in  America  also 
available.  Length  of  essays  can  vary 
according  to  need.  Samples  free;  fees 
negotiable.  S.A.M.  Gha'emi,  PO  Box 
1387,  Arlington,  VA  22210-0687. 


BUSINESS  OPPORTUNITIES 


UNUSUAL  OPPORTUNITY 

FOR  AN  ENTREPRENEURIAL 
NEWSPAPER  EXECUTIVE 

This  may  be  your  best  opportunity  to 
assume  a  major  operating  role  for  a 
metro  newspaper  in  a  desirable  West 
Coast  location  in  partnership  with  a 
respected  journalist.  Minimum 
$500,000  required  in  form  of  ^uity/ 
debt  for  significant  equity  position  to 
match  investment  by  present  principal. 
Potential  for  exceptional  appreciation. 
Established  community  newspaper  with 
highly-regarded  news/editorial  product 
and  remarkable  standing  and  accep¬ 
tance  among  its  readers.  In  an  era  of 
increasing  samesness,  "corporatiza¬ 
tion,”  and  chain  control  of  the  press, 
this  newspaper  has  been  singled  out  for 
its  community  commitment,  editorial 
integrity,  and  practical  idealism.  It  will 
take  a  rare  breed  to  seize  and  follow 
through  on  this  opportunity.  Prime 
requisites  are  vision,  character,  a  steel 
spine,  plus  hands-on  knowledge  and 
understanding  of  profitable  newspaper 
operations.  It  is  unlikely  there  exists 
more  than  one  "right  person.”  I  am 
hoping  he  or  she  will  read  this  ad  and 
respond  fully  and  in  confidence  and  be 
available  promptly  for  a  face-to-face 
meeting. 

Box  3737,  Editor  &  Publisher. 


Management  Buyout  and  ESOP  financ- 
ing  programs  for  experienced 
publishers,  managers  and  employees  of 
newpaper,  magazine  and  communica¬ 
tion  operations.  Confidential  inquiries 
welcome:  James  Martin  &  Associates, 
Suite  1(X)0,  65  E.  State  St.,  Columbus, 
OH  43215.  (614)  889-9747. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Senrice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. _ 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consu  Itants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  641 1 1 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  ^uth  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


Classified  Advertisers:  If  you  don’t  see  a  category  that 
fits  your  needs,  please  call  us  at  (212)  675-4380. 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  8937  Laguna  Place  Way 
Elk  Grove,  CA  95758 
(916)  684-3987 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokera^-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


Aerospace  Trade  Paper.  Southern  Cali¬ 
fornia.  3  years  old.  Profitable  price 
$300,000.  Box  3756,  Editor  & 
Publisher. 


UNDERSTAND  THE 
SHOPPER  INDUSTRY 

If  you  are  Intereated  in  the  Shopper 
Industry  you  need  this  book.  SpedAc 
free  paper  information 


^Industry  Overview 

To  Order: 

Send  $65  to 
John  T.  Cribb 
Lake  Edith  PuUishtng 
Box  1220.  Townaent,  MT  59644 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


A  TERRIFIC  OPPORTUNITY! 
SpMialty  Newspapers 
1-Major  national  trade  publication  serv¬ 
ing  material  handling  industry.  1988 

fross-$500K. 

-Washington,  DC  based  monthly  serv¬ 
ing  Federal  Government  employees. 
1988  gross-$450K.  Contact;  W.B. 
Grimes  &  Company,  (301)  564-1311. 


CALIFORNIA  WEEKLIES:  Paid  circula¬ 
tion,  lots  of  legals,  great  potential,  print 
shop,  $295,000,  $75,000  down;  New 
Town,  new  paper,  super  start  on  big 
future,  $350,000;  Pine  Trees,  good 
people,  profitable  paper,  $197,000 
gross,  steal  it  for  $125,000;  Near  the 
u>ast,  well-established,  making  money. 
Central  California,  $625,000.  Bruce 
Wright,  Media  Consultant,  8937  Lagu¬ 
na  Place  Way,  Elk  Grove,  CA  95758, 
(916)  684-3987. 


FIFTEEN  TEXAS  WEEKLIES  for  sale, 
most  because  of  retirement  with  no 
children  to  carry  on.  $5,000  down  to 
$500,000  down,  send  for  list.  Many 
owner-financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Bivo.,  Austin,  TX  78703.  (512) 
476-3950. 


FLORIDA  WEST  COAST  WEEKLY.  Write 
editorial  product,  no  competition, 
4,300  paid,  4-5  pages  of  legals,  gross¬ 
ing  $400,000  1989,  profitable,  good 
franchise  in  expanding  market,  owners 
retiring.  Write  Box  3675,  Editor  & 
Publisher. 


HAWAII  “  Fast  growing  shopper.  40% 
growth  in  1988.  Well  established. 
Much  of  market  untapped.  Health 
causes  sale.  Price  $625,C)00.  Terms 

WESTERN  DAILY  -  Good  growth. 
Stable  economy.  Up-to-date  plant.  Very 
profitable.  Owner  wishes  to  relocate, 
will  consider  part  trade  of  large  weekly 
in  west.  Price  $1.7  million. 

SOUTHWEST  OREGON  WEEKLY  - 
Small  town  weekly  with  large  shopper 
operation.  Divorce  causes  sale. 
$525,000  gross.  Price  $390,000. 
Terms. 

NORTHWEST  COASTAL  WEEKLY  - 
Growing  resort  area.  Newspaper  and 
tourist  publications.  Only  a  few  of  these 
left.  $200,000  price.  Terms. 

NORTHWEST  WEEKLY  -  Stable  agri¬ 
cultural  area.  Great  climate.  Perfect 
team  opportunity.  $250,000.  Terms. 

SPOKANE  AREA  WEEKLY  -  Nice  rural 
living.  Perfect  for  couple.  $110,000 
price.  Terms. 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  OR  97708 
(509)  786-4470 
FAX  number  (509)  786-1779 


High  growth  market.  Competitive  county 
seat.  Close  to  metro  area.  $950,000 
gross,  $150,000  cash  flow.  Western 
US.  Jim  Webster  (214)  722-3030. 


MONTHLY  BINGO 
NEWSPAPER 
$1500  -  $4000 

Opportunity  to  own  your  own  franchised 
newspaper  at  unusually  low  initial 
investment  compared  to  potential 
profit!  Call  us  re:  Cleveland,  Cincinnati, 
New  Orleans,  Dallas,  Atlanta,  Minnea¬ 
polis,  Norfolk,  Pittsburgh,  Chicago, 
Maine,  and  other  markets.  Call  collect 
(206)  527-4958  or  write  Bingo  Bugle 
Development,  7522  -  20th  NE,  Seattle, 
WA  98115. 
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OREGON  WEEKLY 

Great  location,  top  equipment,  perfect 
for  couple,  priced  well  below  gross, 
$25,000  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


SAN  FRANCISCO  BAY  AREA 
New  weekly.  30,000  plus  circulation. 
Excellent  potential.  Established  staff 
and  major  accounts.  Well-established 
in  community  and  county.  Publisher, 
PO  Box  620447,  Woodside,  CA  94062. 

Small  newspaper  group... North  Central 
Texas  Owner  retiring... Three  twice 
weeklies... Two  weeklies... Beautiful 
modern  plant. ..4  unit  press... properties 
located  in  same  county. ..10,000-1- 
paid... Terms. 

Always  wanted  to  own  your  own  news¬ 
paper...  Progressive  rural  community  of 
18,000  popu  lat  ion  ...  Week  ly 
paper...280(J -I-  paid... $220, OOO 
ross... Great  terms.. North  Central 
exas. 

BILL  ACKERMAN,  INC. 

PO  Box  336 
Graham,  Texas  76046 
(817)  549-4008 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 

WEEKLY  FREE  want  ad  publication.  21 
years  old.  Gross  $750,000.  Excellent 
cash  flow.  Strong  profit  track  record. 
Owner  ready  to  retire.  No  family  to  take 
over.  Can  operate  without  owner  partici¬ 
pation.  Central  CA.  Write  Publisher, 
Bulletin  Board,  PO  Box  4220,  Fresno, 
CA  93744. 


WEEKLY  located  in  beautiful  Hawaii 
grossing  $1,600,000.  Profitable,  good 
growth,  terms  negotiable.  Phone  (814) 
454-7103,  ask  for  David  Else. 


The  method  of  the 
enterprising  is  to  plan 
with  audacity  and  execute 
with  vigor. 

Christian  Bovee 


NEWSPAPERS  WANTED 

Consider  selling  your  newspaper  and 
have  a  circulation  of  over  4,000.  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


INVESTORS  SEEK  dailies/weeklies  in 
growing  markets.  Current  management 
can  retain  role,  if  desired.  Send 
samples,  financials  in  confidence.  Seri¬ 
ous  inquiries  only.  Box  3743,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telelmarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Inquire  about  our  fresh  approach.  Cana¬ 
da's  foremost  authority  in  circulation 
telemarketing  is  now  available  in  the 
U.S.A.  Jeff  Blenkarn  (514)  227-6478. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


_ CONSULTANTS _ 

D.M  D.  CONSULTING  GROUP 
Professional  consultation  in  all  phases 
of  newspaper  operations.  Market 
assessment  and  strategic  plans  in 
advertising,  marketing  and  circulation: 
Complete  confidence,  (204)  682-2719 

PRODUCTION  MAIL-SYSTEMS, 
TRAINING  AND  POSTAL 
TROUBLESHOOTING. 

W.H.  BELL  (312)  349-6307. 


PRESS  TIME  AVAILABLE 

We  specialize  in  flexies  trimmed  and 
glued  on  press.  Non-heat  or  sheet-fed. 
Up  to  1  million  daily.  We  also  have 
mailing  and  trucking.  Contact  Dale  at 
l-(800)  843-6805. 


SERVICE  &  REPAIR 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

CAMERA 

Horizontal  camera  and  light  Spartan  1 
(no  lens  or  vacuum  pump)  Macbeth 
Model  1  size  04.  Quartz  lamp  set  up 
total  $2,000.  Call  or  write  Ron  Darr, 
North  Shore  Weeklies,  2  Washington 
Street,  Ipswich,  MA  01938. 

(508)  356-5141. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTERS 


Changing  over  your  computer  system? 

Other  companies  can  use  your  old 
terminals.  Cleat'  your  storage  space 
AND  make  a  profit  by  advertising 
them  HERE,  in  E&P  Classifieds. 
Call  (212)  675-4380. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

108  Baldwin  CNTVR;  6/1  Muller  MLR 
227S  inserter  (818)  885-5995. 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827, 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

INSERTERS 
6-24P  Harris 
329  Kansa 
Both  in  use  daily. 

In  great  condition 
Perfect  for  smaller  paper 
Call  for  video  demo 
tape-information. 

RALPH  LONG 
l-(715)-833-9257 


Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


The  Classified  Pages  of  EDITOR  & 
PUBLISHER  move  mountains...of 
equipment,  supplies,  services...for 
the  newspaper  trade.  Call  us,  when 
you  need  Classified.  (212)  675-4380 


EDITOR  &  PUBLISHER  for  April  15,  1989 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


FOR  SALE:  Harris  parts  tor  2500  and 
2200  systems.  Call  (201)  265-2448. 

HARRIS  1480  TERMINAL,  $900;  • 
HARRIS  MICROSTOR  1250.  $1000; 
HARRIS  330  TYPESETTER,  $2000; 
BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. _ 

ONE  SYSTEM  PE  TERMINALS;  8’s 
$750,  12’s  $1250,  28's  $1650.  Save 
on  PCB's  at  tialf  of  manufacturer  price. 
90  day  warranty.  We  will  repair  your 
CPU  spare  PCB's. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


AVAILABLE  NOW 

8  Units  Hoe  Color  Convertible  and  1 
Unit  Hoe  Colormatic.  Converted  to 
Dalgren  Dilitho  -  1976.  8  semiautoma¬ 
tic  40”  RTP  and  1  Hoe  fully  automatic 
RTP.  All  running  belt  tension.  GE  Press 
Drive  and  Controls.  1  double  2:1  folder 
and  1  single  2:1  folder.  Cutler  Hammer 
heavy  duty  wire  conveyor.  All  well  main¬ 
tained.  Telephone  Sam  Jenkins  (717) 
291-8604  or  write  Lancaster  Newspap¬ 
ers,  Inc.,  PO  Box  1328,  Lancaster,  PA 
17603. 


CARY  PASTERS 
Six  used 

Priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  Int’l  Press 
Sales:  (913)  362-8888  or  tlx  804294. 
For  Sale:  Harris  V22  4/u  w/JFl  1  double 
parallel;  1983  8/u  Hantscho  Mark  IV; 
1981  Solna  Distributor  III  w/F25  fold  & 
S96  sheeter;  1981  4/u  Hantscho  Mark 
IV;  1964  5/u  Hantscho  combo  folder 
TEC  ovens  2  Butlers  $85,000. 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  URBANITE 

22”  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4”  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45”  reels 
New  GE  drives  in  1984 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4” 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (9 1 3)  492-62 1 7 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


Classified  Advertising 
(212)  675-4380 


GossC-150,  Urbanite,  1985,  4  high,  1 
floor  unit,  30,000  I.P.H.,  excellent 
condition.  With  or  without  Heat-Set 
package.  Can  be  viewed  in  operation  in 
St.  Louis. 

BELL-CAMP  INCORPORATED 
(201)  492-8877 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


HARRIS  NEWSPAPER  WEB 

V-15A:  Five  (5)  units 
Complete  rebuilt  units 
Complete  rebuilt  folder  and  drive 
Available  for  immediate  shipment 

V-15A:  Add-on  units  (vintage  1978) 
Continuous  inker 
Circumferential  register  top  side 

V-25:  Eight  (8)  units 
Available  as  complete  press  system 
or  as  add-on  units. 

Folders:  JF-10,  JF-1,  JF-7 
Goss:  One  SSC  folder  and  drive. 

These  press  systems  are  owned  by  EGS 

Americas,  Inc.  and  are  available  on  an 

”as-is”  basis  or  completely  rebuilt. 

EGS  AMERICAS 
90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  Is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7- Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  sC  folder  1968/74 

5- Unit  Community,  SSC  folder  1978 

5- Unit  Community,  SSC  folder  1980 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

8- Unit/twin  folder  Suburban  S-2000 
series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  jF7  folder  1977  excel¬ 
lent  condition 

4- Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

3- Unit  Vanguard  31” 

MISCELLANEOUS 

4- Unit  Web  Leader,  “as-is”  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


MULLER-Martini  Model  227  newspap¬ 
er  inserting  machine.  4  into  1, 
$15,000.00.  Robertson  500  Lowbed 
camera  w/Carlson  Sharpshooter.  Logee 
film  processor  24BQ  B/0.  Call  Cheryl 
(215)  741-3263. 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
(206)  387-0097. 


HARRIS  V-2S  FOR  SALE 

Nice  clean  press,  run  in  commercial  printing 
operation,  impeccably  maintained.  6  units, 
rollstands,  JF 10  folder,  Gregg  imprinter,  full 
page  compensators.  $375,006 
Al%  2  custom  built  webb  aligners  for  sale 
$5,000. 

Contact  John  Cay* — 612-252-6500 
MaxvMlI  Conanunicatlona 


HELP 

WANTED 


ACADEMIC 


/Vssistant  Professor/Journalism 
SAINT  MICHAEL’S  COLLEGE 

Saint  Michael's  College  in  Winooski, 
Vermont  seeks  a  full-time,  tenure-track, 
assistant  professor  of  Journalism  for 
anticipated  position  to  begin  in 
September,  1989.  Candidates  should 
be  able  to  teach  in  both  the  broadcast¬ 
ing  and  the  print  areas.  Courses  could 
include  broadcast  news  writing,  produc¬ 
tion  and  direction;  reporting;  mass 
communications  and  society;  history  of 
journalism,  and  international  journal¬ 
ism.  Computer  and  desktop  publishing 
experience  helpful.  Qualifications: 
Master’s  degree  (Ph.D.  or  ABD 
preferred),  full-time  professional  exper¬ 
ience,  evidence  of  successful  teaching 
at  the  college  level.  Saint  Michael’s  is  a 
college  with  a  strong  dedication  to  the 
liberal  arts.  The  Journalism  Department 
offers  a  full  major  with  advanced 
courses  in  print,  broadcasting,  public 
relations  and  photojournalism.  Review 
of  applications  wi  I  begin  April  15  and 
will  continue  until  an  acceptable  candi¬ 
date  is  identified.  Send  letter,  resume 
and  the  names  of  three  references  to 
Director  of  Personnel,  Saint  Michael's 
College.  Winooski,  VT  05404.  SAINT 
MICHAEL’S  COLLEGE  IS  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


JOURNALISM:  University  of  Central 
Florida  -  The  School  of  Communication 
invites  applications  for  a  Visiting  Assis¬ 
tant  Professor  in  Journalism.  Desired 
teaching  areas  are  Mass  Communica¬ 
tion  Law  and  some  combination  of 
News  Reporting,  Public  Affairs  Report¬ 
ing,  Feature  Writing.  Freelance  Writing 
or  Editorial  Writing.  This  is  a  one 
academic  year  appointment  to  begin 
August,  1989.  Master’s  degree 
required,  Ph.D.  or  very  near  preferred 
plus  professional  or  teaching  experi¬ 
ence.  Salary:  competitive.  Application 
deadline  is  June  15,  1989.  Write  to: 
James  Welke,  Director,  School  of 
Communication,  University  of  Central 
Florida,  Box  25000,  Orlando,  Florida 
32816.  EEO  Affirmative  Action 
Employer. 


Western  Washin^on  University 
Department  or  Journalism 
Visiting  assistant  professor  or  lecturer, 
1-year  beginning  September  15th  for 
1989-90  academic  year.  Teaching  writ¬ 
ing  and  reporting  courses,  possibly 
Introduction  to  Mass  Media  or  similar 
subjects;  advising  twice-weekly  campus 
newspaper.  Work  closely  advising 
students;  contribute  to  department  and 
university.  Minimum  5  years  of  signific¬ 
ant  professional  experience;  M.A.  or 
Ph.D.  Salary  competitive.  Closing  date 
is  May  15,  1989  or  until  filled.  Submit 
letter  of  application,  vita  and  three 
references  to;  Lyle  E.  Harris,  Chair, 
Department  of  Journalism,  Western 
Washington  University,  Bellingham,  WA 
98225,  (206)  676-3246.  AA/EOE 


What  do  we  live  for  if 
it  is  not  to  make  life  less 
difficult  for  each  other? 
George  Eliot 
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HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADMINISTRATIVE 

CONTROLLER ' 

Challenging  Controller  position  at  a 
60,000  plus  daily  newspaper  in  eastern 
lower  Michigan.  Candidate  must  have  at 
least  5  years  experience  as  a  controller 
or  chief  accounting  officer  at  a  daily 
newspaper.  MBA  or  CPA  is  a  plus.  We 
are  a  dynamic,  growing  organization. 
Competitive  salary  and  benefits  Please 
forward  your  confidential  reply  to  Box 
3707,  Editor  &  Publisher. 

GENERAL  MANAGER 

We're  looking  for  a  GM  with  broad  news¬ 
paper  advertising  and  administrative 
experience  to  manage  one  of  our  largest 
companies  publishing  5  newspapers 
twice  weekly  in  St.  Louis  with  a  circula¬ 
tion  of  145,527.  Excellent  compensa¬ 
tion  package  to  include  company  car. 
Send  resume  with  cover  letter  to: 

Gary  Cunningham 

Director  of  Marketing 

Suburban  Journals 

1714  Deer  Tracks  Trail 

St.  Louis,  MO  63131 

CONTROLLER 

America's  largest  suburban  newspaper 
group  seeks  an  experienced  controller. 

As  the  no.  1  financial  officer,  you  will 
direct  a  staff  of  accounting,  accounts 
receivable  and  data  processing  mana¬ 
gers.  The  publishing  operation  includes 
34  Wednesday  and  21  Friday  newspap¬ 
ers  and  3  daily  newspapers  and  are 
managed  through  technologically 
advanced  IBM  and  Sll  computer 
network. 

The  candidate  should  have  8-10  years 
of  managerial  experience  primarily  in 
the  newspaper  industry;  a  CPA  certicate 

GENERAL  MANAGER/ 

SALES  MANAGER 

Excellent  opportunity  with  growing 
company  for  a  confident  self-starter.  We 
need  someone  to  supervise  an  outside 
sales  staff  plus  coordinate  a  52,000 
weekly  direct  mail  operation.  Know¬ 
ledge  of  sales  training,  motivation,  job 
printing  and  3rd  class  mail  a  must. 
Excellent  salary,  incentives  and  bene¬ 
fits.  Call  CBA  Distribution  Network,  ask 
for  Melissa  Park  (516)  694-6699. 

is  a  plus. 

We  are  a  dynamic  and  growing  organiza¬ 
tion  and  offer  an  excellent  salary  and 
benefit  package.  Please  forward  your 
confidential  reply  to  Mr.  C.T.  Marschel, 
President  and  CEO;  Suburban  News¬ 
papers  of  Greater  St.  Louis;  1714  Deer 
Tracks  Trail;  St.  Louis,  MO  63131. 

MAJOR  NEWSPAPER  in  Northeastern 
Ohio  seeking  Assistant  Employee  Rela¬ 
tions  Manager.  Must  have  knowledge  of 
salary  administration,  benefits  admi¬ 
nistration,  training  and  development 
and  all  other  aspects  of  employee  rela¬ 
tions  with  at  least  5  years  experience  in 
the  personnel  field.  Experience  with 
computerized  personnel  system  desir¬ 
able.  Excellent  starting  salary  and 
exceptional  benefits  package.  Resume 
should  be  sent  tO:  Box  3744,  Editor  & 
Publisher. 

GENERAL  MANAGER 

We're  looking  for  a  hi-energy,  hands-on 
GM  to  lead  our  company  (which  just 
completed  its  third  record-breaking 
year)  to  even  greater  heights.  Our  7 
weekly  newspapers  are  quality  products 
serving  some  of  NYC's  finest  upscale 
neightorhoods.  Continuing  expansion  is 
planned,  with  new  publications  slated 
for  1989-90.  This  is  an  unusual  oppor¬ 
tunity  with  excellent  salary  plus  bonus 
package.  Send  letter  (with  salary  history 
and  career  objectives)  and  resume  to  Ed 
Weintrob,  Publisher,  Brooklyn  Paper 
Publications,  26  Court  Street,  Brook¬ 
lyn,  NY  11242. 

MARKETING  DIRECTOR  -  31,000 
circulation  PM  daily,  with  20,000  tree 
weekly,  ready  to  put  real  emphasis  on 
marketing.  Seek  strong,  experienced 
leader  to  supervise  and  work  with  adver¬ 
tising  and  circulation  managers  plus 
new  managing  editor.  Generous  salary 
plus  bonus.  Send  resume  and  salary 
history  to:  John  Laing,  Butler  Eagle,  PO 
Box  271,  Butler,  PA  16003. 

PUBLISHER 

Established,  fast-growing,  midwest 
publishing  corporation  seeks  exper¬ 
ienced  publisher.  Knowledge  of  adver¬ 
tising,  sales,  and  marketing  essential. 
Send  resume  and  salary  history  tO:  PO 
Box  1052,  Fort  Dodge,  Iowa  50501.  Or 
for  further  information,  call  l-(800) 
247-2000,  Ext.  1114. 

GENERAL  MANAGER 

Zone  2  weekly  is  seeking  an  exper¬ 
ienced  general  manager  with  a  proven 
track  record  of  generating  sales  in  a 
competitive  market.  Complete  P&L 
responsibilities.  Competitive  salary, 
incentivj  and  benefits  package  Please 
send  resume  in  strictest  confidence  to 
Box  3719,  Editor  &  Publisher. 

GENERAL  MANAGER 

Jewish  community  newspaper  seeks 
individual  with  excellent  management 
experience.  Will  oversee  editorial, 
advertising  and  administration  while 
developing  new  sources  of  ad  revenue. 
Excellent  salary,  bonuses  and  benefits 
package.  Resume,  salary  history,  work 
samples  to  Joint  Publication  Commit¬ 
tee,  Jewish  Federation  of  North  Jersey, 

1  Pike  Dr.,  Wayne,  NJ  07470. 

PUBLISHER  for  small,  growing  weekly 
group  in  competitive  midwest  suburban 
metro  area.  Opportunity  for  young 
person  on  the  way  up.  Responsible  for 
all  facets  of  the  operations  with  empha¬ 
sis  on  sales  and  marketing.  Report  to 
general  manager  of  small  daily  group. 
$20,000  salary  with  unusually  good 
bonus  potential.  Send  letter  and 
resume  to  Box3753,  EditorA  Publisher. 

COMMUNICATIONS  MANAGER 

New  York  Times  Syndication  Sales  Corp.  seeks  a  self¬ 
starting  problem-solver  to  manage  transmission  to  clients, 
and  internal  operations.  Must  have  hands-on  knowledge  of 
data  communications,  satellite  transmission,  PCs,  phone 
systems,  faxes,  printers,  telex,  etc.  Strong  customer  liai¬ 
son.  Resume  &  letter  to:  Personnel  Dept.,  NYT  Syndica¬ 
tion  Sales,  130  Fifth  Ave.,  NYC  10011. 


HELP  WANTED 


ADVERTISING 


AD  DIRECTOR 

If  you  know  sales  and  love  selling;  if  you 
can  train  sales  people  and  motivate  and 
manage  them,  Straus  Communications 
needs  you!  We're  looking  for  an  organ¬ 
ized,  results-oriented  manager  with 
hands-on  sales  experience  to  lead  our 
growing  sales  team  and  help  with  all 
revenue  producing  aspects  of  our  week¬ 
ly  newspaper  group  based  in  Orange 
County,  New  York.  Interested?  Rush 
your  resume  and  compensation  require¬ 
ments  tO:  J.  Straus,  1414  Avenue  of  the 
Americas,  New  York,  NY  10019. 


AD  MANAGER 

Small  town  Zone  5  daily  has  excellent 
opportunity  for  a  person  who  can  lead 
by  example  and  motivate  eager  staff  of 
six  sales  people.  Successful  candidate 
will  head  sales  effort  for  combination  of 
advertising  buys  including  daily,  week¬ 
ly,  and  TMC  circulation.  We  seek  an 
individual  who  combines  an  enthusias¬ 
tic,  aggressive,  and  creative  attitude 
with  the  know-how  to  lead  our  advertis¬ 
ing  department.  Person  could  be  an 
assistant  on  larger  paper  who  wants  to 
run  the  show.  Replies  confidential, 
send  letter,  resume  and  salary  require¬ 
ments  to  Box  3752,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 

PENNYSAVER  Magazine,  southeastern 
Michigan's  fastest  growing  shopper  is 
looking  for  a  proven  Advertising  Sales 
Manager.  Candidate  must  have  a 
winning  track  record  and  be  able  to 
prove  it.  Send  resume  with  salary 
requirements  to  PO  Box  46505,  Mount 
Clemens,  Ml  48043. 


ADVERTISING  PROS 
Wanted  in  Ohio  and  Northern  New 
Jersey  for  expanding  monthly  publica¬ 
tion  group.  Sales  and  supervisory  exper¬ 
ience  necessary.  In  return  you  will  own 
a  piece  of  the  action.  Send  resume  plus 
cover  letter  to  Michael  J.  Murrray, 
Publisher,  Business  Digest,  2449  Golf 
Road,  Philadelphia,  PA  19131. 


ADVERTISING  SALESPERSON 
Experienced  salesperson  to  join  our 
expanding,  progressive  sales  team  in 
Kanasas'  fastest  growing  market. 
University  town,  good  quality  of  life. 
Candidate  will  generate  new  business 
from  major  advertisers  in  Lawrence- 
Topeka-Kansas  City.  Submit  resume, 
cover  letter,  salary  history  and  refer¬ 
ences  to:  Gene  Armstrong,  Advertising 
Director,  Journal  World,  PO  Box  888, 
Lawrence,  KS  66044-0888. 


ADVERTISING  MANAGER 
For  recently  launched  NY-based  racing 
publication.  Daily  paper  covers  NY,  PA, 
NJ,  MD  with  plans  for  CA  by  June.  Appl¬ 
icant  must  be  NY-based.  Respond  to 
ESRAC  Publishing,  Box  274  Canal  St. 
Station,  New  York,  NY  10013. 


ADVERTISING  DIRECTOR 

Immediate  opening  at  our  34,000 
circulation  daily  in  the  dynamic  Chicago 
area.  Unique  opportunity  to  head  our 
30-person  classified,  retail  and  general 
advertising  staff.  This  is  an  outstanding 
opportunity  for  a  proven  sales  profes¬ 
sional  with  the  ability  to  direct  and 
motivate  a  staff  as  well  as  deal  effec¬ 
tively  with  our  largest  accounts.  Excel¬ 
lent  base  salary  plus  bonus  plan  with 
profit-sharing  and  an  outstanding  fringe 
benefit  package.  If  this  is  the  right  job 
for  you,  you'll  know  it  -  if  you  are  the 
right  person  for  the  job,  we'll  know  it. 
Send  resume  with  salary  history  to: 

D.  Ray  Wilson,  Publisher,  Daily  Courier- 
News,  300  Lake  St.,  PO  Box  531, 
Elgin.  IL  60121. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
37,000  Daily  and  Sunday  in  excellent 
market  has  an  opening  for  an  aggressive 
Ad  Director.  Good  people  skills,  positive 
attitude  and  a  self-starter  is  a  must. 
Degree  in  advertising  or  marketing 
preferred,  but  not  required.  Compensa¬ 
tion  in  the  high  '50s.  Send  resume  and 
cover  letter  tO: 

Gary  Cunningham 
Director  of  Marketing 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 


ADVERTISING  MANAGER 

We  are  looking  for  someone  who 
believes  that  service  pays  off  in  sales. 
You  will  build  a  sales  effort  and  train  a 
four-person  team  for  the  only  weekly  in 
a  beautiful  Zone  8  metro  area  of 
400,000,  where  retail  sales  exceed  $3 
billion.  We  are  a  start-up,  so  you  must 
have  street  smarts,  weeklies  experience 
and  communication  and  organizational 
skills.  Salary,  commission,  benefits. 
Send  resume,  references,  salary 
requirements  to  Box  3751,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Successful  weekly  New  Jersey  news¬ 
paper  group  seeks  hard-working  pro  who 
can  motivate  staff.  Budgeting  skills 
required.  Competitive  market.  Attrac¬ 
tive  salary,  incentives  plan,  benefits 
package.  Room  for  career  growth.  Send 
resume,  including  salary  history  to: 

D.  Thaler,  Greater  Media  Newspapers, 
One  Register  Plaza,  Shrewsbury,  NJ 
07702.  E.O.E. 


CLASSIFIED  SALES  MANAGER 
needed  for  America's  fastest  growing 
newspaper.  Must  have  previous  experi¬ 
ence  in  phoneroom  operations  and 
knowledge  of  front  end  system.  Best 
candidate  will  possess: 

-  Strong  motivational  skills 
-  Leadership  qualities 
-  Creative  talent 

Telemarketing  and  Recruitment  Adver¬ 
tising  experience  a  big  plus.  Good  salary 
and  excellent  company  benefits.  Send 
resume  and  salary  requirements  to: 

Jim  Hollenbeck,  C.A.M. 

The  Palm  Beach  Post 
PO  Box  24700 
West  Palm  Beach,  FL  33416 

Equal  Opportunity  Employer 

CLASSIFIED  AD  MANAGER 
For  outstanding  group  of  Chicago  subur¬ 
ban  newspapers.  Top  compensation 
package  rewards  competitive  market 
skill  with  fine  salary,  performance 
bonuses,  profit  sharing  and  more.  Great 
staff  and  backup  services.  Write  stating 
current  earnings.  Box  3734,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Due  to  recent  staff  promotion,  our 
company  is  looking  for  a  highly  moti¬ 
vated  and  creative  classified  advertising 
manager  for  cur  12,500  AM  daily. 
Excellent  opportunity  for  an  exper¬ 
ienced  manager  or  an  aggressive  sales¬ 
person  making  the  move  to  manage¬ 
ment.  Send  resume  to  Kevin  Mead, 
Warren  Times  Observer,  PO  Box  188, 
Warren,  PA  16365. 


CREATIVE  SERVICES 
Advertising  copy  writer  with  design 
smarts  to  head  3-person  in-nouse  agen¬ 
cy.  Our  goal  is  to  create  newspaper 
campaigns  that  excite  readers  and 
attracts  customers  for  advertisers  who 
want  the  best.  Modern  facilities  in 
attractive  capital  city  with  great  fishing, 
boating  and  outdoor  recreation.  Send 
cover  letter  and  resume  to  Paula 
Redmann,  Human  Resources  Manager, 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502.  Application 
deadline  April  28th,  1989. 
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HELP  WANTED 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 

Needed  for  22,000  circulation,  6-day- 
a-week,  award-winning  daily  in  central 
NH.  Will  supervise  staff  of  15  in  a  grow¬ 
ing,  highly  successful  market.  If  you 
have  management  experience,  are  a 
motivated  person  looking  for  a  success¬ 
ful  career  in  newspapers,  let  us  hear 
from  you.  Send  resume  and  salary 
requirements  to  John  Ebbets,  Concord 
Monitor,  PO  Box  1177,  Concord,  NH 
03301. 


Graphically-oriented  Rocky  Mountain 
weekly  seeks  experienced  ad  salesper¬ 
son  to  fill  out  staff  of  three.  Highly 
competitive  market,  great  lifestyle. 
Write:  SELLETT,  Jackson  Hole  News, 
PO  Box  7445,  Jack.son,  WY  83001. 


IMMEDIATE  OPENING  for  experienced, 
dynamic  Display  Advertising  Manager 
who  is  not  afraid  to  work  and  make 
money.  Send  resume  to  Smith,  PO  Box 
5329,  Jacksonville,  AR  72076. 


RETAIL  ADVERTISING 
SALES  MANAGER 

An  East  Coast  daily  newspaper  is  seek¬ 
ing  an  advertising  sales  management 
professional  to  take  over  the  leadership 
and  direction  of  the  retail  advertising 
department.  You  will  be  responsible  for 
the  local  R.O.P.  ad  sales  of  the  news¬ 
paper.  The  responsibilities  of  this  posi¬ 
tion  include  supen/ision  of  a  sales  staff 
of  ten,  hiring  and  training  salespeople, 
contact  with  important  accounts,  and 
coordination  with  other  advertising 
sales  departments.  The  qualified  candi¬ 
date  will  have  the  ability  to  manage 
pMple,  a  solid  understanding  of  mark¬ 
eting  and  advertising,  sales  training 
skills,  good  selling  skills  and  the  ability 
to  apply  them  in  sales  calls,  the  ability 
to  meet  with  top  advertising  marketing 
executives,  proficiency  and  fluency  in 
the  English  language,  accuracy  in  spell¬ 
ing  and  the  ability  to  achieve  and  main¬ 
tain  effective  working  relationships. 
Advertising  media  sales  exprience  of  a 
minimum  of  four  years  and  advertising 
sales  management  of  two  years  are  a 
must.  We  offer  company  paid  health, 
life,  dental  and  optical  benefits,  a 
pension  plan,  vacation  and  holidays. 
Starting  salary  is  commensurate  with 
experience.  Attractive  bonus  plan  in 
addition  to  salary.  This  is  a  unique 
opportunity  to  prove  your  advertising 
sales  management  ability  in  a  competi¬ 
tive  newspaper  market  situation.  Please 
send  your  resume,  or  call: 

Jim  Passage 
Passage  &  Associates 
10001  Fourth  Ave.,  Suite  3200 
Seattle,  WA  98154 
(206)  622-3330. 


RETAIL  SALES  MANAGER 

Major  metropolitan  newspaper  has  an 
opening  as  a  retail  sales  manager.  Look¬ 
ing  for  talented,  bright,  aggressive  up- 
and-comer  to  lead  our  five-person  major 
account  team  in  one  of  America’s  most 
dynamic  markets.  Must  have  a  proven 
record  of  top-notch  achievements  with 
major  accounts  and  be  strong  in  presen¬ 
tation  building,  broadcast  strategies, 
research  and  competitive  sales.  Mini¬ 
mum  of  three  years  newspaper  advertis- 
ing  management  experience  and 
college  degree  preferred.  Competitive 
salary  and  excellent  benefits  package. 
Send  resume  to  Sacramento  Bee, 
Personnel  Department,  PO  Box  15779, 
Sacramento,  CA  95852.  EEO. 


SALES  MANAGER 

Publisher  of  catalogs  for  malls  and 
retailers  seeks  experienced  manager  for 
12-person  staff.  Fast  paced  growth 
opportunity.  Resumes  in  confidence  tO: 
President,  W.T.  Quinn,  Inc.,  285 
Davidson  Ave.,  Somerset,  NJ  08873. 


ADVERTISING 

CAREER 

OPPORTUNITIES 


We  may  have  your  next  career  opportunity 
for  consideration.  Give  us  a  call  today.  We 
assure  you  complete  confidentiality. 

The  following  are  selected  samples  of  cur¬ 
rent  openings: 

Ad  Director  $50,000f 

A  small  southeastern  daily,  group  owned, 
wants  to  hire  an  ad  director  who  has  at  least 
five  years  experience  in  a  similar  position  or 
number  two  person  at  a  larger  property  Staff 
of  fifty  in  a  growing  market 

Marketing/Research  $50,000 

Different  suburban  weekly  groups  are  inter¬ 
ested  in  people  to  direct  all  market  promo¬ 
tions  and  research.  Must  have  prior 
mewspaper  sales  experience,  an  ability  to 
create  sales  presentations,  and  build  data 
bases  Plus  degree 

Classified  Managers  $45,000+ 

Various  eastern  dailies  are  looking  to  hire 
classified  advertising  talent,  display,  or  tel¬ 
emarketers.  Requisites  strengths  are  staff 
motivational  skills,  promotions,  and  competi¬ 
tive  rate  card  structuring 

Ad  Director  $45,000 

An  East  (Doast  group  of  paid  weeklies  is 
seeking  someone  to  replace  their  ad  direc¬ 
tor,  Competitive  market  and  zoning  expe¬ 
rience  necessary.  Part  of  a  hungry  parent 
company  looking  to  hire  equally  aggressive 
managers  for  publisher  track. 

Retail  Zone  Managers  $40,000 

A  couple  of  suburban  weekly  groups  in  dif¬ 
ferent  parts  of  the  country,  well  established, 
are  expanding  their  ad  management  staff 
They  seek  people  with  proven  track  records 
in  major  account  sales,  team  building  in  ultra 
competitive  markets,  and  an  entrepreneurial 
flair.  Five  years  management  experience. 
Report  to  V.P.  Sales  and  direct  staff  of  ten  to 
fifteen  in  retail  advertising, 

(Note;  These  positions  indicate  maximum 
base  salary.  Each  is  subject  to  MBO  or 
commissions  as  part  of  total  compensation.) 


Call:  Andrew  A.  Huntley 

All  posiliont  fee  paid. 

Send  resume  or  call: 

Gordon  Wahls 
Executive  Search 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800 
or  (800)  523-7112 


HELP  WANTED 


ADVERTISING 


RECRUITMENT  ADVERTISING 
SALES  MANAGER 

Direct  Landon’s  nationally  based 
Recruitment  Advertising  Sales  Division. 
A  multi-million  category.  Key  agency 
sales  work.. .leadership  for  sales  staff... 
marketing  strategy  for  newspapers. 
Telemarketing  or  Classified  sales  exper¬ 
ience  valuable.  NYC  headquartered. 
Please  reply  in  confidence  tO:  Jon  Hick¬ 
ey,  Landon  Associates,  Inc.,  750  Third 
Avenue,  New  York,  NY  10(517.  Phone 
(212)  867-1112. 


ART/GRAPHICS 

ART  DIRECTOR 

Daily  legal  newspaper,  newly  re¬ 
designed,  seeks  layout  specialist  who 
can  creatively  use  photographs,  charts, 
illustrations.  Successful  candidate  will 
design  editorial  pages  and  special 
sections,  supervise  photographer  and 
create  graphics.  Daily  newspaper  exper- 
iece,  ATEX  training,  editorial  skills  a 
plus.  EOE.  Box  3738,  Editor  & 
Publisher. 


GRAPHICS  DEPARTMENT  MANAGER 

Interesting  opportunity  to  supervise/ 
manage  computerized  graphics  produc¬ 
tion  department.  Excellent  salary, 
growth  opportunity.  Zone  2.  Person 
should  be  familiar  with  ATEX,  C-TEXT, 
Harris,  CPS  or  other  compatible 
systems.  Please  send  resume,  cover 
letter  icniuding  current  salary  and  expe- 
catitions  to  Box  3740,  Editor  & 
Publisher. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 

The  Herald,  central  Connecticut's 
largest  afternoon  newsapaper,  with 
more  than  39,000  circulation  six  after¬ 
noons  a  week,  is  looking  for  a  strong 
Assistant  Circulation  Manager  for  our 
highly  competitive  market. 

The  candidate  should  have  extensive 
experience  in  city  circulation  with  a 
proven  record  of  accomplishments  and 
be  a  self-starter.  The  person  will  report 
to  our  circulation  manager. 

The  Herald  is  109  years  old,  still  family 
owned  and  located  in  New  Britain,  Ct 
equidistant  from  New  York  and  Boston. 
We  offer  a  competitive  salary  and  excel¬ 
lent  employee  benefits. 

Please  send  your  resume  in  complete 
confidence  to: 

Lindsley  Wellman 
President 
The  Herald 
One  Herald  Square 
New  Britain,  CT  06050 
EOE/M/F 


BRANCH  MANAGER 

We  are  currently  accepting  applications 
for  the  position  of  branch  manager  for 
our  circulation  department.  This  person 
will  be  responsible  for  overall  operations 
for  an  area  branch  office  which  will 
include  staffing,  subscription  sales, 
customer  service,  overseeing  distribu¬ 
tion  of  the  paper  and  maintaining 
branch  records.  We  are  looking  for  a 
newspaper  professional  who  has  3  years 
of  experience  in  circulation  and  has  a 
proven  track  record  in  the  newspaper 
industry.  We  offer  a  good  starting 
salary,  advancement  based  on  perfor¬ 
mance  and  excellent  company  benefits. 
Interested  applicants  should  apply  to: 

Austin  American-Statesman 
166  E.  Riverside  Drive 
Austin,  Texas  78704 
Hours  9-12,  M-F 
EOE 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
wanted  for  a  large  weekly  newspaper 
operation  northeast  of  Baltimore, 
including  THE  AEGIS  and  THE 
RECORD.  Should  be  an  experienced, 
hands-on  manager  with  knowledge  of 
sales.  Postal  regulations,  ABC,  collec¬ 
tions  and  setting  up  routes.  Send 
resume  and  salary  requirements  tO: 
Human  Resources  Dept.,  THE  AEGIS, 
PO  Box  189,  Bel  Air,  Maryland  21014. 


CIRCULATION  DIRECTOR 
Our  service  record  is  excellent,  but  we 
need  an  organized,  sales-oriented  self¬ 
starter  to  direct  our  growth  and  increase 
our  penetration.  This  is  a  management 
team  spot  for  a  person  with  experience 
in  home  delivery,  sales  crews,  telemark¬ 
eting  and  communication,  (iontact  Ed 
Darling,  The  Duncan  Banner,  PO  Box 
1268,  Duncan,  OK  73534. _ 

Circulation  Area  Managers  needed. 
73,000  daily  circulation.  Award¬ 
winning  newspaper.  All  benefits  and 
advancement  opportunities.  Zone  3. 
Call  Steve  (704)  252-5611  ext.  520. 

CIRCULATION  DIRECTOR 
Sought  for  20,000  western  Massa¬ 
chusetts  daily.  An  exciting  opportunity 
to  join  a  growing  independently  owned 
newspaper.  Requires  broad  circulation 
experience  and  strong  management 
skills.  Competitive  salary  benefits  and 
incentives.  Reply  to  Charles  Delrose, 
Co-Publisher,  Daily  Hampshire  Gazette, 
Box  299,  Northhampton,  MA  01061. 

CIRCUUTION  DIRECTOR 
The  Montgomery  Advertiser  and  Alaba¬ 
ma  Journal  have  an  immediate  opening 
for  circulation  director.  The  circulation 
director  is  directly  responsible  for  both 
the  morning  paper  (circ.  50,000)  and 
afternoon  paper  (circ.  17,000),  and 
their  combined  Sunday  edition  (circ. 
85,000).  We  are  part  of  the  Multimedia 
newspaper  group.  Send  resume  to 
Sallie  Reynolds,  Montgomery  Advertiser 
and  Alabama  Journal,  PO  Box  1000, 
Montgomery,  AL  36101-1000. 

CIRCULATION  MANAGER  for  12,500 
afternoon  and  Sunday  daily  with  twice- 
weekly  shopper  in  Hammond,  LA.  All 
distribution  by  motor  route.  Reply  to 
David  Frazer,  Daily  Star,  PO  Box  ll49, 
Hammond,  LA  70404. _ 

CIRCULATION  MANAGER 
Northcentral  Pennsylvania,  25,000 
Sunday  weekly  seeks  circulation  mana¬ 
ger  with  3-5  years'  experience.  Must  be 
aggressive,  sales  and  sen/ice  oriented 
self-starter.  Good  benefits.  Send 
resume  and  salary  requirements  to 
Joseph  A.  Subarton,  Assistant  General 
Manager,  The  Sunday  GRIT,  208  West 
Third  Street,  Williamsport,  Pennsylva¬ 
nia  17701. 


CIRCULATION  ZONE  MANAGER 

Sunny  Southern  California  major  metro 
has  an  opportunity  for  an  aggressive, 
se,f-motivated  and  upwardly  mobile 
Circulation  professional.  We  need  a 
person  who  can  manage  an  office  of  ten 
or  more  District  Managers  in  a  market 
which  requires  aggressive  sales  plan¬ 
ning,  a  keen  ability  to  service  custom¬ 
ers,  and  possesses  top-notch  communi¬ 
cation  and  people  skills.  If  you  are  inter¬ 
ested  in  the  opportunity,  send  resume 
to  John  Stump,  Home  Delivery  Mana¬ 
ger,  The  Orange  County  Register,  625 
North  Grand  Avenue,  Santa  Ana,  Cali¬ 
fornia  92701,  or  call  (714)  953-7751. 

DISTRICT  MANAGERS  come  to  sunny 
Florida.  I  am  looking  for  a  few  good 
DM’s  to  help  increase  our  circulation. 
We  have  25,000  today  in  a  booming 
market.  Salary  plus  mileage,  plus 
bonus.  This  is  an  entry-level  position 
with  an  excellent  chance  for  advance¬ 
ment  as  we  grow.  Call  Bob  Weber, 
(407)  461-2051,  Fort  Pierce,  FL. 
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CUSTOMER  SERVICE  MANAGER 
Single  Copy/Carrier 

Spend  80%  of  your  time  organizing  a 
dynamic  single  copy  network  for  a  group 
of  twelve  metro  weekly  newspapers  in 
the  Denver  area.  We  need  an  exper¬ 
ienced,  motivated,  individual  to  head 
up  this  exciting  area  of  newspaper 
sales.  Be  a  part  or  a  department  with  an 
exciting  future.  Send  your  credentials  to 
Bernie  Gitt,  Circulation  Director, 
Sentinel  Newspapers,  PO  Box  16008, 
Denver,  CO  80216.  Salary  in  mid-to- 
upper  $20's. 

DISTRICT  MANAGER 

The  Oakland  Press  is  seeking  outgoing, 
aggressive  individuals  who  are  able  to 
think  and  make  decisions  on  their  own. 
These  individuals  will  work  with  our 
carrier  force  and  must  be  strong  in 
sales,  carrier  recruitment,  account 
management  and  service.  Send  resume 
to  Circulation  Manager,  The  Oakland 
Press,  PO  Box  9,  Pontiac,  Ml  48056. 


HOME  DELIVERY  SALES  MANAGER 

The  Billings  Gazette,  a  58,000  AM 
daily  is  seeking  a  Home  Delivery  Sales 
Manager.  The  successful  candidate  will 
have  prior  newspaper  circulation  experi¬ 
ence,  outstanding  organizational,  time 
management  and  leadership  skills  and 
be  willing  to  travel.  Submit  application 
letter,  resume,  references  and  salary 
history  to  Human  Resources  Depart¬ 
ment,  The  Billings  Gazette,  PO  Box 
36300,  Billings,  MT  59107.  Applica¬ 
tion  deadline  is  May  3rd. 

Mid-sized  Ohio  daily  in  a  competitive 
market  seeks  experienced  and  know¬ 
ledgeable  circulation  manager. 
Successful  applicant  is  currently 
No.  2-person  on  mid-sized  or  metro  staff 
or  No.  1-person  in  a  smaller  market.  You 
must  be  able  to  document  aggressive 
leadership  in  your  present  position  as 
well  as  innovations  you  have  accom¬ 
plished.  We  are  seeking  the  most 
successful  promoter  of  a  quality 
product  we  can  find.  We  take  circula¬ 
tion  grovrth  very  seriously,  so  will  you.  A 
proven  track  record  of  successful 
management  and  follow-through  is 
essential.  Professional  (3)  and  personal 
(2)  references  must  be  furnished  with 
resume,  as  well  as  salary  history  and 
requirements.  Reply  to  Box  3749, 
Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
Looking  for  qualified  person  with  2-5 
years  proven  single  copy  experience 
including  management  experience,  to 
manage  daily,  single  copy  operation. 
Requires  excellent  communication 
skills,  budgeting  and  cost  justification, 
and  people  skills. 

If  you  possess  excellent  professional 
and  organizational  skills  and  seek  a 
rewarding  challenge  in  a  very  competi¬ 
tive,  fast-paced  environment,  we  offer 
an  attractive  salary,  benefits,  and  excel¬ 
lent  working  conditions.  Send  resume 
and  salary  history  to  Box  3730,  Editor  & 
Publisher. 


STATE  CIRCULATION  MANAGER 

Needed  for  Kansas'  largest  newspaper, 
(122,000  daily,  175,000  Sunday). 
Immediate  opening  for  an  assertive 
individual  with  strong  managerial  skills 
and  a  proven  sales  record.  Responsible 
for  both  home  delivery  and  single  copy 
growth.  Excellent  salary  and  benefits. 
Reply  to  Keith  Petty,  The  Wichita  Eagle- 
Beacon,  PO  Box  820,  Wichita,  KS 
67201-0820  or  call  (316)  268-6352. 


ADVERTISING  SOFTWARE 
DEVELOPMENTS/SUPPORT 
Tampa  based  software  development 
firm  needs  individual  with  advertising 
and/or  accounting  experience.  Data 
Processing  knowledge  a  plus.  Non¬ 
smoking  environment.  Send  resume  to 
Collier-Jackson,  Inc.,  Attn:  Personnel 
Manager,  3707  West  Cherry  Street, 
Tampa,  FL  33607. 


_ EDITORIAL _ 

ASSISTANT  MANAGING  EDITOR/ 
NEWS 

The  Lansing  State  Journal  is  seeking  an 
experienced  news/operations  editor  as 
we  get  ready  for  new  challenges  -  color, 
brighter  design  and  pagination  to  name 
a  few.  The  ideal  applicant  is  a  strong 
leader  and  organized  manager  with  a 
knack  for  bringing  out  the  best  in 
people  and  the  systems  they  use.  Page 
design  and  copy  editing  skills  a  must. 

This  is  a  great  opportunity  at  an  award¬ 
winning  newspaper  in  a  Big  Ten  college 
town  and  state  capital  community.  Top 
pay,  great  opportunity  for  advancement 
with  a  Gannett  newspaper. 

Send  resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 

ASSISTANT  SPORTS  EDITOR  needed 
for  87,000  AM.  We  are  looking  for  a 
copy-oriented  journalist  to  work  with 
reporters  from  the  genesis  of  ideas  to 
the  polished  final  product.  Four  or  more 
years  daily  experience  preferred.  Send 
three  most  challenging  editing  jobs  and 
a  note  explaining  what  made  that  work 
so  satisfying  to  Mark  Biaiczak,  Sports 
Editor,  The  Post-Standard,  PO  Box 
4818,  Syracuse,  NY  13221. 

ASSISTANT  DAYBREAK  EDITOR 
Knight-Ridder  newspaper  seeks  crea¬ 
tive,  dynamic,  community-minded  copy 
editor.  Showcase  your  talent  as  assis¬ 
tant  daybreak  editor  on  the  Centre  Daily 
Times'  lifestyles  desk.  You'll  help 
ensure  a  bright,  well-read  daybreak 
section  on  a  25,000-circulation  news¬ 
paper  in  a  college  town.  Send  resume, 
clips  to  Bob  Ashley,  Executive  Editor, 
Centre  Daily  Times,  PO  Box  89,  State 
College,  PA  16804, 

ASSOCIATE  EDITOR 
for  national  farm  business  monthly  to 
dig  into  leading  edge  management  and 
marketing  stories  of  a  small  staff  doing 
a  big  job  for  our  200,000  farm  readers, 
tracking  a  fast-changing  industry  in  a 
hotly  competitive  time.  Here's  your 
chance  to  focus  on  one  to  two  stories  a 
month.  Send  clips  and  resume  to: 
Claudia  Waterloo,  Editor-in-chief, 
FarmFutures  magazine,  330  E. 
Kilbourn  Ave.,  Milwaukee,  Wl  53202. 

ASSOCIATE  EDITOR 

Associate  Editor  needed  for  small  qual¬ 
ity  weekly  on  the  Maine  coast;  responsi¬ 
bilities  will  include  editing,  writing, 
layout:  photographic  and  darkroom 
skills  preferred;  send  resume,  writing 
samples,  and  references  to  Castine 
Patriot,  Box  205,  Castine,  ME  04421. 

A  TWICE-WEEKLY  newspaper  in  South¬ 
ern  California  is  looking  for  two  aggres¬ 
sive  reporters  and  a  copy  desk  editor 
who  want  to  move  to  one  of  the  fastest- 
growing  areas  on  the  West  Coast.  We're 
interested  in  recent  J-school  grads  who 
can  report,  reporters  or  copy  desk 
editors  looking  to  advance  their  careers 
and  those  who  want  to  join  a  growing 
paper  with  an  expanding  staff  Send 
cover  letter  and  resume  to  The  Califor¬ 
nian,  PO  Box  970,  Temecula,  CA 
92390. 


AWA^D-WINNING  Rocky  Mountain 
week^  seeks  experienced  reporter  to 
cover  county  government  issues.  Photo 
skills  preferred.  Write;  SELLETT,  Jack- 
son  Hole  News,  PO  Box  7445,  Jackson, 
WY  83001. _ 

BUSINESS  WRITERS  -  For  fast-growing 
state-wide  weekly.  Must  have  at  least  4 
years  experience.  Send  cover  letter, 
clips,  and  resume  to  Bill  Chronister, 
Editor,  Arizona  Business  Gazette,  PO 
Box  1950,  Phoenix,  AZ  85001. 


BUSINESS  EDITOR 

THE  NEW  HAVEN  Register,  140,000 
Sunday  and  daily  AM  paper  seeks 
experienced  editor  to  supervise  busi¬ 
ness  coverage.  Ideal  candidate  might 
be  assistant  at  metro  or  business  editor 
at  smaller  paper.  This  editor  will  super¬ 
vise  an  assistant  and  five  reporters  and 
will  hire  another  assistant  and  reporter 
to  help  launch  a  Business  Extra  section. 
New  Haven,  located  60  miles  from  New 
York  City  and  home  of  Yale  offers  a  wide 
range  of  business,  cultural  and  recrea¬ 
tional  activities.  Minorities  urged  to 
apply.  Resume  and  clips  to:  Dave 
Butler,  Executive  Editor,  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 
CT  06511. 


BUSINESS  EDITOR 
FEATURES  EDITOR 
SPORTS  EDITOR 

Rocky  Mountain  PM  daily,  56,000  and 
growing,  needs  three  key  editors.  Appl¬ 
icants  should  show  proven  ability  to 
inspire  outstanding  work  through  strong 
leadership,  communication,  planning 
and  staff  development.  If  you're  a  crea¬ 
tive,  energetic  motivator  who  wants  to 
help  make  a  good  paper  even  better, 
send  a  letter,  resume,  references  and 
salary  history  by  May  5  to:  Brian  Mertz, 
Managing  Editor,  Standard-Examiner, 
PO  Box  951,  Ogden,  UT  84402. 

COPY  EDITOR 

For  small  but  growing  NJ  daily.  Must 
have  some  previous  desk  experience, 
good  command  of  language,  and  flair 
for  layout  and  headline  writing.  NJ 
candidates  preferred.  Salary  commen¬ 
surate  with  experience.  Send  resume  to 
R.  Bergman,  NJ  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


COPY  EDITOR  -  sought  by  10,000 
circulation  daily.  Experience  in  editing 
and  page  design  necessary.  Send  cover 
letter,  resume,  samples,  salary  require¬ 
ments  and  references  to  Don  Davis, 
Wyoming  State  Tribune,  702  West 
Lincolnway,  Cheyenn*-,  Wl  82001. 

No  cans. 


COPY  EDITOR 

The  Times  Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  2  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines.  All  copy 
desk  postions  require  evening  work. 
Send  resume  to  Personnel  Manager, 
Attn:  Copy  Desk  Position,  The  Times 
Picayune,  3800  Howard  Avenue,  New 
Orleans,  LA  70140.  An  Equal  (Dppor- 
tunity  Employer  M/F. 


COPY  EDITOR 

Part-time  sought  for  daily  Greenwich 
newspaper.  Candidate  must  have  excel¬ 
lent  language  skills.  Editing  and  layout 
experience  desired.  Position  is  30  hours 
per  week,  evenings,  Monday  through 
Friday  with  occasional  weekend  hours 
also.  Qualified  candidates  should  send 
resume  to  Jennifer  Ockenden  Ruddy, 
Human  Resources  Coordinator,  The 
Advocate  &  Greenwich  Times,  75  Tress- 
er  Blvd.,  Stamford,  CT  06901. 


CREATIVE  LAYOUT  PERSON 
with  strong  copyediting  skills  wanted  to 
run  sports  desk  for  statewide  daily  4-5 
days  per  week  and  department  commit¬ 
ted  to  excellence.  Must  be  able  to 
handle  substantial  work  load  and  press¬ 
ing  deadlines.  Must  have  at  least  3 
years  experience  in  desk  work;  some 
reporting  preferred.  Send  work 
samples,  resume  to  Mike  Hall,  Sports 
Editor,  /ilbuquerque  Journal,  PO  (iraw- 
e,' J.,  Albuquerque.  NM  87103, 


EARN  MONEY  READING  BOOKS! 
$30,000/yr  income  potential.  Details. 
Call  l-(805)  687-6000  Ext.  Y-4261. 


EDITOR  FOR  LAW  FIRM 

Unique  job  for  a  non-lawyer  with  editing 
experience:  to  enhance,  focus  and 
polish  attorney's  written  work. 

We  want  someone  literate,  articulate, 
creative,  assertive,  fiercely  indepen¬ 
dent,  willing  to  learn  technical  material, 
and  able  to  work  under  stringent 
deadlines. 

Our  goal  is  to  make  our  written  work 
understandable. 

Send  Resume  tO: 

Office  Manager 
Fadem,  Berger  &  Norton 
PO  Box  250050 
Los  Angeles,  CA  90025 
or  by  FAX  to 
(213)  442-6400 


EDITORIAL  CARTOONIST 

The  Times  Picayune  of  New  Orleans  is 
seeking  an  editorial  cartoonist.  Submit 
resume  and  samples  of  work  to  Person¬ 
nel  Manager,  Attn:  Editorial  Cartoonist, 
The  Times  Picayune,  3800  Howard 
Avenue,  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M/F. 


EDITOR/REPORTER 
Small  town  weekly  seeking  experienced 
person  to  report,  edit  and  layout.  Send 
clips  and  resume  to  PO  Box  556, 
Hempstead,  TX  77445. 


EDITOR/REPORTER 
Fast  growing  Connecticut  business  to 
business  publisher  seeks  experienced 
business  journalist,  preferably  with 
background  in  monitoring  and  interpret¬ 
ing  government  environmental  regula¬ 
tions.  High  growth  position  with  new 
national  publication.  Possible  manag¬ 
ing  editorship  in  one  year.  Competitive 
salary  and  benefits.  Pleasant  beach 
town  location  and  informal  setting. 
Send  resume,  cover  letter  stating 
current  salary  and  writing  samples  to 
Publisher,  Box  1513-F,  Madison,  CT 
06443. 


EDITORS  AND  REPORTERS 

We  are  interviewing  for  positions  that 
will  soon  be  created  by  our  expansion. 
We're  an  11-year-old  group  publishing 
7  quality  broadsheet  weeklies  in  some 
of  NYC’s  best  neighborhoods.  New 
editions  are  planned.  Send  letter, 
resume,  and  samples  to  Bob  Scott, 
Brooklyn  Paper  Publications,  26  Court 
Street,  Brooklyn,  NY  11242. 


EDITORS  &  WRITERS 
Our  72,000  circulation  dailies  have 
openings  for  a  Sunday  editor,  an  arts 
and  entertainment  editor,  an  assistant 
city  editor,  copy  editors,  life-style 
feature  writers,  and  reporters  to  handle 
general  assignments  and  governmental 
affairs.  Talent  and  experience  mandat¬ 
ory.  Send  resume  and  clips  to  Executive 
Editor,  Savannah  News-Press,  PO  Box 
1088,  Savannah,  GA  31402. 
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EXECUTIVE  EDITOR 
for  country’s  oldest,  most  prestigious 
communications  newsletter  needs 
experience  in  reporting  about  maga¬ 
zines  and  TV  which  is  basically  what  the 
job  is  all  about.  Timing?  Now!  Send 
resume  and  salary  history  to  Box  3739, 
Editor  &  Publisher. 


FEATURE  WRITER 

for  15,000  AM  daily  in  northern 
Shenandoah  Valley.  Assigned  to  news 
bureau.  Some  hard  news  coverage. 
Excellent  salary  and  benefits.  Send 
resume  and  clips  to:  Northern  Virginia 
Daily,  PO  Box  69,  Strasburg,  VA 
22657. 


FINANCIAL  WRITER 
For  new  monthly  magazine.  Specialized 
in  Latin  America.  $18, 000/year.  Send 
resume  and  clips  to  Latin  Finance, 
2121  Ponce  De  Leon  Blvd.,  Suite  505, 
Coral  Gables,  FL  33134. 


FOOD  EDITOR 

Major  metro  newspaper  in  need  of  a 
food  editor.  Strong  editing  skills  a  must. 
Two  to  three  years  food  writing  experi¬ 
ence  and  awareness  of  food  trends. 
Must  have  college  degree,  cooking/ 
nutritional  background  highly  desirable. 
Submit  resume  with  clips  and  salary 
requirements  to: 

Personnel/FCET 
PO  Box  2416 
Terminal  Annex 
Los  Angeles,  CA  90051. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS  EDITOR 
Growing  73,000  daily  seeking  graphics 
editor  with  color,  page  design  and 
computer  skills.  We  offer  an  attractive 
salaiy  in  a  good  news  town  with  plenty 
of  off  hours  attractions.  Send  resumes 
and  sample  pages  to  Box  3750,  Editor 
&  Publisher. 


INVESITIGATIVE  REPORTER: 
50,000  circulation  midwestern  daily 
seeks  an  aggressive  news  reporter  with  a 
proven  track  record  in  invesitgative 
reporting.  Must  have  2  years  reporting 
experience.  Looking  for  a  self-starter 
able  to  generate  story  ideas,  conduct 
document  searches  and  ask  tough  ques¬ 
tions.  Send  clips,  resume  to  Box  3757, 
Editor  &  Publisher, 


•  Immediate  Opening 
EXPERIENCED  REPORTER  is  sought 
for  a  fast-growing  weekly.  3  to  5  years 
reporting  required.  Strong  editing  skills, 
layout,  photo  skills  a  must.  Macintosh 
experience  a  plus.  Send  resume,  salary 
requirements  and  writing  samples  to 
Freeman's  Journal,  PO  Box  591, 
Cooperstown,  NY  13326. 


MANAGING  EDITOR 

We  are  a  small  but  fast-growing, 
10-year  old  Chicago-based  weekly  trade 
magazine  aimed  at  Chicago's  thriving 
professional  motion  picture  industry. 
The  person  we  seek  has  5  years  mini¬ 
mum  experience  (not  including  school) 
in  weeklies  or  dailies,  preferably  trades; 
understands  the  film  business  (we  are 
not  a  criticism  book);  can  deal  with 
freelancers,  photographers,  printers 
and  a  woman  owner.  Salary  open:  bene¬ 
fits.  Send  letter,  resume,  clips,  present 
salary  to  Editor,  SCREEN  Magazine, 
720  N.  Wabash  Ave.,  Chicago  60611. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


MANAGING  EDITOR  -  31,000  circula¬ 
tion  PM  daily  seeks  strong  newsroom 
leader.  We  are  looking  to  create  a  better 
edited  and  better  looking  product.  We 
are  ready  to  make  significant  changes 
and  need  the  experience  and  leadership 
of  a  strong  individual.  Design,  graphics 
and  editing  skills  required.  Experience 
on  news  and  copy  desk  also  important. 
Salary  plus  bonus  open.  Send  resume 
and  salary  history  tO:  John  Laing,  Butler 
Eagle,  PO  Box  271,  Butler,  PA  16003. 


MANAGING  EDITOR 
44,000-circulation  AM  paper  needs 
newsroom  manager  to  direct  copy  desk. 
Must  have  superior  editing  and  headline 
writing  skills,  strong  eye  for  page  design 
and  experience  with  color.  Will  work 
with  photographers  in  picture  selection. 
Send  resume  and  tearsheets  to  Jennie 
Palmer,  PO  Box  1538,  Gastonia,  NC 
28053. 


MANAGING  EDITOR 
Legal  Newspaper  seeks  Managing 
Editor  with  daily  editing  experience. 
Legal  training  helpful.  Successful 
candidate  will  help  coordinate  daily 
news  coverage,  staff  assignments;  over¬ 
see  contributed  articles,  columns. 
Experience  directing  and  motivating 
staff  required.  EOE.  Box  3738,  Editor  & 
Publisher. 


NEWS  EDITOR 

Northern  Wyoming  daily  seeks  news 
editor  for  5  day  am  paper.  Must  possess 
writing/editing  skills,  handle  staff 
assignment  and  have  layout/graphic 
experience.  Contact  Lee  Lockhart, 
Publisher,  Northern  Wyoming  Daily 
News,  PO  Box  508,  Worland,  WY 
82401.  Phone  (307)  347-3241. 


NEWS  EDITOR 

Hard-hitting  people  person  to  motivate 
staff  of  nine  editors  and  reporters  at 
twice-weekly  newspaper  that’s  on  the 
move.  Send  resume  to  Jeanne  Tempest, 
Editor,  Derry  News,  PO  Box  307,  Derry, 
NH  03038. 


NEWS  EDITOR 

This  second-in-command  position  will 
help  direct  a  strong  news  team  for  an 
11,000  daily.  Layout,  copyediting  and 
story  development  all  are  parts  of  this 
key  job.  Salary  in  the  $20's  and  excel¬ 
lent  benefits  package.  Send  resume 
and  cover  letter  to  Box  3728,  Editor  & 
Publisher. 


NEWS  EDITOR 

30,000  circulation  AM  paper  in  zone  2 
seeks  strong  leader  to  supervise  night¬ 
time  operations,  layout  page  one,  and 
help  make  us  a  better-looking,  better- 
written  product.  Strong  design, 
graphics,  editing  skills  required.  Experi¬ 
ence  on  news/copy  desks  important. 
Send  resume,  references,  work  samples 
to  Box  3678,  Editor  &  Publisher. 


NEWS  EDITOR 

The  Lexington  Herald-Leader,  a  growing 
Knight-Ridder  newspaper,  with  circula¬ 
tion  of  127,000  daily  and  160,000 
Sunday,  is  looking  for  a  news  editor  with 
superior  news  judgment,  strong  super¬ 
visory  skills,  and  a  thorough  knowledge 
of  editing  and  production.  This  is  a  key 
newsroom  position  and  the  person  we 
hire  will  play  a  large  role  in  determining 
what  goes  into  our  daily  paper,  especial¬ 
ly  from  the  wires,  and  supervise  a  copy 
desk  staff  of  ten.  Some  knowledge  of 
design  would  be  useful,  but  this  is  not  a 
layout  position.  If  you  know  how  to  get 
good  stories  into  a  newspaper  and 
present  them  in  an  enticing  way,  please 
write  or  call  Jerry  Wakefield,  Assistant 
Managing  Editor/News,  Lexington 
Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508.  (606) 


ONLY  THE  BEST  NEED  APPLY 
South  Florida  business  and  legal  daily 
needs  two  experienced,  talent^  repor¬ 
ters  to  cover  the  real  estate  and  legal 
professions.  Five  years  experience 
required,  preferably  with  a  metro.  Send 
six  clips,  salary  history  and  names  of 
three  references  to  Box  3723,  Editor  & 
Publisher. 


PAGE  DESIGNER 

The  Houston  Post  is  looking  tor  a  page 
designer  for  our  sports  section  who 
specializes  in  attractive  agate  packag¬ 
ing.  Applicants  should  have  at  least 
three  years’  experience  with  a  daily 
newspaper.  Please  send  a  cover  letter, 
resume  and  samples  of  your  work  to  Ivy 
McLemore,  Sports  Editor,  The  Houston 
Post,  4747  Southwest  Freeway,  Hous¬ 
ton,  Texas  77210. 


POLITICS  WRITER 

The  San  Diego  Tribune  seeks  an  exper¬ 
ienced,  aggressive  reporter  who  can 
write  about  politics,  political  trends, 
issues  and  personalities.  This  reporter 
will  cover  local,  state  and  national  poli¬ 
tics  for  a  competitive  newspaper  that 
takes  politics  seriously  and  gives  its 
coverage  high  priority. 

Consideration  will  be  given  only  to  appl¬ 
icants  who  can  demonstrate  ability  to 
hit  breaking  news,  analyze  trends, 
understand  people  and  issues  and  write 
with  precision  and  verve. 

If  you  qualify  and  want  to  join  a  news 
team  that  has  won  two  Pulitzers,  please 
send  a  letter,  resume  and  clips  to 
Barbara  Herrera,  Assistant  Managing 
Editor,  The  Tribune,  PO  Box  191.  San 
Diego,  CA  92112. 


REGIONAL  EDITOR 

Are  you  a  great  copy  editor  lost  on  the 
copy  desk?  Maybe  disenchanted? 
Here’s  your  chance  to  make  a  difference 
on  a  mid-size  daily/Sunday  in  central 
Pennsylvania. 

We  need  a  wordsmith,  a  teacher  who 
can  be  tough  when  appropriate  to  head 
up  our  newly  formed  regional/state 
desk.  Duties  will  include  supervising  a 
staff  of  four  full-time  reporters,  several 
part-timers  and  stringers;  handling  copy 
from  our  Pittsburgh  and  Harrisburg 
correspondents  and  the  state  AP  file; 
and  laying  out  pages. 

Competitive  salary  and  benefits. 

This  new  position  offers  the  right  person 
the  chance  to  pull  together  a  solid  but 
fragmented  regional  team. 

Enthused  applicants  should  send 
resume  and  layout  samples  to:  David  M. 
Cuzzolina,  M.E.,  Altoona  Mirror,  PO 
Box  2008,  Altoona,  PA  16603,  or  call 
(814)  946-7440. 


RELIGION  AND  SENIORS  REPORTERS 
wanted  for  Knight-Ridder  AM/Sunday  in 
Minnesota.  We  need  someone  who  has 
experience  or  interest  in  doing  clear, 
interesting  and  informative  stories 
about  religion  and  issues  of  importance 
to  older  readers.  Send  resume,  refer¬ 
ences  and  a  dozen  clips  that  show  the 
breadth  of  your  experience  to:  Bob 
Ashenmacher,  North  Style  Editor,  PO 
Box  169000,  Duluth,  MN  55816- 
9000.  No  phone  calls,  please. 


REPORTER 

Seven-day  AM  daily  needs  experienced 
reporter  for  police  beat.  Send  resume, 
five  best  clips  showing  you  can  cover 
breaking  news  and  write  a  compelling 
story.  We  offer  a  good  place  for  work 
and  leisure  on  Florida’s  Gulf  Coast. 
Reply  to  M.E.  Tom  Conner,  Northwest 
Florida  Daily  News,  PO  Box  2949,  Fort 
Walton  Beach,  FL  32549. 
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REPORTERS 

with  business  writing  background  for 
the  fastest  growing  chain  of  area  busi¬ 
ness  publications  in  the  country.  Coun¬ 
ty  Business  Journals  publishes  4 
editions  weekly  for  Orange,  Rockland, 
and  Westchester  Counties,  New  York 
and  Fairfield  Coun^,  Connecticut.  Call 
Edward  Klein,  Editor  and  Publisher, 
(914)  258-4008,  nights  (914) 
986-3680. 


REPORTER 

The  Wausau  Daily  Herald,  a 
25,000-circulation,  seven-day  Gannett 
newspaper,  is  looking  for  a  reporter  with 
2-3  years  experience  for  its  Features 
staff.  Duties  will  include  reporting  and 
writing  about  the  people  and  issues  of 
north  central  Wisconsin.  Expect  to  write 
about  health  care,  consumer  needs, 
social  agencies  and  the  aging. 

We  offer  an  attractive  benefit  program 
and  career  growth  opportunities.  Send 
resume,  clippings  and  salary  expecta¬ 
tions  tO: 

Wausau  Daily  Herald 
Director  of  Human  Resources 
300  Scott  Street 
Wausau,  Wl  54401 

Equal  Opportunity  Employer 


REPORTER/FEATURE  WRITER 

The  Times  Picayune  of  New  Orleans  is 
seeking  a  reporter/feature  writer  for  our 
Living  Section.  Must  be  able  to  report 
and  write  feature  stories.  3  to  5  years 
experience  with  a  daily  newspaper  is 
helpful.  Submit  resume  and  writing, 
samples  and  salary  history  to  Personnel 
Manager,  Attn:  Feature  Writer,  The 
Times  Picayune,  3800  Howard  Avenue, 
New  Orleans,  LA  70140.  An  Equal 
Opportunity  Employer  M/F. 


REPORTER 

for  13,0(X}  central  Illinois  daily  to  cover 
local  government,  education,  courts, 
some  general  assignment.  Top  Spring 
grads  considered.  $250  per  week  start. 
Clips,  resumes  tO:  Tim  Zgonina,  Effing¬ 
ham  Daily  News,  PO  Box  370,  Effing¬ 
ham,  IL  62401. 


REPORTER  needed  for  S.E.C.  desk. 

Excellent  opportunity  to  learn  business 
reporting.  Send  resume  and  clips  tO: 
Business  desk.  States  News  Service, 
1333  F  Street,  NW,  Washington,  DC 
20004.  EOE. 


RETIRED  OR  WORKING 
JOURNALISTS 

Donate  four  hours  once  or  twice  a  year 
to  help  high  school  newspapers  and 
students  improve  through  our  Adopt  A 
School  Program.  We  are  a  68-year-old 
non-profit  association  at  the  University 
of  Minnesota.  You  will  do  work  in  your 
home/office.  Call  (612)  625-8335  or 
write  NSPA,  620  Rarig  Center,  330 
21st  Ave.  S,  Minneapolis,  MN  55455. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaUne.  M^alJneisthe 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  information,  call: 

800-237-8073 

in  CA:  408-296-7353 


THE  BEST  JOBS  ARE  ON  THE  UNE 

Z156  The  Aameaa.  San  Jose.  CA  951Z6 
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CLASSinED  ADVERTISING 
Ord«r  Blank 


Name 


Company- 

AMm» _ 

City - 


-ap- 


Phona. 


Claaaificatk>n_ 


Aulhorizad  Signatura. 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1989 


SPORTS  COPY  EDITOR 

Desk  position  on  an  APSE  Top  Ten 
sports  section.  Send  letter,  resume  and 
work  samples  to  Andy  Daffron,  Chatta¬ 
nooga  Times,  PO  Box  951,  Chattanoo¬ 
ga,  TN  37401. 


SPORTS  EDITOR 

If  you  can  take  our  2  one-man  sports 
staffs  and  combine  them  to  one  staff 
which  will  cover  area  sports  for  our  two 
dailies  and  Sunday  newspapers,  we 
want  to  talk  to  you.  The  person  we  hire 
to  run  the  sports  department  will  have 
supervisory  experience  and  several 
years  of  sports  reporting.  Good  people 
management  skills  are  mandatory. 
Send  cover  letter,  resume,  samples, 
salary  requirements  and  references  to 
Don  Davis,  Wyoming  State  Tribune/ 
Wyoming  Eagle,  702  West  Lincolnway, 
Cheyenne,  Wl  82001.  No  calls. 


SPORTS  EDITOR 

needed  for  15,300  6-day  in  Logans- 
port,  Indiana.  Two-person  department 
with  game  stringers.  Resumes,  no  calls, 
to  Dan  Blom,  Editor,  Pharos  Tribune, 
517  E.  Broadway,  Logansport,  IN 
46947. 


SPORTS  EDITOR  needed  on  quality 
Northern  Virginia  weekly.  Emphasis  on 
comprehensive  local  coverage.  Exper¬ 
ienced  preferred.  Respond,  with  clips, 
to  Box  3741,  Editor  &  Publisher. 


SPORTS  REPORTER  needed  to  cover 
Triple  A  baseball  beat  for  87,000  AM. 
Two  or  more  years  of  daily  experience 
preferred  to  master  this  challenging  job. 
Send  three  best  and  three  most  recent 
clips  to  Mark  Biaiczak,  Sports  Editor, 
The  Post-Standard,  PO  Box  4818,  Syra¬ 
cuse,  NY  13221. 


THE  NATIONAL  LAW  JOURNAL,  the 
country's  largest-selling  publication  for 
lawyers,  is  seeking  an  experienced 
reporter  to  serve  as  its  midwest  corres¬ 
pondent  based  in  Chicago  to  cover  both 
breaking  news  and  magazine-length 
feature  stories.  Must  be  a  self-starter,  a 
good  writer  and  have  covered  legal 
affairs  or  courts.  Law  degree  helpful  but 
not  required;  daily  experience  a  plus. 
Send  resume,  salary  history  and  clips  to 
Doreen  Weisenhaus,  Managing  Editor, 
111  Eighth  Ave.,  New  York,  NY  10011. 


The  News  Sun  Sentinel  is  looking  for  a 
travel  editor.  Candidate  should  have 
travel  expertise,  excellent  writing  skills 
and  be  capable  of  editing  and  planning 
a  weekly  travel  section.  Submit  10 
travel  writing  clips,  a  statement  of 
philosophy  of  travel  sections  and  a 
resume.  If  in  charge  of  a  travel  section 
now,  send  three  sections.  Send  to: 
Robin  Doussard,  Features  Editor,  News 
Sun  Sentinel,  101  North  New  River 
Drive,  Fort  Lauderdale,  FL  33301. 


WORK  IN  SUN  VALLEY 

REPORTERS  and  PHOTOGRAPHER 
positions  opening  at  Idaho's  best  week¬ 
ly  newspaper  serving  the  prestigious 
Sun  Valley  area.  Rep9rters  would  have 
exceptional  writing  skills  and  versatility 
to  shine  on  features,  news  and  beat 
assignments.  The  successful  photogra¬ 
pher  candidate  is  someone  who  can 
consistently  produce  eye-catching 
photos  and  efficiently  handle  darkroom 
chores.  An  ability  to  write  clearly  is 
necessary.  Salary  DOE.  Send  resume 
and  clips  to;  Randall  Brooks,  Editor,  PO 
Box  988,  Hailey,  ID  83333. 


WASHINGTON  REPORTER 
for  weekly  agricultural  newspaper  and 
news  service.  Essentials:  agricultural 
reporting  experience  and  demonstrated 
ability  to  work  independently.  Familiari¬ 
ty  with  Washington  scene  a  plus.  Send 
letter  of  introduction  and  resume  tO: 
David  Skoloda,  AgriData  Resources, 
Inc.,  330  E.  Kilbourn  Ave.,  Milwaukee, 
Wl  53202. 


_ ENGINEERING _ 

MECHANICAL  ENGINEER 

Hall  Processing  Systems,  a  worldwide 
supplier  of  material  handling  equip¬ 
ment,  has  an  exciting  opportunity  for  a 
mechanical  engineer  to  lead  a  mechani¬ 
cal  design  team.  The  successful  candi¬ 
date  will  have  a  BSME  and  10  years  of 
experience  in  machine  design  with 
emphasis  in  large  drive  systems  and 
integrated  mechanism  design.  Experi¬ 
ence  with  paper  handling  machinery  is 
a  definite  plus. 

We  offer  a  competitive  salary  and  fringe 
benefits  package.  If  you  are  a  versatile 
individual  who  enjoys  problem-solving 
and  can  interact  with  peopie  at  all 
levels,  and  are  looking  for  a  challenge  in 
a  positive  dynamic  environment,  please 
send  your  resume  and  salary  history  in 
confidence  tO: 

Personnel  Manager 
Hall  Processing  Systems 
24400  Sperry  Drive 
Westlake,  Ohio  44145 


_ FREELANCE _ 

AL-HAYAT  NEWSPAPER  needs 
freelance  articles  on  Middle  Eastern 
issues.  Politics,  travel  (supported  by 
photos),  personal  experience,  events  in 
your  area  with  Middle  Eastern  rele¬ 
vance.  Will  translate  if  necessary.  Pay 
between  $50  to  $100  per  article.  Write 
to  Editor,  Al-Hayat,  1185  National 
Press  Building,  Washington,  DC 
20045. 


_ MAILROOM _ 

MAILROOM  FOREMAN 
Hands-on  manager  for  40,000  to 
45,000  AM  paper  in  Zone  3.  Equip¬ 
ment  consists  of  strapper,  stacker  and 
Muller  227  inserters.  (5reat  area  to  live 
and  good  compensation.  Reply  to  Box 
3731,  Editor  &  Publisher. 


_ UARKETING _ 

MARKETING  DIRECTOR 

Our  10,000  circulation  county  seat 
daily  operates  in  Chicago's  most 
affluent  county,  DuPage.  We  need  a 
top-notch  professional  to  take 
command  of  all  revenue  departments- 
display,  classified  and  circulation.  This 
challenging  position  requires  a  thor¬ 
ough  knowledge  of  marketing,  sales  to 
major  accounts  and  staff  guidance. 
Excellent  pay,  bonus  plan  and  benefits 
plus  work  in  an  exciting  cutting-edge 
environment  make  this  an  opportunity 
that  comes  along  only  rarely.  Please 
send  resume  and  salary  history  to: 
Robert  C.  Propernick,  General  Manager, 
The  Daily  Journal,  362  Schmale  Road, 
Wheaton,  IL  60187. 


PRODUCTIONITECH 

DAILY  NEWSPAPER  in  a  rapidly 
expanding  Chicago  suburb  has  an  open¬ 
ing  for  an  assistant  manager  in  our 
product  distribution  center.  Successful 
candidate  will  have  good  supervisory 
skills  and  extensive  experience  on 
mechanical  Inserters  and  other  mail- 
room  equipment.  Qualified  applicants 
only.  Call  Dale  Hauser,  Production 
Manager,  The  Beacon  News,  Aurora,  IL 
(312)  844-5803. 


LINE  AOS 

1  week  —  $6.30  per  line 

2  weeks  —  $5.50  per  lim,  per  Issue. 

3  weeks  —  $4.80  per  Kne,  per  issue. 

4  weeKs  —  $4.10  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2,60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 
Count  as  an  additional  I'ne  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADUNE:  Evwy  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ada. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  ieO:  52 
times,  $55. 

DEADUNE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  raquaat 
Box  number  responses  are  mailed  each  day  as  they  are  received 

Editor  A  Publishor 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


PRODUCTIONITECH 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


PRESSROOM  SUPERVISOR 

We  are  a  major  East  Coast  daily  news¬ 
paper  and  we  are  looking  for  someone 
who  is  a  problem  solver,  someone  who 
cares  about  quality,  who  can  think 
quickly  and  who  can  make  the  right 
move  under  deadline  pressure. 

If  you  can  do  all  of  the  above  and  have 
two  to  three  years  supervisory  experi¬ 
ence,  preferably  in  a  union  environ¬ 
ment,  have  experience  with  Offset 
presses  either  Goss  Metro  or  Headliner 
Presses  and  have  preventive  mainte¬ 
nance  experience,  we  can  offer  you  a 
challenging  position  with  excellent  pay 
and  comprehensive  benefits. 

Individuals  interested  in  meeting  the 
challenges  outlined  above  should  send 
a  resume  and  salary  requirements  to 
Box  3724,  Editor  &  Publisher. 


PRESSROOM  SUPERVISOR 

Major  midwestern  daily  newspaper  in 
Zone  5  is  seeking  a  Pressroom  Foreman 
with  offset  press  experience.  Work  will 
involve  daily  shift  supervision,  assign¬ 
ment  of  work  and  supervision  of  equip¬ 
ment,  operation  and  maintenance. 
Effective  supervisory  experience  is 
required.  TKS  experience  Is  a  plus. 
Equivalent  combination  of  education 
and  experience  will  be  considered. 
Please  send  resume  with  salaiy  history 
to:  Box  3710,  Editor  &  Publisher. 

PRESSROOM  SUPERVISION 

The  Birmingham  News  is  seeking  super¬ 
visors  for  our  pressroom  operation.  We 
have  openings  for  Supervisor  of  the 
Pressroom,  Foremen  and  Assistant 
Foremen.  Individuals  will  work  in  a 
multi-shift  environment  and  would  be 
offered  excellent  growth  opportunity. 
All  applicants  should  be  extremely 
quality-conscious,  while  maintaining 
cost  controls  and  meeting  daily  dead¬ 
lines.  Supervisory  experience,  college 
degree  and  pressroom  operation  experi¬ 
ence  a  plus. 

These  positions  offer  an  excellent  start¬ 
ing  salary  and  benefits  package,  includ¬ 
ing  hospitalization,  free  life  insurance, 
excellent  vacation,  sick  leave,  fully  paid 
company  retirement  plan,  401k  option 
and  much  more. 

Applicants  should  send  resume,  includ¬ 
ing  COMPLETE  SALARY  HISTORY  tO: 
Th(>  Birmingham  News,  Personnel 
Department,  PO  Box  2553,  Birming¬ 
ham,  AL  35202.  An  EEO  Employer. 

PRODUCTION  MANAGER 
TV  Data,  located  in  the  Adirondacks  of 
Upstate  New  York  seeks  an  individual 
experienced  in  data  processing  and 
telecommunications.  Experienced  in  a 
typesetting  operation  is  a  plus.  Candi¬ 
date  will  be  responsible  for  the  timely 
distribution  of  TV  information  to  over 
2,000  clients,  and  must  have  at  least 
three  years  in  a  management  position. 
TV  Data,  A  Scripps  Howard  Company, 
offers  a  very  competitive  compensation 
package.  Send  resume  to  Katheline 
Wern,  General  Manager,  TV  Data,  North 
Way  Plaza,  Queensbury,  NY  12804. 
AA/EO  Employer. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


HELP  WANTED 


PUBUC  RELATIONS 


PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


_ SALES _ 

ACCOUNT  EXECUTIVE 
Division  of  Fortune  500  company, 
covering  the  San  Gabriel  Valley  and 
North  Orange  County,  join  the  Highlan¬ 
der  Newspaper  team  where  the  pace  is 
fast  and  standards  are  high.  Success  is 
recognized  in  this  high  profile,  service 
orientated  environment.  We  offer  a 
comprehensive  training  program,  and  a 
lucrative  compensation  plan,  including 
excellent  benefits.  Sales  or  advertising 
experience  is  helpful  but  desire  to 
achieve  is  most  important.  Apply  at: 
19321  E.  Walnut  Dr.  North 
City  of  Industry,  CA  91748 
(714)  594-6886,  ext.  220 


POSITIONS 

WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER/OPERATIONS 
DIRECTOR.  Results  oriented,  hands-on 
manager.  Knowledgeable.  Experienced 
all  phases  of  newspaper  publishing. 
Proven  record.  Box  3650,  Editor  & 
Publisher. 


LOOKING  FOR  GROWTH? 

Hire  this  pro  with  10-plus  years  experi¬ 
ence:  manager  of  advertising,  sales, 
training,  editorial.  Specialize  in  cata¬ 
logs  and  direct  response  packages  that 
sell.  Like  to  repeat  present  success 
story  in  Zones  7,8  or  9.  Box  3742, 
Editor  &  Publisher. 


PUBLISHER 

With  a  highly  successful  newspaper 
career  wants  to  find  out  what  it's  like  to 
work  for  a  newspaper  company  where 
readers,  advertisers  and  the  community 
still  come  first.  Currently  employed,  but 
tired  of  the  constant  corporate  preoccu¬ 
pation  with  short-term  profits.  I’m  ready 
to  put  my  extensive  operational  experi¬ 
ence  at  small,  medium  and  larger  dail¬ 
ies  to  work  for  you.  Box  3735,  Editor  & 
Publisher. 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST 
for  weekly  newspaper  seeks  full-time 
position  with  daily  or  monthly  publica¬ 
tion.  Bachelor’s  degree  in  journalism 
and  10  years  cartooning  experience 
selling  to  trade  and  consumer  maga¬ 
zines.  Write  E.  Lewis,  #309-W,  123  W. 
Tulpehocken  St.,  Philadelphia,  PA 
19144. 


_ EDITORIAL _ 

BEST  SPORTS  SLOT  MAN  in  America, 
(I  can  prove  it),  seeks  greener  pastures, 
preferably  sports  editor’s  job.  Reply  to 
Box  3718,  Editor  &  Publisher. 

EDITOR:  30-year  veteran  seeks  news 
helm  at  small-medium  daily  wanting  to 
improve  quality  coverage.  Large,  small- 
city  experience,  wire  service.  Last  13 
years  improving  circulation,  reputation 
of  large  weekly.  Early  60s,  good  leader, 
writer.  Box  3748,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EDITORIAL  WRITFR/COLUMNIST 
(nationally  distributed).  National  class 
as  serious  pundit,  but  also  funny.  Inde¬ 
pendent,  original,  prolific,  versatile. 
Left  of  center.  Available  to  edit  major 
editorial  page  or  something.  Box  3713, 
Editor  &  Publisher. 


EXPERIENCED,  AWARD-WINNING 
investigative  journalist  seeks  interna¬ 
tional  reporting  adventure.  Some  Span¬ 
ish  and  French.  (212)  614-0934. 


FOR  RENT:  Design  editor,  major 
metro  10  years.  Spring  occupancy. 
Box  37(j3,  Editor  &  Publisher. 


HELP  SAVE  A  LIFE:  Give  a  national 
award-winning  humor  columnist  a  job 
on  your  staff.  I  also  write  features, 
sports  and  hard  news.  13  years  daily 
newspaper  experience.  Stop  feeling 
guilty  "  hire  me  now! 

Box  3698,  Editor  &  Publisher. 


I  AM  NOT  LOOKING  FOR  BOREDOM! 
Challenges,  pressure  and  accomplish¬ 
ments  keep  this  41-year-old  amressive 
and  creative  man  going.  I  have  24  years 
experience  in  all  phases  of  news^per 
operations.  If  you  want  professionalism, 
dedication,  profits  and  a  number  one 
newspaper,  then  write  Box  3745,  Editor 
&  Publisher. 


I’m  not  satisfied  with  mundane  copy, 
but  I  won’t  sacrifice  solid  journalism 
either.  If  mid-sized  or  large  daily  seeks 
substance  and  style,  this  award-winning 
SPORTS  JOURNALIST  with  4-plus 
years’  experience  is  available.  Call  Dave 
at  (216)  888-7376. 


Key  writing/editing  spot  sought  by 
mid-40s  deskman  with  awards,  much 
management  experience.  Others  prom¬ 
ise.  I  produce.  Box  3747,  Editor  & 
Publisher. 


Mature  weekly  editor,  photographer,  ad 
man,  illustrator  with  degrees  and  25 
years  experience  seeks  position  in 
Zones  6-4.  Ken  Smith,  807  N.  1st, 
Temple,  TX  76501.  (817)  773-4325. 

PACIFIC  RIM  REPORTER.  8  years 
covering  U.S.  trade  policy,  Japanese 
and  Korean  business  and  politics,  inter¬ 
national  container  shipping.  Seeks  job 
in  Washington,  D.C  for  metro  daily  or 
chain.  Call  (301)  681-3776  after  6 
PM.  or  write  to  Box  3706,  Editor  & 
Publisher, 


PUBLISHER/GM  -16  years  in  manage¬ 
ment,  strong  in:  advertising,  circula¬ 
tion,  commercial  web  and  cost  control. 
Profit  producer,  have  doubled  profits  of 
6,000  daily  in  3  years  as  Publisher.  Box 
3746,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTS:  Experienced  turf  writer  and 
handicapper  will  relocate  to  cover 
racing  for  daily  newspaper.  Excellent 
references.  Dave  Wessel,  117  Fremont, 
Shreveport,  LA  71105. 

(318)  742-5555. 


SPORTS  WRITER,  with  two  years  exper¬ 
ience  at  daily  and  wire  service,  covering 
Los  Angeles  pros,  UCLA,  and  Connecti¬ 
cut  preps,  seeks  [X>sition  in  zones  1-5. 
GARY  JORDAN,  PO  Box  269,  Durham, 
CT  06422. 


SPORTS  WRITER,  graduating  from 
Notre  Dame  May  21.  Phi  Beta  Kappa. 
Sports  editor  college  daily,  stringer  tor 
Detroit  daily.  Winner  1988  Red  Smith 
Writing  Scholarship.  Four  summers 
experience  on  35,000  daily.  Available 
now  for  interviews.  Marty  Strasen,  257 
Cavanaugh  Hall,  Notre  Dame,  IN 
46556.  (219)  283-1471. 


VETERAN  copy  editor  seeks  position  on 
news  or  sports  desk  in  Zone  5.  Box 
3736,  Editor  &  Publisher. 

WRITER,  EDITOR  -  veteran  of  national 
humor  magazine  (yes,  that  one)  wants 
to  write,  edit  for  lively  Zone  1  or  2  daily 
paper  people  actually  read.  Columns, 
features,  reviews,  editorials,  reader 
participation,  plus  solid  editing  and  lots 
of  ideas.  See  my  clips.  Call  (201) 
343-3613  or  FAX  (201)  343-1274. 


PHOTOGRAPHY 

SWM  31,  seeks  relationship  with 
dynamic,  intelligent,  good- 
looking...  paper.  Will  exchange  photo¬ 
graphy  skills  for  credit  lines  and  equit¬ 
able  ^y.  Offer  professional  photo  and 
college  background,  ability  to  get  artis¬ 
tic  and  informative  shots.  Desire 
commitment  to  excellence.  Tabloids, 
Slicks  and  Broadcast  media  need  not 
reply!  Zone  4  or  9.  Robert  Bowling 
(503)  620-6412. 


PRODUCTIONITECH 

PRODUCTION  MANAGER.  Exper¬ 
ienced.  Broad  knowledge  of  printing 
production.  Excellent  administrative 
skills.  Best  of  references.  Reply  to  Box 
3652,  Editor  &  Publisher. 


PUBUC  RELATIONS 

BASE  CLOSURE  MEANS  a  military 
public  affairs  officer  Is  open  to  public 
relations  jobs  in  government  or  private 
sector.  I’ve  spent  10  illustrious  years  in 
the  trenches.  Reply  to  Box  3715,  Editor 
&  Publisher. 
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SHOP  TALK  AT  THIRTY 

Manipulating  the  media 


By  Susan  Lewis 

The  disappearance  of  a  University 
of  Florida  finance  student  set  off  a 
footrace  among  state  media  clamor¬ 
ing  to  get  the  story  but,  since  her 
disappearance  Feb.  9,  it  has  also 
sparked  questions  about  why  they 
moved  so  quickly. 

Tiffany  Sessions,  20,  has  not  yet 
been  seen  since  she  left  her  Gainsville 
apartment  for  one  of  her  regular  eve¬ 
ning  walks.  So  far,  police  have  said 
they  have  few  leads  on  the  case. 

Reporters  all  over  the  nation  have 
taken  notice  of  the  case,  partly  due  to 
Tiffany’s  father,  Patrick  Sessions, 
who  engineered  a  media  campaign 
that  included  a  press  conference  with 
Miami  Dolphins  quarterback  Dan 
Marino  and  John  Walsh,  a  nationally 
known  advocate  for  parents  of  miss¬ 
ing  children. 

A  few  days  after  the  Fort  Lauder¬ 
dale  news  conference.  Sessions  met 
with  Florida  Gov.  Bob  Martinez  and 
announced  a  massive  air  and  ground 
search  in  Gainsville. 

The  search,  held  a  week  after  Tif¬ 
fany  disappeared,  included  members 
of  the  U.S.  Navy  and  Marines  and  the 
Florida  National  Guard.  About  90 
reporters  looked  on  as  hundreds  of 
volunteers  combed  wooded  areas 
where  Tiffany  was  last  seen. 

“It  [the  news  conference]  was  the 


(Lewis  works  for  the  Florida  Times- 
Union  part  time  and  is  working  toward 
her  bachelor’s  degree  in  journalism  at 
the  University  of  Florida.) 
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Get  your  copy  of 

AdNeivs 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 


To;  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  201 0,  Australia 
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most  incredible  process  I’ve  seen  in 
my  law  enforcement  career,’’  said 
Spencer  Mann,  Alachua  County 
Sheriff’s  Office  spokesman.  “In  a  lot 
of  ways,  it’s  refreshing.  We  have  hun¬ 
dreds  of  missing  reports  filed  every 
year.  1  think  the  media  get  a  little 
insensitive  to  that.” 

Since  January,  the  Sheriff  s  Office 
has  received  more  than  50  missing- 
persons  reports,  Mann  said.  Thou¬ 
sands  of  women  about  20  years  old 
are  missing  in  the  United  States,  but 
Tiffany  was  one  of  only  a  few  who 
have  gotten  extensive  media  cover¬ 
age. 

Jon  Roosenraad,  a  UF  journalism 
professor  who  teaches  a  class  on 
media  problems  and  ethics,  said  he 
and  other  professors  found  it  odd  how 
much  attention  was  given  the  story. 


Patrick  Sessions  is  president  of 
Avrida’s  Weston  Division,  a  large, 
lucrative  real  estate  development  in 
Fort  Lauderdale.  He  is  experienced 
at  marketing  and  had  a  pool  of  public 
relations  employees  on  hand  to  help 
him  launch  a  media  campaign  to  find 
his  daughter. 

“Once  he  created  the  news,  they 
[the  media]  had  to  follow  it,”  Roosen- 
raad  said,  “which  raises  the 
question  —  well,  not  really,  but  — 
Can  the  media  be  bought?  He  had  the 
money  and  he  had  the  ability  to  do 
this.” 

Sessions  and  his  staff  began  a' 
media  blitz  once  law  enforcement 
officers  gave  them  the  go-ahead  to  get 
publicity. .Sessions  made  himself 
available  for  interviews  and  his  public 
relations  department  put  out  a  press 
kit  which  includes  background  on 
Sessions  and  Weston. 

“We  tried  to  make  it  easy  for  the 
media,  and  then  it’s  up  to  you,”  said 
Marla  Tannenbaum,  Weston’s  public 
relations  manager.  “If  you  [the 
media]  don’t  have  any  interest  in  the 
story,  there’s  nothing  we  can  do.  We 
didn’t  create  a  story  out  of  thin  air.” 

The  staff  is  now  working  on  a  man¬ 
ual  to  distribute  to  parents  of  missing 


children  about  how  to  get  the  media 
interested  in  the  story. 

One  of  the  first  steps  they  took  was 
calling  South  Florida  media  people, 
who  know  Sessions  and  Weston  well. 
Betty  Lou  Rose  Ellis,  a  public  rela¬ 
tions  consultant  to  Weston,  called 
Hope  Frazier,  the  Miami  Herald's 
Broward  County  managing  editor,  at 
home. 

“Hope  immediately  understood 
the  impact  of  the  story,”  she  com¬ 
mented,  adding  that  she  and  Frazier 
have  had  business  contacts  over  the 
years. 

The  first  story  made  the  front  page 
of  the  Herald. 

“Attention  was  called  to  Tiffany’s 
case  by  her  father  and  his  being  able 
to  start  the  kind  of  campaign  that  he 
started,”  Frazier  said. 


She  added  that  the  Herald  also  did  a 
story  on  Session’s  public  relations 
“machine”  and  followed  with  a  story 
on  a  not-so-prominent  15-year-old 
who  disappeared  while  walking  home 
from  school  in  Hollywood,  Fla. 

“One  of  the  keys  to  whether  a  story 
like  this  gets  attention  is  the  police 
department,”  Frazier  said.  “Usually 
the  police  report  a  person  missing, 
then,  after  an  X  amount  of  time,  that 
person  is  declared  a  missing  person. 
Generally,  when  sorneone’s  reported 
missing  there’s  no  evidence  of  crime 
and  the  police  are  not  necessarily 
going  to  make  it  a  top  priority.  It  was 
different  in  the  Tiffany  Sessions 
case.” 

The  story  took  on  a  life  of  its  own, 
she  added,  when  Sessions  began  his 
media  campaign  and  the  FBI  got 
involved  within  48  hours  after  Tiffany 
disappeared.  Though  the  bureau  gets 
about  550,000  missing-persons  cases 
reported  to  them  annually,  it  investi¬ 
gates  fewer  than  one  of  every  750 
cases.  FBI  agents  say  they  took  the 
case  because  Sessions’  prominence 
increased  chances  for  kidnapping  and 
ransom. 

Frazier  said  in  hindsight  she  regrets 
(Continued  on  page  42) 
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“Once  he  created  the  news,  they  [the  media]  had  to 
follow  it,”  Roosenraad  said.  “Which  raises  the 
question  —  well,  not  really,  but  —  Can  the  media  be 
bought?  He  had  the  money  and  he  had  the  ability  to 
do  this.” 


Is  your  story  the 
red  crime  here? 


A  man  is  accused  by  his  ex-wife  of  abusing  their  4-year- 
old.  If  reported,  the  charge,  by  its  very  nature,  will  mean 
his  reputation  may  be  destroyed,  even  if  he  is  later 
found  innocent.  Compounding  the  situation  is  the  fact 
that  the  couple  is  going  through  a  particularly  bitter 
custody  battle.  Do  you  report  his  arrest  and  charges? 

Introducing  FineLine,  a  new  publication 
devoted  to  exploring  the  tough  ethical  issues  that 
journalists  face  every  day. 

FineLine  is  seeking  reporters,  editors,  and 
news  directors  to  write  case  studies  about  the 
situations  and  questions  of  ethics  they’ve  actually 
encountered  on  the  job. 


We’ll  pay  $500  on  acceptance  of  articles  of 
approximately  750  words. 

Give  us  a  call. 

We’d  like  to  hear  from  you. 

Because  your  fellow  journalists  would  like 
to  hear  from  you. 

For  more  information  on  how  you  can  be 
a  contributor  or  to  subscribe,  contact: 

Robin  Hughes,  Editor 
Barry  Bingham,  Jr.,  Publisher 
FineLine 

600  E.  Main  Street 
Louisville,  Kentucky  40202 
502/584-8182 


FineLine” 


ANSWERING  THE  CALL 

Many  people  in  the  newspaper 
business  have  come  to  take  customers 
for  granted.  And  that  neglect  of  readers 
and  advertisers  has  caused  their  loyalty 
to  erode.  To  battle  these  trends,  The 
Pittsburgh  Press  has  been  redefining 
the  way  it  operates. 

Readers  know  that  they  can  count 
on  The  Pittsburgh  Press  for  tough,  com¬ 
passionate,  in-depth  reporting  of  public 
issues— and  much  more. 

"WeVe  been  reinventing  our  news- 
papef  said  Managing  Editor  Madelyn 
Ross.  “We  strive  to  go  beyond  covering 
breaking  ne\A^  to  provide  additional 
information,  in  words  and  pictures,  that 
our  readers  can’t  get  anywhere  else. 

They  probably  knew  long  before  we  did 
that  this  was  what  we  needed  to  do.” 

Being  an  important  part  of  the  cus¬ 
tomer's  life  also  means  being  an  active 
member  of  the  community.  Among 
other  things.  The  Pittsburgh  Press  has 
awarded  baseball  tickets  to  about 
75,000  straight-A  students,  sponsors 
public  concerts  and  exhibitions,  and, 
through  the  Old  Newsboys  campaign, 
has  raised  $37  million  for  Pittsburgh 
Children’s  Hospital. 

These  are  a  few  of  the  things  that 
contribute  to  Total  Quality  in  a  news¬ 
paper.  For  its  excellence.  The  Pittsburgh 
Press  has  been  cited  by  Scripps  Howard 
for  putting  the  news  in  perspective;  for 
its  selection  and  display  of  photos,  and 
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There  are  certainly  easier  ways  to  publish  a  newspaper.  But  because  our  customers 
deserve  more  than  that,  we  make  the  extra  effort. 

DELIVERING  TOTAL  QUALITY 

SCRII'PS  HOWARD 
i!i  NEWSPAPERS 


